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THE CHRISTMAS BOOK 
IS READY NOW ... 


40 pages of pictures and text 
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A New York Jeweler’s Impressions of the Latest Creations of French Artists 
Who Have Broken from all Traditions and Precedents 
And Are Showing Freedom of Expression 


MARKED freedom of expression is being 

shown just now by Parisian designers of 

jewelry and, as a result, the industry abroad, 
particularly in France, impresses one with its remark- 
able originality. This observation was made by Emil 
W. Kohn, one of the foremost members of the trade in 
this country and a man with a keen sense and appre- 
ciation for things artistic. Mr. Kohn, who is of the 
firm of Theodore A. Kohn & Son, Fifth Avenue jewelers, 
and has for some years been president of the Retail 
Jewelers’ Association of Greater New York, recently re- 
turned to the metropolis after spending three weeks in 
Paris, where he was able to observe the French trend 
in jewelry designing. 

“Just now the Parisian artists appear to be running 
rampant in their ideas, leaving in their path a profusion 
in designs which are rather difficult, if not impossible to 
classify,” said Mr. Kohn. “These designs are extreme, 
and while the effects in many instances 
are beautiful, one cannot place the 


designing than is to be noted at the present time. 

“One of the interesting things I saw while in Paris 
was the fact that many shops along the fashionable 
boulevards are handling ‘imitation jewelry, exclusively. 
Although made of the cheapest material and set with 
imitation stones they are most remarkable in design, 
are highly decorative and many pieces are things of 
genuine beauty. The designs are charming but not in- 
expensive. 


66 E must realize that this imitation jewelry has 

a decorative value and I heartily approve of 
the young woman, not able to afford better, who wears 
this fine imitation jewelry, always provided that it be- 
comes her. However, the rich woman who wears this 
class of jewelry is practising a sham and pretense and 
this tendency should most certainly be condemned. To 
me there is nothing more charming and attractive than 
an appropriate article of jewelry. For 
the shop girl, or woman of moderate 





artists’ expressions into any particu- 
lar category. One cannot ‘tag’ this 
present-day Parisian jewelry because 
everything is far from conventional. 
However, it can readily be seen that 
the modernistic trend, with its free- 
dom from classical traditions, is 
greatly influencing the artists creating 
these designs. These Parisians resort 
to extreme fancy, employing both 
stones and enamel in varied colors, 
producing very odd combinations that 
are strikingly original. In fact, never 
within my recollection has there been 
more originality displayed in jewelry 


their 


ern trend. 





ARISIAN 
P artists appear to 
be running rampant in 
new designs, 
leaving in their path a 
profusion of extreme 
creations in many in- 
stances beautiful and 
expressive of the mod- 


means, the wearing of imitation 
jewelry should not be discouraged be- 
cause it should be realized that this 
imitation jewelry shown in some of 
the Parisian shops is wonderfully 
made, of beautiful design, is highly 
decorative and pleases both wearer 
and beholder. 
| “It should in fairness be stated that 
| we owe a great debt to Paris in the 
field of design. On the technical side 
| of jewelry making and quality of ma- 
| terial employed, however, American- 
| made jewelry is the best in the world. 
| Of course, there are a number of high 








(Continued on page 53) 



































IGHT—Portrays a full set din- 
ner table. Base of the window 
covered with a white silk mat of a 
pattern resembling a damask table 
cloth. 
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EFT—An attractive display of 
choice pieces of silver-plated 
ware. The display was made on a 
plain white base with a graceful 
drape of rich henna. 
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elling -Alore Silver by Suggestion 


Milady’s Dressing Table “All Set” for Her 


AKING jewelry window disp‘ays of silverware 
Y( which are as outstanding as any displays made 

by the most progressive department store is a 
real service indeed and that is what has been done by a 
wide awake manufacturer. “We find in all of the progres- 
sive stores of today” says Merton Lovell of the Smith- 
Patterson Co., Boston, Mass., who took part in the open 
house exposition in Boston recently, “trained men whose 
job it is to merchandise and originate special events and 
displays. Each department has its period of intensified 
attractions. In other words, enough noise must be made 
to awaken the interest and attention of the prospective 


customer. Competition is so keen today that the jeweler 
needs some means of increasing the desire for his 
treasures. 


“6 NE of the progressive manufacturers conceived 

the idea of introducing these principles into the 
jewelry business, i. e. to specialize on some particular de- 
partment of merchandise and so display and advertise 
these goods as to make the public realize the Jeweler’s 
importance, in this line, as a dealer, and that he has a 
real claim to their patronage. Isn’t it easier to be attract- 
ed by having constantly extended to you cordial invita- 
tions to inspect an unusual assortment of interesting 





pieces? It arouses curiosity to see if the goods measure 
up to the claims made for them. This is the first step 
in the battle of conquest. 

“It takes nerve, imagination, and hard work to put over 
even a small open house exposition, but it certainly has 
elements of vital expansion which should impress the cus- 
tomers with the alertness of the establishment, and give 
renewed confidence that this particular house is worthy 
of their constant loyalty and praise to their friends. 
Doing the same routine and displaying goods the same 
way year after year brings on a form of dry rot which is 
not conducive to trade building. We must not forget that 
this advertising and display business must be carried on 
hand-in-hand with sound policies of true salesmanship and 
efficient service. We know that attractive displays can 
only claim attention as a forerunner to the final transac- 
tion; but, isn’t that of supreme importance?” 


NE window, was designed to interest the bride in the 

charm of beautiful silver for her new home. The 
base of this window was corded gray silk with white silk 
over the platforms. Draped from a shirred top was 4 
pure white bridal veil. The stands were figured grey silk 
deeper than the window base and trimmed with blue. The 
contrast in the material was just enough to attract the eye 
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to these forms with the silver patterns so attractively 
d. 

Pa mer window gave the general effect of a lady’s 
dressing table. This was. the most popular of all the 
windows displayed and showed a very complete set of the 
finest silver toilet ware made. The base was trimmed 
with groups of vanities, cigarette cases, clocks, cigarette 
holders and various silver novelties women use. Over the 
base was draped a wonderful piece 
of white pan velvet, with trim of 
golden crepe satin. The shadows in 
this window as in others of this 
series were of sheer white silk with 
polka dot design. 


ELLING is expedited by suggestion— 
plus, of course, enthusiasm. Without 
the latter no salesman was ever a world 


N featuring silver it was felt 

that plated ware could not be 
ignored entirely so some of the 
choicest pieces were displayed on a 
plain white base with white shadows 
and a draping of rich henna. 

In taking the picture of window 
No. 2, the photographer omitted the 
larger part which contained a full 
set dinner table. The whole base 
of this window was covered with a 
white silk mat in a pattern to give the effect of a damask 
table cloth. The white shadows which start from rosettes 
at the top of this window were of a very similar material 
of sheer quality. The silk drape over the platform was 
of crepe satin in a deep apricot so much seen in the oak 
and maple leaves at this season. This type of window 
showing dining table is especially interesting to women. 


beater. 









FRIGHT Intended to represent a 

lady’s dressing table. Proved 
to be the most popular of all dis- 
plays. Fine silver toilet articles 
shown here. The base was trimmed 
with vanities, cigarette cases, etc. 
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To Sell More 
Suggest More 


These window displays suggest the use 
of silver, and an enthusiastic spirit cre- 
ated them. They show the prestige and 
decorative part which silver lends to the 
home. More suggestion—more sales. 
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ILVER is always fittingly featured in the jeweler’s 

Christmas gift advertising. It may be advertised best 
in a separate announcement. Here is how Brock & Co. of 
Los Angeles, Cal., advertised silver: “Add to your friend’s 
silver service—as a common sense Christmas gift. Every 
woman who entertains welcomes an addition to her silver- 
ware. If it be in flatware an ideal gift is one or more 
of our guest sets, or you may appropriately give decorative 
pieces such as candle sticks or center 
pieces or the always useful tea or 
coffee set. 

“She will be particularly apprecia- 
tive if your gift is in the pattern she 
has already established or one that 
is harmonious. You will quite prob- 
ably find it among the many patterns 
in our silverware department. We 
especially urge you to visit this de- 
partment—one of the most spacious, 
restful and convenient places to shop 
you have ever entered.” 


HIS is a very sensible piece of 
advertising and offers a sugges- 
tion to other jewelers. It would be 
difficult to find anything that appeals 
more strongly in the sale of silver than a properly ar- 
ranged dining table. This may be shown in the interior 


of the store and booklets should be distributed giving 

information on the “etiquette of the dining table,” de- 

scribing and illustrating how silver may be properly used. 

There are indeed many articles of silverware, the names 
(Continued on page 108) 





EFT—Corded gray silk with 
white silk over the platform 
and a pure white bridal veil draped 
from a shirred top formed the dec- 
orative material of this attractive 
display of silver for the new home. 
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Chis hrirtmar Morning / 


N her gift table Christmas morning no present will gleam more 

richly than «Treasure» Solid Silver—or delight her quite the 
same. Taste and distinction are welded into every piece, and the 
patterns are designed to fit into the smart modern dining rooms 
of today. 

What a perfect gift would be the «Early American Style» 
3-piece Tea Set shown below! Price $223.00. Or perhaps a Sand- 
wich Plate ($36.00) or Bread Tray ($42.00) or Water Pitcher 
($100.00). 

Then there is the delight of being able to select a gift in 
dozens and half dozens in the flat silver, and still keep well 
within the limits of your Christmas budget! And it’s so pleasant 
to finish out sets in the patterns that people have chosen for 
themselves. 

Listed below are a few suggestions. A moment at your 
Jeweler’s and he will attend to everything 


$10.00 to $22.50 $6.50 to $9.50 $1.75 to $5.00 
6 Teaspoons, Reg. . . $12.50 Gravy Ladle Lemon Fork 
6 ButterSpreaders,Flat.15.00 Cold Meat Fork ..... 6.50 Jelly Server 
6 Dessert Forks Preserve Spoon ...... 6.50 Cheese Server 
6 Bouillon Spoons... .14.50 Salad Spoon, Serving ..9.00 Sugar Spoon ......-. 3.25 
12 Coffee Spoons d Salad Fork, Serving. ..9.00 Sugar Tongs....... 3.75 
Steak Set, 2-pc. . «10.00 Tomato Server ..... .9.50 Pie Server... 1.005. 5.00 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths « Creators of Distinctive Tableware 
GREENFIELD-MASSACHUSETTS 
Member of the Sterling Silversmiths Guild of America 
STERLING 925/1000 FINE 


WILLIAM AND MARY 
STYLE 


Creasure Solid Silver 


Above, in reduced size, is the full page “TREASURE” ad which appears in the December issues of VOGUE, VANITY F AIR, 
HOUSE & GARDEN, HOUSE BEAUTIFUL and the JUNIOR LEAGUE MAGAZINE 
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U.S. Leads in Manufacture of Time Pieces 


CCORDING to Dr. Julius Klein, director of the 
A Bureau of Foreign and Domestic Commerce, at 
Washington, the United States is the largest 
manufacturer of clocks and watches in the world, and 
in this field is followed by Switzerland and Germany. 
Dr. Klein’s figures show that production in the United 
States which, in 1925 was valued at $81,789,729, has 
more than doubled since the war, but exports in 1927 
were in value only about 4 per cent of the entire out- 
put and showed only a 6 per cent increase over 1924. 
These facts are brought out in a pamphlet on the in- 
ternational trade in clocks and watches compiled by 
the Specialties Division of the Department of Com- 
merce from reports submitted by overseas represen- 
tatives of that department and of the Department of 
the State, which was issued to the public last Thurs- 
day. The figures given of the United States produc- 
tion are based on data collected for the biennial cen- 
sus of manufactures taken in 1925 (the most recent 
census statistics available). It will be news to most 
of our people that the production of watches and 
clocks in the United States is almost equal to the com- 
bined production of Switzerland (our closest competi- 
tor in watches) and Germany, which offers the great- 
est competition in clocks; for in 1925 Swiss exports 
of clocks and watches amounted to $58,438,534, while 
Germany in that year exported watches and clocks 
to the value of $18,641,112. Dr. Klein’s comparison 
is based on the estimate that three-quarters of the 
German production goes into export trade, so that 
approximately the German production in 1925 was 
$25,000,000. 
The United States, it is pointed out, constitutes the 
best market in the world for clocks and watches, and 
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the American manufacturers are to be congratulated 
on having been able to meet the increasingly large de- 
mand of this domestic market in face of very active 
competition of the Swiss and French production. At 
the same time they have been able gradually to ex- 
tend the sale of their products abroad under most 
highly competitive conditions. 





Where New Laws Prove Useless 


HE folly of attempting to hamstring corporate 
[competition by invoking restrictive legislation 

under the cloak of public interest is nowhere more 
evident than in the offensive taken against chain 
drug stores in Pennsylvania that put on the statute 
books a law requiring that owners of all drug stores 
opened in the State in the future must be registered 
pharmacists. That law lived only long enough to 
reach the Supreme Court of the United States, where 
it was declared unconstitutional in emphatic terms as 
“an unreasonable and unnecessary restriction upon 
private business.” 

The court recognized that the real purpose of the 
law was not to protect the public health, as pro- 
claimed, but to hobble chain store operations. What 
did the court say? 

“It is a matter of public notoriety that chain 
drug stores in great numbers, owned and oper- 
ated by corporations, are to be found through- 
out the United States. They have been in opera- 
tion for many years. 

“A State cannot, under the guise of protecting 
the public, arbitrarily interfere with private 
business or prohibit lawful occupations or im- - 
pose unreasonable or unnecessary restrictions 
upon them. 

“The act under review deals in terms only 
with ownership. It plainly forbids the exercise 
of an ordinary property right and, on its face, 
denies what the Constitution guarantees.” 

In the light of the court’s decision, it is made clear 
(if it was ever doubtful) that it is futile for the in- 
dependent retail merchant to expect municipal, State 
or Federal Government to protect him from competi- 
tors who do business by methods that are different 
from but just as legitimate as his own. The State 
cannot do so without encroaching on the rights of 
his competitors that, likewise, are just as sacred as 
his own. 

A truism frequently expressed by President-elect 
Hoover when he was Secretary of Commerce was 
that “you cannot catch an economic force with a 
policeman.” 

The public patronizes whom it pleases. It cannot 
be said that the public is prejudiced in favor of the 
chain store as it gives by far the largest share of its 
business to the independent store. Consequently, 
the independent store can gain nothing by attempt- 
ing to bring the law down on the chain. To combat 
the chain store successfully, the retai! merchant must 
serve the public better than his chain competitor and 
better, perhaps, than he has served it in the past. 
The public patronizes the store that pleases it most. 
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Service not legislation is the factor that the inde- 
pendent merchant must rely on to win his fight. 





Some Facts About Namaqualand Diamonds 


NQUIRIES by subscribers as to the extent of the 
I production of the diamond fields at Namaqualand, 

just below the mouth of the Orange River in 
South Africa, indicate that the sensational article 
published in the London Daily Mail, Oct. 24, is being 
used as a basis for articles in this country, telling of 
the “New Eldorado” in 
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ment in keeping these fields isolated from the public 
at large. They exist in a dreary, sandy waste in the 
vicinity near Alexander Bay that is almost inaccessi- 
ble. In fact, communication to it at the present time 
is by airplane. The area is encircled by gigantic 
fences, is guarded by military and police and no out- 
siders, even journalists, are permitted near the fields, 
no photographs are allowed to be taken and the entire 
section is policed by picked men who have orders to 
shoot any intruders. The Government has had a 
few men working on the fields (the number is re- 

ported to be 60), and the 





the diamond world and ;——— 
that speculation on the 
effect the production of 
this field will have upon 
the diamond market is 
rife. For the benefit of 
those who are not fa- 
miliar with the subject 
and have not kept in 
touch with the informa- 
tion published from time 
to time in THE JEWELERS’ 
CIRCULAR, it should be 
stated that the London 
Daily Mail’s article was | 
sensational in a degree; 
that the facts were most- 
ly exaggerated and that 
the conclusions reached 
by many of the readers 





The Time To Be Careful 


ITH the starting of the Christmas 

season the sneak thieves, check 
swindlers, confidence men, bandits and 
other crooks become most active. They 
count on jewelers being less careful dur- 
ing the rush of business now on than at 
other seasons of the year. 
careless they reap their harvest. 
| now until the rush is over no jeweler 
can afford to “take a chance.” 


stones that they have 
found have been sent to 
Capetown by airplane 
under an armed guard. 
It is probable that the 
secrecy which has sur- 
rounded the Govern- 
ment’s action in connec- 
tion with the diamonds 
has given rise to the wild 
and exaggerated state- 
ments that have been 
published in the Mail 
and other papers. 
Those who, by reason 
of the newspaper ac- 
counts, have feared that 
the diamond market 
might be affected by the 
Namaqualand _ product, 


When he is 
From 








of the article, as well as 
those who are using it as a basis for articles being 
published over here, are entirely erroneous. 

In the last issue of THE JEWELERS’ CIRCULAR we 
called attention to a dispatch from Johannesburg, to 
the Financial Times of London, saying that the re- 
port that these fields were producing gems amounting 
to £4,000,000 a month, was gross exaggeration and 
also called attention to the dispatch sent by the cor- 
respondent at the Cape for the London Daily Tele- 
graph to the same effect. As the latter dispatch 
pointed out, the Government publishes no statistics 
as to the production of these fields, keeps everything 
secret and has so far not sold a single carat of the 
stones produced and is not prepared to do so except 
to the South African diamond cutting factories, which 
are not yet established. 

The idea that the Namaqualand fields are an abso- 
lutely new discovery, is ridiculous, because their dis- 
covery and the richness of the diamond product was 
made public to a committee from the New York dia- 
mond trade, and the editor of this journal by F. W. 
Beyers, the South African Minister of Mines, on his 
visit to New York over a year ago. As he then pointed 
out, these fields are owned absolutely by the South 
African Government, will not be subject to diamond 
“rushes” and will not be opened for public exploita- 
tion. The South African Government is holding 
down the production and will hold it down to a point 
that it will have no effect whatsoever upon the dia- 
mond market. 

As a matter of fact, nature is aiding the Govern- 


will be more than as- 
sured by the statement accredited to S. B. Joel, head 
of Barnato Bros., reassuring the holders of the 
stocks in the diamond mines, which was republished 
in the last issue of THE JEWELERS’ CIRCULAR. This 
was to the effect that the diamond market has never 
been firmer, and there is no fear of a drop in prices; 
that everything concerning the Alexander Bay field 
has been known for months and does not show any- 
thing alarming; that those who have invested in dia- 
mond shares have nothing to fear as the Government 
controls the alluvial fields and the Diamond Syndi- 
cate controls the rest. 


An Emerald Mine for Sale 
Ge mines, as a rule, are not paying propositions 





to their owners even though the gems found 

be of value and in demand. For this reason we 
feel there will be little interest among investors from 
the jewelry trade of this country in the Associated 
Press dispatch, announcing the auction sale of what 
is said to be an old and well known emerald mine in 
Austria, which is to take place Dec. 1. 

The mine, which is in the Nabach Valley in the 
Province of Salzburg, dates back to the Middle Ages 
and from it have come many fine emeralds. According 
to the press dispatches, a British company acquired 
the mine in 1896, but about 17 years later sold it 
to the village of Bramsburg when it was found that 
the value of the fine emeralds.produced was not up to 
the expectation of the stockholders. 
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The type of modernistic ring 





Wrist watch of yellow gold, 
platinum and black enamel 














in vogue among Paris men 





Platinum cased watch with crystal 
back. Small rubies outline the 
outer edge 


Paris ‘Zashions m -ACen’s Jewelry 


Return of Directoire Styles Given as One Cause for Increased Vogue for 
Masculine Jewelry 


ULLY 50 per cent of the jewels sold in Paris are 

bought by men, is the opinion of the owner of one of 

the largest jewelry shops in Paris. The return of 
directoire fashions is credited as one of the causes for the 
increased vogue for men’s jewelry. The revival in women’s 
fashions of the high waistlines and lacy petticoats of 
directoire times is being accompanied by a renewed inter- 
est in the niceties of dress that distinguished a picturesque 
period in French history. 

The leader of an important rue de la Paix fashion house 
is today reminding everyone of his prophecy a year ago. 
“Everyone is sick of masculine fashions—even the men,” 
he said at that time. ‘When women will take up ruffles 
and other feminine lines, we men will be able to realize 
that trench days and wartime clothes are a thing of the 
past.” 

The watch bracelet is perhaps the only piece of mascu- 
line jewelry that is new to our time. Scarf pins, rings, 
watch chains, watches and cigarette cases continue to be 
the standard equipment in precious metals and stones in 
the wardrobe of the well-turned-out man. 

According to Paris standards, a man may wear dia- 
monds four ways—in a ring, in cuff-links, in scarf pins 
and in small cuttings on his:watch. If they are in the flat 
baguette cutting that leaves a plain open surface, so much 
the better. The smartest diamond cuff-links, shown in the 
better shops, are in geometric designs—rectangles, tri- 
angles, half-circles, set with stones in both baguette and 
faceted cutting, arranged in modernistic pattern. These 
are worn with full dress only. 


The diamonds on the newer watches are never placed in 
the flat surface of the back, but are set endwise, on the 
edge, like the milling of the coin, so that one sees them 
only when the watch is turned sidewise. Stones for this 
setting must be exceedingly small not to be obtrusive 
on the watches of paper thinness that men carry nowa- 
days. Open-face watches are to be preferred to the time- 
piece with a cover. 

Rubies and emeralds are seen as frequently as diamonds, 
as mill-edge settings of watches for evening dress. Pearls 
of stud size are used as stems of jeweled watches. 


Transparent watches, with a thin crystal on both sides, 
to expose the workings of the fine springs, are shown by 
Paris jewelers as their smartest pieces. Occasionally, one 
crystal will be clear and the other cloudy, the cloudy crystal 
giving a translucence and an effect that the watch is en- 
tirely of glass with a platinum ring, and that the tiny 
hands work as if by magic. 

Pearl cravat pins have become almost uniform among 
Paris men for formal day clothes. Pearls are likewise the 
decoration of the platinum watch chain that is worn with 
formal clothes. 

Few men today remember the time when a wrist watch 
was unusual. It is worn nowadays by the most practical 
business man for business and sports. Metal straps are 
replacing leather. A Paris favorite is the strap combining 
white gold and yellow gold, or yellow gold and platinum. 
Narrow watches are sometimes worn on straps of gold 
mesh with gold buckles. 
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A complicated arrangement of geometric circles, rectangles and triangles make an interesting combination of many fine jewels 
in this bracelet 


(ostumes favor Long Pearl AC ecklaces 


Straight Lines of Latest Satin and Velvet Gowns Accentuated by Specially Designed 
Jewelry—Large Bracelets in Vogue 


velvet dresses shown in London are accentuated 

by specially designed and arranged jewelry which 
includes in its ensemble pieces of semi-barbaric appear- 
ance. Some of the frocks have hardly any backs at all, 
which is an asset to the jeweler since fine gems show to 
much greater advantage when the gown is cut low. The 
frocks are longer at the hem but lower at the neck, which 
again helps the jeweler. The whole effect seems to be 
that the frock is dropped several inches on the human form 
and that there is more scope at the upper end of it for 
some fine gemmed work. The new lines favor the long 
pearl necklace twined around the neck and allowed to drop 
to below the waist in severely straight lines. In some 
models a little jeweled clasp draws the strands of the neck- 
lace closer together at the front near the neck, but that is 
all. The draped gowns provide a special background for 
the display of four or five large bracelets. The designers 
have apparently ransacked the decorative mediums of the 
earth for these wrist ornaments since every conceivable 
material known to the jeweler is incorporated in their 
makeup. Four inches wide some of these bracelets are, 
and they scintillate with real gems, semi-precious stones 
and squares and links of every metal known to science. 
Judging from the latest dress parades the evening gowns 
will be used as a background for the very brightest of 
jewelry, while the afternoon frocks will be decorated with 
jewelry pieces in which the duller stones predominate. 
This creates a distinct mode as between evening and after- 
noon wear and should be helpful to the trade. Pearl ropes 
should be given a new lease of life with these straight lined 
black velvet gowns. Not that they are confined to the vel- 
vet dress exclusively. Five rows of pearls are worn on the 
back with a white and gray evening gown. 


T vi severe lines of some of the new satin and black 


*# 2 


Some of the latest fashions in jewelry were seen at the 
dress pageant organized on behalf of the League of Mercy 
at a west end theater this week. Captain W. Ogden is 
credited with owning one of the largest private collections 
of jewelry in the world. He lent the jewelry to Lady Allan 
Horne, the organizer, and the pieces were worn by many 
Well-known society women in the “Seven Ages of Woman” 
pageant at the matinee. Princess Mary, the Queen of 
Spain and the two Infantas attended the matinee and made 
a private inspection of the gems, which were valued at 


close on $5,000,000. Lady Horne wore a pear! necklace 
with diamond clasp valued at $250,000. The Baroness 
Cederstrom wore a diadem of diamonds, a diamond choker 
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The new way of wearing pearls in chains, with a jeweled ring 
used as a clasp 


necklace and a long diamond chain. With a gown of silver 
and white diamond bracelets, a diamond necklace and a 
(Continued on page 49) 











THE JEWELERS’ CIRCULAR November 29, 1928 





So TTDMWO 





_ 














_ 























a 


INS 


















































JZ 
TV 
ARNSTEIN [EZ 
proseco. 
Ss, AA 
DIAMONDS |F. | 


New York 
20 West 47th Street 




















PN (G 
=> : m <—Z 
Gig ma) \ 









































‘ 
‘ 


LOND 
Audrey House 
NA 
} — j « 
| thec 0, 
AN r t rs \ 
L aN \\ All, 
« li 


























AB. ewR. DD DC SAD TA DR Te TDA.” | 


ew 











November 29, 1928 


An Heirloom Over 


Four Centuries Old 


A Ring Now in the Possession of Mr. and Mrs. 
Arthur E. Jones, Cincinnati, Ohio, Once Owned 


by Cardinal Mazarin 


N heirloom that has been handed down for four 
centuries has come to rest in Cincinnati. It is a 
piece of jewelry that originally was in the possession of 
French princes and ministers and because of its long 
standing it is regarded as an object of vast sentimental 
value. The ring is in the possession of Mr. and Mrs. 
Arthur E. Jones, Observatory and Burch Aves., Hyde 
Park, Cincinnati, and is worn by Mr. Jones on his little 
finger at different times. 

The illustration shows a greatly magnified photograph 
of the gold ring in which a marine landscape is carved 
in ivory on a stone base. The setting is three-fourths of 
an inch long and half an inch wide which makes it almost 
impossible to obtain a detailed view with the naked eye. 
A magnifying glass brings out a lighthouse by the sea, 
a full rigged ship in sail, with trees, men, women and 
animals in the foreground. Individual blades of grass 
can be seen on close scrutiny. 

The ring was executed by a Flemish master about the 
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year 1600 and is regarded by authorities as a marvelous 
example of miniature carving. It has a long and aristo- 
cratic history. Early records show it to have been the 
property of Cardinal Mazarin, the French minister of 
state under Louis XIV, and a man of great wealth and 
artistic taste, who bought it for his collection of 
precious stones. When Mazarin died he bequeathed the 
ring to the king, who passed it on to the duc de Chebreuse. 

For many years a prized possession in the ducal chateau 
of Sablons, the ring next passed to the Russian Count 
Tyskiewicz, who later gave it to an American living in 
Paris, Dr. Good, a member of the Legion of Honor and 
twice decorated by the French government for bravery in 
the Franco-Prussian War. 

Dr. Good sent the ring to Cincinnati to his friend, Au- 
gust Fabel, who was vice-president of the American Oak 
Leather Company, who bequeathed it to his son’s widow, 
Mrs. Fred Fabel. The final recipent of the rarity is Mrs. 
Fabel’s sister, Mrs. Jones. 





Costumes Favor Long Pearl Necklaces 


(Continued from page 47) 


great marquise ring set with diamonds were worn. A 
blue velvet and gold lace frock was accompanied by a very 
slender chain of diamonds from which was pendant a fine 
black pearl. The bride in the pageant displayed two pearl 
necklaces, a diamond bracelet and an engagement ring 
containing one of the finest rubies in England. Many de- 
tectives were posted within the theater and others stood 
in the stage wings while the mannequins were “on.” 


: § HE very long chains of crystal beads which reach al- 
most to the knees and are worn with the newest dance 
frocks are likely to be as popular a dress item here as they 
are in Paris. Jeweled shoulder ornaments to take the place 
of the one-time popular flower take the form of a bird, the 
plumage being done in gems of various colors. Little 
jeweled daggers constitute the latest ideas in buttonholes. 
Silver and gold daggers can be bought in pairs so that one 
can be worn in the buttonhole and the other in the hat. 
Daggers or stickpins with jeweled heads already are worn 
on the cuff of the long sleeve. 
* *% * 


Many of the smaller jewelry shops in and around the 
metropolis are featuring the rather artistic woven gold 
wristlets and rolled gold link bracelets which are set with 
gems. Each link is joined to one of the stones, the latter 


being in various colors, singly and combined. Reds, greens, 


blues, ambers and the in-between tints can be obtained in 
these wrist ornaments, which, of course, are not really 


expensive and can be bought in sufficient numbers to match 
up with every frock in the wardrobe. A moire wristlet 
in black bearing an initial snap in diamonds or paste is 
now available for use with a wrist watch. It can be utilized 
with most any type of small watch. There is a complete 
range in initials from A to Z. 

* & * 


Returning travelers to Paris say that the craze in the 
gay city is for straight lines in everything from motor 
cars to jewelry. Jewelry is being overhauled to conform to 
the straight line vogue. The new black frocks are un- 
trimmed save for a long rope of pearls wound several 
times around the throat and hanging almost to the skirt 
hem. The favorite color of the Parisian jewelers is green, 
emeralds therefore being the most popular of the colored 
gems. 


INGS, in platinum and gold, have one fine ruby; an 
oval or slightly oval shape is frequently chosen, for 
these rings are distinctly costly. Side by side with these 
rings opal rings are seen, while brooches, some inches in 
length, and three-quarters of an inch in width, or vice versa, 
are studded with pin-point rubies so arranged as to form 
pyramids. The idea in many designs is the utilization of 
odd bits of precious materials or the setting of gems too 
small to be of use alone. Rings are set with a number of 
tiny rubies, the design, rounded or oval shape, being in 
high relief. 














































MONG the new hair ornaments seen lately at a 
of theater in town was this line of box-set gems, 
mounted like a flexible bracelet, but finished at 
the back with a broad band of elastic. The elastic, of 
course, was invisible as the jewel was worn, but its type 
has been repeated by a Fifth Avenue jeweler in gem- 
settings to blend with the colors of the mode. For a 
young girl there is a double row of pearls which are 
graduated inside and worn as is shown in the illustration 
with the curled up ends of the growing hair held in place 
at the nape of the neck. As an evening jewel for wear 
with the rose velvet gown there is one of these hair bands 
in tri-cornered pieces of 
a errs deep rose colored tourma- 
" ‘~*% lines. These triangular sec- 
: tions are inset in a band 
g of gold and designed with 
a pair of ear pendants with 
gold ear studs topping a 
triangular piece of rose 
tourmalines. Square cut 
sections of black onyx, cab- 
bage-green jade, lapis-la- 
zuli, smoked amber and 
red coral have been set in 
these flexible jewels and 
they are becoming an ac- 
cepted jewel for the day- 
time parure. 





ILVER tissue for an 

evening bag with plati- 
num for its mounting and 
pearls for its gem setting is the utmost in beauty for a 
utility bag. This particular bag is one intended for a 
Christmas present. Its handle is platinum chain-work. 
Its mounting is a deep top of platinum studded with pearls 
and trimmed with a pearl tassel. The pattern traced on 
the platinum by pearls is a modernistic design in contrast- 
ing frosted and plain polished platinum. To make this 
bag doubly handsome there goes with it a vanity case, 
matching the bag mount in its pearl-studded platinum 
frame and its pearl tassel. Such a sumptuous gift as this 
must be lined with as exquisite a material as its outer 
covering, so quilted chiffon has been chosen in oyster white 
and trimmed around the inside of the bag mount with tiny 
silver flowers, centered with seed pearls. 


HE modernistic note was featured in another set of 

matching jewels seen at a matinee recently. The 
patchwork pattern was relieved by the introduction of 
faceted sardonyx in rondeles set between the inlaid sec- 
tions of the jewels. There was a choker necklace with four 
different patterns outlining the colors of the opaque gem- 
stones. There was a brooch with the sardonyx used to 
finish the step-down sections at either end and a pair of 
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Dame Fashion Considers 


fifth Avenue Styles 


By Isabelle M. Archer 


-line of oblong cuttings has a 
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earrings with the ruddy Gi 
red sardonyx used at the ni] 
ear-stud. Jewels of this 
type are carried out in Mi 
varying patterns in combi- 


nations of green, black and 

yellow through the use of 

tourmalines, faceted black cp 

onyx and yellow topazes. 

They are seen in blends of 

browns, carried out in gold 

mountings with topazes and 

brown onyx for the gems, (| nea 
and they are built up in 
blends of blue and purple 
with amethysts and blue tourmalines for the modernistic 
pattern and lapis for the smooth-cut stores between the 
larger patchwork sections. 














ARTY frocks for the holidays are receiving the atten- 

tion of all the younger set. One that has been de- 
signed lately for a young girl who will be home for the 
holidays from finishing school has for its material shell- 
pink taffeta. It is topped with a Bertha of real lace and 
finished with huge bows of soft pink satin. These bows 
as evening dress trimmings are especially interesting to 
the jeweler who is specializing in 
dress ornaments. On this par- 
ticular model there are shirred 
centers for these bows, and to 
wear with the dress a pair of 
matching circle brooches have 
been chosen. The design for 
these jewels is a half moon of 
pearls with a line around the 
circle continued in platinum wire 
in open filigree pattern with a 
large pearl at the termination of 
the hoop of platinum wire. 


GIQAGUETTE diamonds are 

used in tiers and rows and 
built up encrusted designs to 
bring the modern note to other- 
wise simple platinum mounted 
diamond jewels. There is a rich- 
ness to the flat surfaces of these 
baguettes which adds tremen- 
dously to the style of the pieces 
they adorn. A pair of earrings 
with these baguettes in a slim 


pearl for the ear stud and an- 
other in a pear shape which is 
employed as a finishing of the 
pendant. 
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Galaxy of C(bristmas Offerings 


liant color and original motifs mark these holiday 

gift jewels with an unusual amount of character. 
Their manner is unique, their contours striking. Such 
clever pieces as these become forerunners of a whole line 
of the finest jewelry, and they are quite worth watching. 

The designs include brooches and barpins, the unique 
brooch with a hidden watch; pendant watches and watch 
pracelets of the newest types. A wide flexible bracelet is 
here with sections of carved gem-stones bordered and al- 
ternated with diamonds. Three dress ornaments after the 
style of last year’s hat ornaments, but carried out in large 
paguette diamonds, pearls, sapphires and emeralds, are 
sketched above the watches at the left-hand side of the pic- 
ture. 

The necklaces show three distinct types, one with a 
separate pendant, one with an ornamental neckchain and 
the last with a broad decorative section on a narrow row 
of gems. 

The scarf pins at the lower right-hand side represent 


Giant este gem settings, elaborate designs, bril- 


also matching cufflinks and dress sets through their pat- 
terns and forms. Baguettes, triangles, oblongs and all 
other favored geometric gem cuttings are utilized for these 
jewels for men in colors and gem-stones as varied as their 
shapes. 

Among the featured ornamentations are the inlaid crys- 
tal motif, the encrusted gems upon a gemstone base, the 
highly advocated use of the chain theme with loops of 
diamond-set platinum carrying out the interlocking sec- 
tions, and, of course, the modernistic mode in all its glory. 


|B beevmersninb of the designs shown throughout the il- 
lustrations range from the finest diamond-set platinum 
jewelry to the simpler pieces of silver-backed enamel. The 
bracelet, for instance, has instead of the diamond band run- 
ning on either side of the gem-stone sections, a line of ba- 
guette aquamarines and table-cut tourmalines for the larger 
pieces. The necklace pendant shown just above this brace- 
let in the illustration comes in various make-ups including 
in its modernistic pattern pearls and baguette diamonds, 





Designs of some of the latest jewelry seen along Fifth Avenue 
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or a combination of faceted black onyx and larger piece of 
smoked amber. 

Among all the Christmas gift offerings this year there 
are outstanding specialties. The newly mounted watches 
is one of these leaders, with bracelets and brooches making 
the trio. These watches come with new arrangements in 
pracelet form in the latest chatelaine model, set as neck- 
lace pendants and now they are seen in quite a new guise 
for they are offered in some exceedingly handsome brooches 
where they are hidden beneath a heavily diamond mounted 
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plaque which is of excellent design and workmanship. 

The corsage and shoulder brooches and the other highly 
favored dress ornaments are used with all gown types and 
on every occasion this season. Combinations of pairs of 
brooches are seen for shoulder and girdle adornment, for 
wear on the hat and the handbag or for evening wear on 
satin slippers and the large bow ‘that finishes the frock, 
in great loops of soft satin. These things especially pre- 
pared for the holidays have brought to the realm of fine 
jewelry numberless excellent contributions. 





Originality the Keynote in Parts Jewelry Designs 


(Continued from page 37) 


class Parisian jewelry houses which handle as good 
jewelry as we do, but broadly speaking, the best executed 
pieces can be seen in stores on this side of the Atlantic. 

“What the French are usually after is effect and as a 
result quality is frequently sacrificed. The larger stones 
in these particular pieces are usually of good quality, 
but the smaller stones are frequently of the cheapest, 
poorest kind. The finish of the mountings is rarely ap- 
pealing and frequently suggests crudeness and super- 
ficiality.” 

When asked what item of jewelry he thought was 
most popular in Paris at the present time, Mr. Kohn 
stated that he would say bracelets. These bracelets are 
very wide, many of exquisite designs and women can 


frequently be seen wearing as many as six or eight of 
them. 

Mr. Kohn was next requested to give his impression 
of what was fashionable in the way of jewelry for men. He 
immediately replied by stating, “gentlemen abroad (and 
that goes for both Paris and London) wear very little 
jewelry and what is worn is chosen with the greatest 
care. A gentleman’s natural inclination is to be conser- 
vative and to express simplicity in his attire. While this 
is true regarding Paris and London, it is equally true of 
America. No particular item of men’s jewelry is being 
featured abroad, although I saw many beautifully de- 
signed and well-made cuff links, shirt studs and scarf 
pins.” 
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Pitcher, cup and tray of American workmanship, about 1854, 


now in the Metropolitan Museum of Art 
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“A Jeweled Christmas” 





HE final message of the holiday sea- 
oe will appear in the December is- 
sues of eleven national magazines on 
the schedule. 

“Give Jewelry This Christmas” is the 
caption of a two-third page advertise- 
ment in one color that will appear in 
Life Dec. 14, Time Dec. 10 and Literary 
Digest Dec. 15. 

The advertisement shown in this is- 
sue, the second of the Christmas series, 
will appear in Liberty, in full page size, 
and two colors, in the issue of Dec. 8. 
Harper’s Bazar, Country Life, and 
Vanity Fair for December, Town and 
Country, the Spur and Collier’s for Dec. 
15, and Vogue for Dec. 8 will carry that 
same text and illustration, in a half- 
page size, in one color. 

Through these eleven magazines, more 
than 21,000,000 readers will see the 
jewelers’ message. They will be made 
to think of jewelry at a time when gifts 
are first in their minds. The conse- 
quence is bound to deflect money which 
would have been spent for thousands of 
other gifts into the tills of the jewelers. 

“Make This a Jeweled Christmas.” 

Under this caption, this text appears: 

“No shop in all the town can match 
the attraction of the Jewelry Store. . 
and at this sparkling season these treas- 
ure houses take on an added interest— 
a captivating charm that reflects the 
spirit of Christmas. Here are gifts of 
breathtaking beauty . . . ‘just the 
thing’ for each member of the family—- 
and for those ‘question-marked’ names 
on your shopping list. 

“And how pleasant it is to reflect that 
each of these jeweled treasures is a 
present with a future—destined to be- 
come increasingly beloved with each 
passing year. A visit to the Jewelry 
Store is a pleasure and inspiration.” 

Centered in these few brief sentences 
is all the age-old charm of jewelry—the 
longing of man for a permanent expres- 
sion of beauty. Every pulse will quicken 
with the reading of that advertisement, 
every reader will picture to himself 
some jeweled gift that he would like to 
receive—and, conversely, that he would 
like to give. 

And the illustration, picturing the joy 
that jeweled gifts bring, follows the text 
and serves as a clinching argument for 
your product. And then, across the bot- 
tom of the advertisement, appears the 
base line of the campaign, “For Gifts 
that Last—Consult Your Jeweler.” 

This advertisement continues to build 
up the sentimental attachment of 
Jewelry—the thought of jeweled gifts as 
reminders that will go down through 
ages yet to come—immutable tokens of 
Joy and happiness and affection. To the 
public, the attachment and not the jewel 
itself is the thing worth buying—that is 
the thing which you must sell. By edu- 
cating the public on this phase of jewel- 
ty this advertising campaign has fur- 
thered your cause. Everywhere people 
will be thinking about jewelry for 
@hristmas when they buy gifts. 
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CHRISTMAS 


O SHOP in all the town 

can match the attraction of 
the Jewelry Store .. . and at 
this sparkling season these treas- 
ure houses take on an added 
interest—a captivating charm 
that reflects the Spirit of Christ- 
mas. Here are gifts of eae 
_ taking beauty ... “just the thing” 
for each aenbetoF the family 
—and for those “question- 
marked” names on your shop- 
ping list. 
And how pleasant it is to re 
flect. that each of these jeweled 
treasures is a present with a fu- 
ture—destined to become in- 
creasingly beloved with each 
passing year. A visit to the 
Jewelry Store is a pleasure and 
an inspiration. 
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Pearls, Pearl Necklaces 


Pearl Ropes 








The Old Mine Diamond House 


The new era is reviving what is now the antique and demonstrates the 


truth of the slogan “ Gifts that Last.” 


Rings, crosses, brooches, and other articles of “Old Mine” Diamond 
Jewelry, both antique and reproductions in yellow gold with black enamel. 
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National Statistics of J ewelry Distribution 


First Nation Wide Census of the Annual Sales by Wholesalers and Retailers of Our Industry to Be 
Taken by the Government in 1930—Detailed Figures of Every Department of the Jewelry 
Store Will Be Included—Cooperation of the Industry Is Solicited 


WASHINGTON, D. C., Nov. 20.—Plans 
for the first national census of the an- 
nual wholesale and retail sales of jewelry 
are maturing rapidly. The census of 
jewelry sales will be taken in 1930 to- 
gether with a similar census of all other 
lines of merchandise covering 1929 sales. 
It will be the first report of sales at 
wholesale and retail ever made on a na- 
tion wide scale. The sales of jewelry, 
clocks and watches, table silver and other 
silverware, and optical goods by the re- 
tail jeweler, the chain store, the mail 
order house, the department store and 
all other types of stores will be tabulated. 

The plan contemplates a separate tab- 
ulation of the sales made by stores able 
to report in detail on the schedule pre- 
pared by the Census Bureau. This 
schedule will show the sales in each de- 
partment of the store, thus permitting 
analysis of the statistics to show the 
density and other characteristics of the 
sale of the various articles. The detailed 


figures for departmentized stores also 
will provide a basis for making corre- 
sponding estimates of the sales of dif- 
ferent kinds of merchandise by stores 
which are not departmentized and which 
are unable to report separately the dol- 
lar volume of sales of jewelry, watches 
and clocks, silverware, optical goods, etc. 
For such stores a short form schedule 
has been prepared. 

The combined schedules will reveal, 
when tabulated, the actual total sales of 
jewelry and other articles listed for the 
year, while the schedule for department- 
ized stores will provide detailed statis- 
tics for the stores which are the most 
representative of their type and do the 
bulk of the business. The census sched- 
ule also will show the average merchan- 
dise inventory for the year and stocks 
on hand at the end of the year, both at 
cost, as well as the number of full-time 
and part-time selling and non-selling em- 
ployees, wages paid, and other informa- 


tion dealing with store operation. 

F. A. Gosnell, the Census Bureau’s 
chief statistician on the distribution cen- 
sus, expressed the hope today that the 
jewelry trade, through the American 
National Retail Jewelers Association, or 
some other appropriate organization 
would regard the projected census as of 
some sufficient importance to give con- 
sideration to the plans now in prepara- 
tion. The bill authorizing the distribu- 
tion census was passed by the House at 
the last session of Congress and is ex- 
pected to receive favorable action in the 
Senate during the forthcoming short ses- 
sion. 

Jewelry, watches and clocks, silver- 
ware and optical goods also appear in 
the schedule prepared for department 
stores. Department stores also will be 
asked to report on credit sales, whether 
on open account, deferred payment or 
budget plan. Sales of jewelry and re- 
lated merchandise also will be reported 
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PEARLS FROM THE FISHERIES WHICH HAVE REACHED LONDON STRUNG AND BOUND TOGETHER LIKE HUGE TASSELS. 
THEY ARE AFTERWARD GRADED AND MATCHED ACCORDING TO REQUIREMENTS 
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Pearl Necklaces 
Loose Pearls 

Fancy Cut Diamonds 

Precious Stones 
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e number of other stores pri- 


larg 
ye gaged in other lines of busi- 


marily en 


ess. : 
. Sales in every city of 50,000 popula- 


tio and over will be tabulated sepa- 
rately and where the population is less 
than that number the tabulation will be 
made by counties. Mail order sales will 
be tabulated separately where it is pos- 
sible to do so without disclosing the oper- 
ations of individual houses, and it is 
probable that zone totals, according to 
point of shipment, will be given for mail 
order sales. 

While it will be interesting to learn the 
dollar volume of jewelry sales in the 
United States, the significant feature of 
the retail census is that it will provide 
reliable statistics for appraising the com- 
petitive situation in the jewelry field. 
How much business does the retail 
jeweler get, the chain store, the mail or- 
der house? How much of the retail 
jeweler’s own business consists of 
jewelry? How important is the business 
in accessory and unrelated lines of mer- 
chandise to the jewelry store? What 
group of retail jewelry stores, classified 
according to their annual volume of 
sales, does the largest percentage of the 
total volume of business? The census 
will answer these questions. 

Analysis of the census statistics also 
will reveal in what sections of the coun- 
try, in what States, in what cities the 
jewelry business is most profitable. It 
will be possible through the use of cen- 
sus data to determine the rate of turn- 
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over for the retail jewelry business as a 
whole or of any State, city or town. 
The distribution census will be taken 
in conjunction with the next biennial 
census of manufactures and the 1930 
census of population, so that the retail 
trade in jewelry can be studied in rela- 
tion to both its manufacture and con- 
sumption. It was decided to undertake 
the distribution census after the Census 
Bureau had made a “trial” census of 
distribution in several cities covering 
1926 sales. This trial census furnished 
for the first time, although only for a 
limited area statistics showing the actual 
distribution of jewelry. Collection and 
analysis of these statistics have aided in 
better understanding of retail distribu- 
tion and directed attention to the need of 
further and more detailed statistics. 
The tentative schedule for retail 
jewelry stores is presented below: 


FORM NO. 
DEPARTMENT OF COMMERCE 
BUREAU OF THE CENSUS 
WASHINGTON 
RETAIL 





CENSUS OF DISTRIBUTION, 1929 
CONFIDENTIAL GOVERNMENT REPORT 
JEWELRY AND OPTICAL STORE 

The Census of Distribution is taken in con- 
formity with law, and the information fur- 
nished in this report will be held in strict 
confidence. 

All answers should relate to the calendar 
year 1929, or to the — year most near- 
ly conforming to the calendar year. 

4 DESCRIPTION OF ESTABLISHMENT— 
Separate reports should be prepared for 
establishments operated under the same 
ownership if located in different counties 
or in different cities having 10,000 in- 
habitants or more, in order that statistics 








International News Reel Photo 
MAUREEN ORCUTT HOLDER OF SEVERAL MAJOR GOLF TITLES, WITH SOME OF 
THE TROPHIES SHE HAS WON 


59 


may be presented separately for States, 
Counties and Cities. 

If the information given on this schedule 
covers more than one establishment, give 
the name and location of each under 
“REMARKS.” 

a. Name of Establishment............. 

b. Name of owner or operator......... 

c. Location of Establishment 

Serre 2 
City, ‘Town, oF ViITAGG. <.<.66.06<< 
ROO: OU ORR og 5 os Seen desea , 

d. Is establishment located within cor- 

porate limits of city? (Yesor No).. 

e. Post-Office address of general office. . 

f. Number of stores covered by this re- 

De Te a Ce ed eer 

g. Is more than one store owned by or- 

IRIN ia einen es wa wlemewete 


2. PROPRIETORS AND FIRM MEMBERS— 
(Not applicable to incorporated companies) 
a. — of proprietors and firm mem- 
NE asa faiis we oracnle ooehe aye ranean eal aleiaany 
(Report only those devoting all or 
practically all their time to the 
business and who are not paid a 
stated salary or commission. Do 
not duplicate here persons reported 

in Inquiry 3). 


3. PERSONS ENGAGED AND SALARIES 
AND WAGES—(Report proprietors and 
firm members who receive a stated salary 
or commission. Do not include persons 
reported under Inquiry 2). 

a. Salaried officers, gen- 
eral managers, as- 
sistants, cashiers, 
bookkeepers, stenog- 
raphers and other 


general office em- 
ployees. 
Aver- Salaries 
age and 
Number Wages 
Jan.1 Jan.1 
to Dec. to Dec. 
31,1929 31,1929 
(1) Full time em- 
BIOCR icin s. enews Socuwee 
(2) Part time em- 
TD 5 oka ows? - “elaale » Pere ’ 
b. Selling: 
(1) Full time em- 
DMINGOU Ecc icc a - doSame Sacaws ‘ 
(2) Part time em- 
pt ee eee eee ae . Se 
c. Non-Selling: (in- 
cludes. deliverymen 
and other laborers) 
(1) Full time em- 
co a er . rere 
(2) Part time em- 
IGNGOR eceSiced ws cemas Soe 
eR a a creas oulue™ Ma nates | Pee a 


om 


. Number of persons reported under 
(a), (b) and (c) on the first day or 
nearest representative day for each 
of the following months: 

4. STOCKS ON HAND FOR RESALE. 

a. Average merchandise inventory for 
the year (at cont). $5 sccéscs 
b. Value of merchandise on 

_ December 31, 1929 (at cost) $....... 

5. SALES NET (Gross sales less returned 
goods for 1929). Indicate separately value 
by commodity classes listed below. 


Commodities Value 
I aR oe oa cher a aaa ara tala : ee 
2. Clocks and Watches......... Pee 
3. Table Silverware and Cutlery. $...... 
4. Other Silverware............ ates sire 
5. Miscellaneous Cutlery (Razors, 
Shears, Knives, Strops, 
is A emer » ae ee 
GC. “Onereel GOOG. ook is ic dass cve rae 
7. Musical Instruments and Sup- 
RR a rameter ara tataee 
8. Cameras and Photographic 
I ra csaata sida eae 
LL" SE ae nega . rer 
10. Magazines ld alain 
11. Stationery » Pere 





12. China, Glassware and Crockery $...... 


Others: (Specify principal 
commodities and value of 
sales of each) 


MORE areralieticlictias-e) S-olcclal alehiat Al ce) aot /oel S99 eee 
1 SORE E RU ee CEC ee a Ore eer $.cceee 
SMU oh a cae Alar aerated oye Sei eighth Ge ae we oh 5 » Pacer 

GRAND TOTAL «..<..00000% Gaonnccas 


6. REMARKS: 


Signature of Special Agent 
CERTIFICATE 
This is to certify that the information con- 
tained in this schedule is correct and com- 
plete to the best of my knowledge and belief, 
and covers the period from............ (tS 
Raab. vores ci Mrelerm Rael war awn aol eiarete 192.. 
(Signature and official title of person 
furnishing the information) 
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GEM of FASCINATION 


7 Tho STAR SAPPHIRE — 
( Qo } » 


A gem so rare, what more 
Ladies’ Star Sapphire fitting addition to your ft 




















Men’s Star Sapphire 

Rings set with fancy re ~ lo 

shaped diamonds in i aa Py oa ” 
ite Go 


——— os UISN. oe | 
= _/ 551 Fifth Avenue,New York. \ = 


> + 


For Your Call!! 


MARQUISE 
EMERALD CUT —_——" Q 












































The House of Quality and Values 


MARCUS FELDMAN 





Est. 1899 
Exclusive Diamond Jewelry 
PARAS Ses Tel. LONgacre 9791 NEW YORK CITY 





1501 Broadway 
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a. 
POPC COCS POPP PGPGCPCCCCLCCLS 


| UNUSUAL CALLS 


are generally filled at 


OLGA TRITT 


; 730 FIFTH AVENUE, NEW YORK 
: Phone: Circle 6171-2 


RUSSIAN ANTIQUE JEWELRY 


ODD PEARLS (large size) BLACK PEARLS 
PRECIOUS STONES 
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Favor Credit Bureau 





Boston Wholesalers Discuss Plans for Estab- 
lishing Organization in That City 


Boston, Mass., Nov. 23.—Plans for 
for the establishment of a wholesale 
bureau of credits and information were 
advanced at a meeting of wholesale 
jewelers at the Boston City Club Nov. 
19. The meeting was called by Albert 
R. Kerr, secretary of the Boston Jewel- 
ers’ Club after the matter had been 
elaborated by him with a number of 
the wholesalers. 

The need of such an organization has 
been felt for a long time and general 
approval was expressed when Secretary 
Kerr broached the subject and brought 
the problem to a head. A committee 
was appointed to draw up by-laws, con- 
situation, etc. This committee consists 
of Nathan Alberts, Carl Lawton, Ralph 
Cohen, Joseph V. Harkins and Sigmund 
Barber. They are to report at a second 
meeting to be held Nov. 30, at which 
time steps are to be taken to bring the 
bureau into actual existence. 

Secretary Kerr had invited 55 whole- 
salers of whom a considerable propor- 
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tion attended. He read a letter from 
August Sweetland expressing full ap- 
proval of the proposition. Expressions 
were given by all who attended the meet- 
ing, the result of which was general 
concurrence that the organization ought 
to be established. They all promised 
their support. Mr. Kerr stressed the 
fact that wholesalers lacked confidence 
in another and outlined the plan. 

The value of the proposed bureau, it 
was said, lay in better accounts, less 
overhead and lower prices. The bureau 
would be conducted by key. Whole- 
salers will have to report on all trans- 
actions and on all those upon whom 
other members request reports. It was 
calculated that the cost of running the 
bureau would be between $4,000 and 
$5,000. Mr. Kerr was appointed treas- 
urer and Ben Wyman, temporary chair- 
man. 

Those present included C. F. Lawton 
of Harris & Lawton, Inc.; William G. 
Smith, Edmund W. Kirby, Ralph Cohen, 
J. V. Harkins, J. F. McNamara of E. 
H. Saxton Co.; Harry Heller, William 
G. Smith of F. E. Harwood, Ince.: 
Arthur S. Kelley and Fred Corcoran of 
Norling & Bloom Co.; S. Barber, F. E. 
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Dowcett of J. M. Kirby & Co.; J. Rock- 
man, J. Richard O’Neil and John Reed 
of O’Neil & Casella, Nathaniel I. Good- 
man, Reuben Parritz and Nathan AIl- 
berts. 








Youthful Bandits Fail in Attempt 
to Hold Up Auburn, N. Y., ~ 


Jeweler 


AUBURN, N. Y., Nov. 21.—Police are 
searching for two youthful bandits who 
attempted to hold up the jewelry store 
of Moe Silverman, at 48 State St., Tues- 
day night at 5.30 o’clock. 

Two well dressed young men entered 
the store while Mr. Silverman was alone. 
One stood at the front of the store while 
the other started walking toward the 
rear of the store. Mr. Silverman at the 
same time started from the rear to meet 
the supposed customer. The man, how- 
ever pulled out an automatic revolver 
and told the jeweler to “stick ’em up.” 
Mr. Silverman says that instead of obey- 
ing, he threw both arms around the man 
and pushed him to the front of the store 
and out of the door. The other bandit 
ran at the first display of resistance. 
The second man broke away and ran. 














HANDSOME REPOUSSE SILVER BASIN 





PRESERVED IN THE LOUVRE, PARIS 
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MIKIMOTO PEARLS. 


Genuine Pearls Cultured 


Offices: 
TOKIO—GINZA OSAKA—AWAJIMACHI 
LONDON—DIAMOND HOUSE, HATTON GARDEN, E. C. 1 


Pearl Culture Farms: 
GOKASHO BAY AGO BAY OMURA BAY 
ie) NANAO BAY ISHIGAKIJIMA, RIUKIU PALAO ISLAND 


IFTH 


Illustrated Booklet on application man, 
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Goetzke Gem Collection 





Newark Jewelry Manufacturer Now Has Interesting Exhibit 


at Newark Museum 


TTO GOETZKE, of Church & Co., 
Newark, N. J., has loaned to the 
Newark Museum a large and valuable 
collection of mosaics, cameos, intaglios 
and gems, and also examples of the 
gems in the various states until the fin- 
ished jewel is perceived. This exhibition 
will remain on public view until about 
Dec. 20. : 
A group of pearl shells includes speci- 
mens from various sections of North 
and South America, Australia, the In- 
dian Ocean and Tropical Pacific Ocean. 
Japanese shells with a dark brownish 
rim contain cultured pearls of good size. 
There is the Conch pearl of Key West; 
the Nautilus of Madagascar and fresh 
water Norwegian pearls, some of which 
are of a dark maroon color. The Cluster 
pearls of green and blueish hues from 
Wisconsin, and the Abalone Blister 
pearl from Santa Catalina Island are 
also interesting. 

A fairly complete coliection of min- 
erals is shown, including rough amethyst 
quartz and Brazilian agate, with Bra- 
zilian amethyst specimens of various 
kinds. A carved scene of a southern sea 
and city of temples’ sky line with a 


smoking volcano in the background, is 
unique in work-out in one gem which is 
not often carved. 

Brazilian aquamarines and_ beryl; 
sapphires, the emblem of constancy and 
truth, from Burma, India, and Ceylon, 
together with Burma rubies are fasci- 


nating. The rubies vary in size and 
those from Ceylon are streaked or 
foggy. 


A special section is devoted to models 
of the most interesting diamonds of the 
world, in crystal quartz, and include 
among them the following: Florentine, 
Jubilee, Great Mogul, Kohinoor, which is 
in the British crown jewels, as well as 
the Cullinan No. 1 and No. 2, with vari- 
ous cuts. These cuts range from 92 
carats to four and nine-thirty-seconds of 
a carat. They are so good a copy as to 
make one feel he knows the true gem. 
Other copies are of the Empress Eu- 
genia diamond from India, and the Shah, 
a beautiful and world renowned Russian 
crown jewel. 

Feldspars are shown in a group of 
semi-precious stones including moon- 
stones. Garnets are shown from Mexico, 
Ceylon, the French Congo and India. 
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They often occur in definite crystal for- 
mation in mica or gneiss. 

The now so popular Chinese jade is 
illustrated by many fine and interest- 
ing pieces in various colors. In addi- 
tion to the usual two shades of green is 
one of mauve and one black and white. 
It is the green popular one which is cor- 
rectly labeled Imperial Jade. Among 
other studies of modish stones is the 
chalcedony with specimens of Chinese 
carnelian and Brazilian carnelian. These 
are a red variety of quartz. The darker 
red is the more valuable stone. 

In the collection are Swiss Lapis, a 
form of agate with artificial blue color- 
ing. The word “gem” means bud and is 
a derivative of the Latin Gemma. It is 
judged in value by its rarity, color, 
quality and hardness. Those not min- 
erals include amber, pearls, jet and 
coral. 

A visitor upon viewing the collection 
will also be treated to a story in pic- 
tures and specimens of synthetic and re- 
constructed stones, doublettes, paste 
imitations and steps in gem cutting. One 
may find special interest in a collection 
of birthstones with their admonitions. 

M. H. Clark, a collector of minerals 
and a chemist by profession, exhibits a 
fine moonstone and an Alexandrite of a 
brilliant cut. Mr. Clark has also loaned 
a brownish tourmaline and Capt. Thomas 
I. Miller, a collector of minerals and 
stones, exhibits a lovely green tourma- 
line. The tourmalines are many and 
varied in the Goetzke collection. 








SILVER TABERNACLE OF THE MAIN ALTAR OF THE SEVILLE CATHEDRAL 
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Artificial 


PEARLS 


Far more beautiful 
than Costly 


Made Exclusively G Ati 
for the Jewelry Trade Seys Ciristieg @. 
65 Nassau Street, New York 


























L. KAMSLY & SONS, INC. 


Diamonds in Odd Shapes and Fancy Colors 





NEW YORK 
PARIS 565 Fifth Ave. ANTWERP 








STEPHEN VARNI CO. 
CUTTERS & IMPORTERS 


Unusual Gems 


NECKLACES — CHOKERS 
15 MAIDEN LANE, NEW YORK, N. Y 
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Alleged Bandits on Trial 


Men Accused of Stealing New York 
Salesman’s Grip Offer Alibis in 
Boston Court 


Boston, Mass., Nov. 23.—An attempt 
was made to establish alibis for James 
F. Wallace, alias “Gustin,” and John 
Keenan at their trial yesterday in the 
Municipal Court on charges of larceny 
of a suitcase of jewelry valued at 
$35,000 from the Hotel Avery cafeteria, 
when the defense counsel produced as 
a defense witness James Johnson, who 
yesterday was found not guilty in an- 
other larceny case. Johnson testified 
that Wallace and Keenan were visiting 
him at the jail under assumed names 
at the very time the robbery was com- 
mitted. 

Johnson, who was held at the Charles 
St. jail for alleged complicity with “Tin 
Can” Kelley of South Boston in a lar- 
ceny case, claimed that the two men, 
who gave their names to jail officials 
as “Joseph Joyce” and “James Keenan,” 
were none other than Wallace and John 
Keenan, the two defendants. He said 
that Keenan was a “pal” of his and 
had come to call on him, while Wallace, 
he testified, came to call on his brother, 
Frank Wallace, also a prisoner at the 
jail on the day the robbery occurred. 

Just before 1 p. m., Oct. 8, Philip 
Schuyler, a traveling salesman from 
New York, entered the cafeteria. He 
carried the suit case which contained 
the jewelry and put it on the floor near 
a table which was not at the time oc- 
cupied. 

Three or four minutes later, when 
Schuyler went to get the suit case, it 
was gone. There was testimony that 
two young men, both well-dressed, were 
seen leaving the cafe. One was carry- 


Two 
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ing a suit case or bundle. The two ran 
along Avery St. toward Washington St. 
Paul Bean, a business man who was 
eating in the cafeteria at the time, said 
he saw a man leave the cafe with a 
suit case, followed closely by another 
young man. 

At the forenoon session, in his direct 
direct testimony, Bean testified that he 
saw both Wallace and Keenan in the 
cafe about 12.45 on the day of the lar- 
ceny. And at both Stations 4 and 16 
in the Back Bay he identified Keenan 
and Wallace in a lineup. Under cross- 
examination however he changed his 
testimony, admitting that he was not 
positive it was Wallace and Keenan he 
had seen in the restaurant. 

Shortly after the opening of the after- 
noon session, Attorney Walsh said that 
he had a material witness, James John- 
son whose trial in the Superior Court 
occurred earlier in the day. Judge 
Charles L. Carr, who is hearing the 
case against Wallace and Keenan, issued 
a subpeena to bring Johnson into the 
Municipal Court to testify. 

Johnson’s testimony was the first in- 
timation that an alibi would be the de- 
fense of Keenan and Wallace. Johnson 
testified that he and Frank Wallace, a 
brother of James Wallace, were in 
Charles St. jail awaiting trial. He said 
that on Oct. 8, the day of the larceny of 
the jewelry, Keenan and James Wallace 
came to the jail between 12.30 and 1 
o’clock. 

James Wallace said he used the name 
of “Joseph Joyce” to get into the jail. 
He did it because he knew that some of 
the attachés might recognize his real 
name and he might not be allowed to 
enter. 

Casper Zimmerman, an officer at the 
jail was summoned. He had records 
showing those who visited the jail on 
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Cet. 8. He said that the records showed 
that on Oct. 8 Frank Wallace and John- 
son both were callers. The slips of 
paper held by Zimmerman bore the 
names of “James Keenan” and “Joseph 
Joyce,” but Johnson said James Wallace 
was one of the visitors at the jail that 
day. ; 

Zimmerman said he himself did not 
see who visited Frank Wallace and 
Johnson. Whether or not two young 
men other than James Wallace and John 
Keenan might have secured admittance 
to the jail that day under assumed 
names Zimmerman did not know. The 
slips, presented as evidence, showed that 
the particular visitors to Frank Wallace 
and Johnson that day came in at 12.30 
and left at 1.09 p. m. 

James Wallace, testifying in his own 
defense, said he knew absolutely nothing 
about the disappearance of the jewelry 
on Oct. 8 at the Hotel Avery cafeteria. 
He said he went to the jail to see his 
brother, Frank Wallace. He was sure 
that it was 12.30 when he was admitted. 
He said he also saw Johnson there and 
talked with him. Keenan testified he 
knew nothing about the big jewelry 
robbery. He was not in the restaurant, 
he said. He was, he said, in Charles 
St. jail from 12.30 until a little after 
1 o’clock. 

He and Wallace claimed that they 
were “fingered out” of the lines after 
there had been some apparently con- 
fidential talk. 








Three persons were burned severely 
and damage estimated at about $50,000 
was done when a fire broke out in the 
jewelry store of the Art Jewelry Co., 
Wichita Falls, Tex. Mr. Art, the pro- 
prietor, and two watchmakers were 
burned by the fire, which, it is believed, 
was caused by spontaneous combustion. 





ENGRAVED SILVER BASIN, 13TH CENTURY, KNOWN AS THE BAPTISMAL FONT OF ST. LOUIS 
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IMPORTERS OF 


CHINESE JADE 


IN GEM AND COMMERCIAL 
QUALITIES 


Pieces Suitable For Rings, 
Pendants, Brooches, Bracelets, 
Charms, Hat Ornaments, 
Necklaces and Choker 
Combinations 


| AMERICAN GEM & DEARL CO. | 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK CITY 


Dealers - Cutters - Importers 


Gems of Every Description 
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No. J.C.216a17 Powder Box, Music Box and 
Dresser Clock. American made movement, easy 
winding, good time-keeper. Made of Britannia 
Metal. When cover is lifted music plays and 
inside there is ample powder space _ together 
with a fine velour puff. Assorted colors. Size 
3” high and 3” wide. The ‘‘BIG- ? 

GEST’’ novelty on the market s 5 
today. Our low price is, each... NET 


Joseph Hagn Co. 


Wholesale Jewelers 
223 W. MADISON ST., CHICAGO, ILL. 


Send for our free four hundred page bargain and 
400 page counter catalog today! Thousands of 
wonderful profit-making items. 
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EING direct Importers and in constant 
touch with the European markets we are 
in a position to take care of your requirements 


at the lowest market prices. 
ts at your disposal. ‘4 


Importers and Cutters 


71-73 NASSAU STREET, NEW YORK 


Our large stock 


oe 


S. NATHAN @& CO., inc. 
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THE WASHBURN, 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ot. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


==) — 
= SAFETY CATCH 
Open For Brooches, etc. Closed 


18K. White. 18K., 14K., Large and Small Sise. 
Descriptive Circular on Applicetion 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 





C. IRVING WASHBURN ‘ist | 








Beaded, Silk and Leather Bags 
Repaired and Refinished 

AN UNUSUAL SHOP for the repairing, 
framing and —s of high grade 
of every description. 

ty. Sterling 
order. Pocket lighters refinished and re 
covered in leather. — 

A. L. WORKMAN, 1 West 
Est. 20 Years * New York City 
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GARNET — JEWELRY 


Largest Stock in 14 Kt. Gold and 
Gold Filled 
WHOLESALE RETAIL 
F. HLAVACEK, Importer 
340 E. 73rd Street, New York 
Telephone: Rheinl. $294 
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Knows Nothing About It 





San Francisco Jeweler Fails to Verify Story 
That $50,000,000 Worth of Oriental 
Jewels Are to Be Offered for Sale 


San FRANcISCO, CAL., Nov. 19.—A 
story that $50,000,000 worth of jewels 
are for sale at bargain prices in San 
Francisco, has aroused a good deal of 
interested comment, but if the jewels 
exist, they are well concealed. 

The San Francisco Chronicle, always 
regarded as a staid and reliable daily 
newspaper, published the story that this 
huge fortune in pearls, gold, etc., was 
offered to Ralston T. Wilbur, well-known 
San Francisco jeweler who deals largely 
in Oriental jewelry. According to the 
Chronicle the gems were uncovered in 
the Tungling imperial burial grounds 
near Pekin, where they were deposited 
with the bones of the Emperor Chien- 
lung and the Empress Dowager Tsz-hi. 
The looting is believed to have been 
done by soldiers under General Chu-Yu- 
pu. The Chronicle is authority for the 
statement that Wilbur refused to deal 
with the agents trying to dispose of the 
jewels. For one thing, the Chinese gov- 
ernment is looking for the heads of 
those responsible for the desecration of 
the graves. 

Questioned by THE JEWELERS’ CIRCU- 
LAR reporter regarding the story, and 
his alleged part in it, Ralston said: 
“Know nothing about it.” 

From Chinese sources it was learned 
that though some revered graves have 
been looted, in recent uprisings, it is not 
believed that any of the spoils have 
reached San Francisco. 

At the United States Customs, it was 
stated that there has been no sudden 
increase in the importation of gems, 
coral, etc., from China and that it would 
have been impossible to have smuggled 
in even a small fraction of the alleged 
jewelry. It was pointed out however 
that the story of the looting of the 
graves was published some weeks ago, 
but that anything like such a fortune 
in jewelry is being offered here at bar- 
gain prices, is not believed by officials 
in the United States Customs. 








Visited the Wrong Store 





Son of Philadelphia Jeweler Apprehends 
Pair Attempting to Escape with Rings 


PHILADELPHIA, Pa., Nov. 23.—The 
coolness and bravery of Samuel Lang, 
athletic son of Jacob Lang, retail jewel- 
er, who dared an automatic pistol held 
by a bandit, prevented serious loss to his 
father, when a man and woman, both 
armed, held up the Lang store at 2508 
Kensington Ave., at a late hour and at- 
sy escape with a tray contain- 

lam i 
Wane ond mounted rings, valued 

Samuel Lang was alone in the store 
when the man and woman entered and 
asked to look at diamond rings. Mr. 
Lang showed them several mountings 
and was about to place another lot on 
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the counter when the man seized a tray 
and both he and the woman dashed for 
the door and their car parked outside 
the store with the motor running. 

Mr. Lang ran around the counter and 
attempted to halt the man, who turned 
and struck him, knocking the young man 
against a counter. By the time Lang re- 
covered the thief was about to enter the 
car, his wife being at the wheel, ready 
to speed away. Lang ran to the car 
and grappled with the robber, regard- 
less of the pistol which the latter had 
drawn. He held the man, shouting for 
help as they struggled. 

By a fortunate chance, two policemen 
happened to be passing in a bandit chas- 
ing car and two foot patrolmen who had 
heard Lang’s calls came rushing up. 
They grappled with both man and 
woman and quickly overpowered them. 

In the struggle the tray of rings was 
knocked from the thief’s hands and fell 
to the street, the rings scattering all 
over the sidewalk. Meantime, several 
hundred persons gathered quickly and 
it was with difficulty that the police, by 
this time reinforced by the reserves 
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from the station, kept them back while 
the jewelry was picked up. 

It was stated at the Lang store to 
a reporter for THE JEWELERS’ CIRCULAR 
that all but three of the rings were 
recovered. The missing ones will be re- 
turned by the finders, it is believed. 

The bandits told the police a “hard 
luck” story. The man claimed he had 
been a prosperous contractor but had 
met severe reverses and was driven by 
desperation to attempt the robbery. At 
the station house, however, detectives 
recognized him and his wife as “rack- 
eteers” and said they had been involved 
in all kinds of robberies from milk 
thefts up to burglaries. 

Samuel Lang, although _ severely 
beaten, sustained no injury, aside from 
shock. 








The window in the jewelry store of 
Lester H. Denson, Greenwich, Conn., was 
smashed recently by thieves, who es- 
caped with jewelry worth about $150. 
The burglary was discovered by a passer- 
by, who reported it to the police shortly 
after midnight. 





Turquoise December’s Gem 
Is Symbol of Prosperity 


By Molly Pearce 
“The Fair Queen of France 
Sent him a turquoise ring and glove, 
And charged him as her knight and love 
For her to break a lance.” 


HE turquoise has al- 


ways been considered 
an ideal lover's gift for 
those whose birthstone 
it is. Moreover, it is 
the traditional symbol 
of success. The Persians have a 
saying that to escape evil and at- 
tain good fortune, one must see the 
reflection of the new moon in the 
face of a friend, on the Koran, or 
on a turquoise. 

It is one of the most sensitive of 
stones and many stories are told of 
its apparent grief when separated 
from its owner. Boetius tells of a 
wonderful turquoise belonging to a 
Spanish gentleman. After the 
death of the Spaniard the stone 
lost color until it appeared “more 
like a malachite than a turkois.” 
Subsequently it was purchased for 
a trifle at the sale of the Span- 
fard’s effects and was given to 
Boetius. Hardly a month had 
elapsed when it resumed its pris- 
tine beauty and daily appeared to 
increase in splendor. This char- 
acteristic is noted by the poet 
Doone in his frequently quoted 
lines: 


“As a compassionate tur 
quoise that doth tell 

By looking pale the wearer 
is not well.” 

You who were born tn December 
have the sun in Sagittarius, known 
as the heavenly Archer. Jupiter, 
known in astrology as “the greater 
Fortune” is your planetary ruler; 
the holly is your complementary 
flower. Sagittarius ruies wealth, 








sports and horses and in mediaeval 
times jockeys and huntsmen would 
hire turquctse amulets to wear in 
competitions and the chase, to give 
them the special protection of Jup- 
iter. The renting of charms was a@ 
comparatively lucrative business at 
one time. 

The ancients believed a turquoise 
of great value might be found at 
the end of the rainbow. Another 
primitive belief was that a ture 
quoise attached to gun or bow 
would cause bullet or arrow to gO 
straight to its mark. 





tm the 17th century the turquoise 
had become so fashionable among 
men, as a badge of fairness and 
high sense of honor, that no true 
gentleman of Europe, we are told, 
considered his dress complete une 
less he wore a ring of turquoise 
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Plans of the A. N. R. J. A. 





Secretary Evans Outlines the Work That the National Organiza- 
tion Plans to Do in the Coming Year in an Address 
Before the Buffalo Retail Jewelers’ Association 


BuFFALO, N. Y., Nov. 23.— “The 
American National Retail Jewelers’ As- 
sociation will carry on and give bigger 
and better service to its members,” 
Charles T. Evans, recently elected secre- 
tary, told members of the Buffalo Retail 
Jewelers’ Association at their pre-holi- 
day gathering in Hotel Statler last eve- 
ing. 

“Some of you may have concluded 
from what you either have read or heard 
since the Dallas convention that the 
A. N. R. J. A. might lose its iden- 
tity, and I wish at this time to cor- 
rect this erroneous impression,” said 
Mr. Evans. “The A. N. R. J. A. is very 
much alive and will continue to render 
most valuable service to its many mem- 
bers scattered throughout the country. 


“There has been a tendency upon the 
part of jewelers everywhere, since the 
elimination of the so-called luxury tax, 
to relax in their support of association 
work. With the attainment of their 
goal in having this obnoxious and unfair 
burden removed, it is perhaps natural 
that their interest in trade organization 
work should lag. Many of them have 
forgotten the many accomplishments of 
the A. N. R. J. A. 

“The A. N. R. J. A. has performed 
many valuable services to the jewelers 
within its membership since its inception 
and might have done even more had it 
not been handicapped by lack of funds. 
In spite of this handicap, it is possible 
to enumerate several of its accomplish- 
ments. For instance: reduced fire in- 
surance rates have been obtained for its 
members; valuable data has been made 
available to members through the Har- 
vard Bureau of Research, supported by 
contributions from the jewelry indus- 
try; standardization of sterling silver- 
ware and a closer cooperation between 
the A. N. R. J. A. and the manufactur- 
ers of that commodity; creation of the 
National Jewelers’ Publicity Associa- 
tion to advertise the industry to the con- 
sumer; and, of greatest importance, the 
elimination of the war excise tax on 
jewelry. 

“You undoubtedly are interested in 
knowing something about the program 
of the A. N. R. J. A. for the ensuing 
year, and what I am about to tell you, 
I hope, will convince you that the na- 
tional association plans to serve you 
even more efficiently than in the past. 
Our first purpose is to arouse the in- 
terest of our members in our activities 
and to make them understand that we 
desire to be of assistance to them in 
solving their problems. 

“We plan to keep our members in- 
formed regarding proposed legislation 


affecting the jewelry trade. For in- 
stance, at an early date there will be 
mailed to members from the secretary’s 
office copies of the Capper-Kelly price- 
fixing bill and the proposed National 
Platinum Stamping Act, which will be 
reintroduced in Congress at its coming 
session. We will tell our members some- 
thing about these measures and why they 





CHARLES T. EVANS, SECRETARY 


should work for their enactment by en- 
listing the support of their congressmen 
and senators in their respecive districts. 

“It is anticipated that about the mid- 
dle of January headquarters of the 
national secretary will be established in 
New York city. This office is to be 
made a real ‘service station’ for retail 
jewelers, a source of information re- 
garding jewelry and_ kindred lines. 
With the growth of the gift shop idea 
it is felt that information about asso- 
ciated merchandise should be made avail- 
able to the retail jeweler. 

“While activities of the association 
will be centralized in the national secre- 
tary’s office in the metropolis, under the 
direction of President Frasier, the scope 
of its activities will be nation-wide. 
District meetings will be held in the 
smaller communities with the idea of 
carrying the message of the National 
Association to jewelers who are out of 
touch more or less with organization 
work. States will be assisted in their 
membership compaigns and in conduct- 
ing successful conventions. Our bulletin 
will appear at regular intervals with 
items of interest to our members, and 
as our plans mature they will be out- 
lined from time to time.” 
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A vote of thanks was given Mr. Evans 
at the conclusion of his most interesting 
talk. 

As a forerunner to the renewal of 
efforts to have enacted a state-wide auc. 
tion ordinance at the next session of 
the Legislature, similar to that which 
failed of passage at the last term, Presj- 
dent Edward Leininger, of the New 
York State Association, recommended 
that an attempt be made to have iden- 
tical legislation adopted by the Buffalo 
City Council. The support of the Buf- 
falo Better Business Bureau, the Retail 
Merchants Association and the Main 
Street Association already has _ been 
enlisted in this direction. 

The members of the local association 
went on record as favoring the support 
of the measure both in Albany and in 
this city. 

Following the plan of previous years 
in holding a joint dinner dance with 
the Twenty-Four Karat Club some time 
in February, the retailers approved a 
similar affair in the new year, providing 
such arrangements were satisfactory to 
the latter organization. Action in this 
matter will be taken by the Twenty-Four 
Karat Club at its annual meeting, which 
will be held in Hotel Lafayette on the 
evening of Dec. 3. 








Study of Platinum Metals 





Bureau of Standards Investigating Methods 
to Determine Purity of Six Metals 
of the Group 


WASHINGTON, Nov. 24.—An investiga- 
tion of methods for the accurate deter- 
mination of the purity of each of the six 
metals in the platinum group is under- 
way at the Bureau of Standards. Par- 
ticular attention has been given to the 
elimination of the last traces of iridium 
from pure rhodium and to the develop- 
ment of a complete procedure for the 
preparation of very pure iridium. 

Procedures for the determination of 
platinum and rhodium have been satis- 
factorily worked out, with work on 
iridium, osmium and_ ruthenium in 
progress. 

The first phase of an extended in- 
vestigation of the hydrolysis of platinum 
metal chlorides has been completed. 
Rhodium was the first element studied. 
The chemical work on the search for two 
new elements (atomic numbers 43 and 
75) in crude osmiridium has been com- 
pleted and further work on this pro- 
ject depends on X-ray spectrographic 
analysis. 








Mrs. Chears, wife of W. F. Chears, 
Sanford, N. C., died Nov. 5. Mrs. 
Chears, who was 48 years old, had been 
in declining health for over 12 months. 
While her death was expected it was 
quite a shock to the town and com- 
munity. She is survived by her hus- 
band and two sons. 
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Fifty Years Service 





Charles Siegman, Manager of Maiden Lane 
Store of Gorham Co., Honored by 
Fellow Workers 


To serve one house for 50 years is an 
honor and distinction afforded few men, 
put on Sunday, Charles Siegman, man- 
ager of the Maiden Lane store of the 
Gorham Co., reached this half-century 
mile post in his business life. To mark 
the event, the employes of the downtown 
establishment of the Gorham concern 
tendered a dinner to Mr. Siegman last 
Saturday, at which time the honored 
guest was eulogized and then presented 
with a beautiful watch. 

The party tendered by his fellow 
workers, 40 in all, came as a distinct 
surprise to Mr. Siegman, who was so 
overwhelmed when he walked into W. 
Whyte’s restaurant on Fulton St., New 
York, that he was rendered speechless. 
When he recovered his composure he 
graciously received the congratulations 
of his colleagues and was soon able to 
respond to the many complimentary 
utterances made during the evening. 

By prearrangement, Mr. Seigman was 
delayed at the store on Saturday when 
Edward Krehbiel, general manager and 
vice-president of the Gorham Co., who 
makes his headquarters at the Fifth 
Ave. store, arrived downtown to consult 
with Mr. Siegman. About 5.30 he was 
taken to the restaurant on Fulton St., 
where he was greeted by his fellow 
workers. 

Edward Barker, wholesale manager 
at the Maiden Lane store, acted as toast- 
master for the evening. He presented 
as the first speaker, Mr. Krehbiel, who 
read a greeting from 38 of the employes 
of the Fifth Ave. store, who have been 
associated with the Gorham Co. for 25 
years or more. He also offered the best 
wishes of the concern’s executive and 
spoke feelingly of Mr. Siegman’s ser- 
vices. Among other speakers were 
“Dave” Almon, for 45 years with the 
concern, and Wilford Paxson, city sales- 
man and veteran of 38 years with the 
Gorham house. 

To all these remarks Mr. Siegman re- 
sponded and briefly sketched his career 
with the concern. He recalled that Nov. 
25, 1878, the day he went with the 
Gorham Co., was a cold and snowy day. 
His mother, he remarked, made his 
dress in such a manner as to make him 
look older than he really was, fearing 
that he might not obtain the position. 
Mr. Siegman was born and reared on the 
East Side section of New York, and 
recalled vividly how he made the trip 
from his home to the store, which was 
then on Bond St., by horsecar. After 
serving for a time as errand boy, he 
was raised to the position of bank mes- 
senger, and when the position of entry 
clerk was open made application for the 
job. He was told that he was too young, 
but by perseverance soon landed the 
position. 

In 1885, when the Maiden Lane store 
was opened, Mr. Siegman was numbered 
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among the force sent downtown to con- 
duct this establishment. He remained 
at the Maiden Lane store for 22 years, 
and in 1907 assumed the position of 
manager of the Gorham’s city factory. 
After a long stay at this place he was 
sent to Newark, N. J., where he became 
affiliated with the Keer division of the 
Gorham concern. Early in the summer 
of 1924 Mr. Siegman returned to his 
“old love,” the Maiden Lane store. 
Mr. Siegman’s recital of these details 
were very interesting, and when he 
referred to some of the old buildings on 





CHARLES SIEGMAN, MANAGER OF THE 
MAIDEN LANE STORE OF THE GORHAM 
co. 


the “Lane” which have since been de- 
molished, he awakened pleasant recollec- 
tions of the other “old timers” present. 
The presentation of a watch to Mr. Sieg- 
man, suitably engraved, marked the 
close of a pleasant evening. 

Among those present were the wife of 
Mr. Siegman and his only daughter, 
Helen. 








Conrad M. Buel to Retire Dec. 6 
After 50 Years Service with 
One Concern 


ELGIN, ILL., Nov. 26.—Conrad M. 
Buel, first operative employed when the 
screw department was organized in the 
Elgin National Watch Co.’s plant, com- 
pletes a half century’s service with the 
company Dec. 6 and will be retired. 

In the intervening half century he 
has been a big factor in development of 
that department, having assisted in per- 
fecting the first automatic screw ma- 
chine, which was basis for various other 
types of machine of that same general 
style. He has been foreman of the de- 
partment since March 1, 1903. 

Besides his work in the factory proper 
he was organizer of the Officials’ and 
Foremen’s Association and a leader in 
many plant industrial activities. He 
was leader in civic affairs, president 
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of the Association of Commerce, vice- 
president of the Elgin Civic Club and a 
leader in many projects pertaining to 
advancement of the city. 








Death of Jacob Cohn 





Spokane, Wash., Jeweler, Passes on in New 
York Hospital Following Attack 


of Pneumonia 


SPOKANE, WASH., Nov. 22.—Word of 
the death of Jacob Cohn, member of the 
jewelry firm of Ben Cohn & Bro., es- 
tablished here in 1909, in New York 
city early yesterday morning came as 
a shock to relatives and friends here 
today. Although Mr. Cohn had been ill 
in an eastern hospital for some time, 
his condition had been reported much 
improved. 

His brother, Ben, was with him at 
the time of his death, having been sum- 
moned when Mr. Cohn became ill with 
pneumonia the fore part of the month. 

Jacob Cohn recently returned from 
a business trip abroad and had reached 
New York city on the return journey 
when taken ill. 

Born in Sherman, Tex., on May 6, 
1878, Mr. Cohn moved to Leadville, Colo., 
with his parents at an early age. His 
father, Nathan Cohn, was in the jewelry 
business in Colorado for a number of 
years. In Leadville, Jacob received his 
schooling and first entered business with 
his brother, Ben. Later they took over 
the shop of their father, who retired in 
1899. 

At the same time, Louis Cohn, another 
brother and for some time in business 
with Ben and Jacob, was operating a 
jewelry store in Cripple Creek, Colo. 
A fourth brother, Maurice, is in the 
jewelry business in Denver. 

Ben and Jacob Cohn came to Spokane 
in 1909 and opened the store which 
now bears their name. They were joined 
five years later by Louis. The only 
surviving relatives are the three broth- 
ers, the father having passed away seven 
years ago and the mother five. Mr. ' 
Cohn was not married. 

The body is being shipped to Spokane 
and will arrive Sunday. Funeral ser- 
vices will be held Nov. 26 at the Elks’ 
temple, under the auspices of the Elks 
Lodge, No. 228, with which Mr. Cohn 
had been identified for a number of 
years. B’nai B’rith services also will be 
conducted and Rabbi J. G. Brenner of 
Temple Emanu-El will officiate. Burial 
will be in Fairmount Cemetery. 





Jacob Cohn, member of the firm of 
Ben Cohn & Bro., Spokane, Wash., died 
in St. Luke’s Hospital, New York, Nov. 
21, from pneumonia, where he had been 
sick for five weeks. His brother, Ben 
Cohn, was with him in New York. Mr. 
Cohn was one of the leading jewelers 
of the North West and had many friends 
in New York. Mr. Cohn was taken sick 
in Paris while on a trip around the 
world. 








































Plead Guilty 


Members of New York Concern Admit 
Larceny Charges and Will Be 
Sentenced Dec. 4 


A trial lasting two days ended ab- 
ruptly on Wednesday, Nov. 21, when 
Edward Parrilla and Joseph Di Marzo 
of the firm of Parrilla & Boffalo, Inc., 
formerly in business at 64 W. 48th St., 
New York, pleaded guilty to charges of 
grand larceny in the second degree. The 
trial was held before Judge Collins in 
Part Eight of the Court of General Ses- 
sions. 

The defendants were arrested several 
months ago on the complaint of the 
Metric Watch Co., whose officers ac- 
cused them of the larceny of watches 
worth $9,000. Parrilla was formerly 
engaged in business with Mr. Boffalo, 
but in October, 1927, Mr. Boffalo with- 
drew. Thereafter Parrilla continued in 
business under the old firm name, and 
admitted Joseph Di Marzo as a partner. 
It was charged that both men left their 
offices at 64 W. 48th St. about three 
months before their arrest. 

Last July Richard C. Murphy, counsel 
for the Jewelers National Crime Com- 
mittee, became interested in the case, 
and with several witnesses visited the 
District Attorney’s office. Indictments 
were finally returned against both Par- 
rilla and Di Marzo, and a search for 
the two men was immediately started. 
They were finally arrested last August, 
and at the time of their arraignment 
pleaded not guilty. 

The prosecution was conducted by 
Assistant District Attorney Albert 
Unger, who was aided by Mr. Murphy 
of the Jewelers National Crime Commit- 
tee. Both defendants will be sentenced 
on Dec. 4. 


Old Offenders Arrested 


Man ad” Woman with Long Criminal 
Records Nabbed in New York on 
Charge of Stealing Bracelets 


After a search of less than three 
months the New York police arrested 
last Thursday morning Harry 
Campbell, better known as “The Phoney 
Kid” and Mary Ferguson, listed in po- 
lice records as “Chicago Annie.” This 
pair of internationally known thieves 
are accused of stealing five bracelets 
valued at $16,230, on Sept. 26 from the 
establishment of Charles P. Goldsmith 
& Co., 26 W. 36th St., New York. Upon 
their arrest Campbell and his wife were 
arraigned in the Jefferson Market Court, 
at which time the man was held without 
bail while bond for the woman prisoner 
was fixed at $50,000. 

In committing the robbery at the 
Goldsmith establishment, Campbell and 
his wife used the same method of oper- 
ating so successfully used on other 
jewelers. Campbell posed as a doctor, and 
the woman as a nurse. They asked to 
be shown some bracelets, and after 














looking over the assortment left without 
making a purchase. 


Shortly after they 
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had gone it “was discovered that five 
bracelets were missing. 

The police department was notified, 
and Detective Pellegrino of the Seventh 
Squad, W. 30th St. Station, was as- 
signed to the case. Captain “Matt” 
Stratton, superintendent of the Jewelers 
Coonerative Bureau was also called in 
on the case, and he immediately recog- 
ni +4 the pair by their method of opera- 
tion. ~“Japtain Stratton, together with 
Detective Pellegrino, showed photo- 
graphs of the pair to the employes of 
the Goldsmith establishment, and they 
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“Crown Jewel” Swindle 





Providence Resident Added to List of 
Victims of This Old Time Game 


PROVIDENCE, R. I., Nov. 24. —The 
“Russian Crown Jewels” swindle bobbed 
up serenely this week, Providence resgj- 
dents being the victims, one woman, 
Mrs, Nordia Holabak of 63 Prairie Ave. 
losing $1,600. All she had to show for 
the transactions was 29 ten-cent imita- 
tions, and the police are seeking the 
slick swindlers who succeeded in making 
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immediately recognized the couple. A 
general alarm was sent out for the pair, 
and on Thursday morning they were ar- 
rested in a room on W. 112th St. 

Last Monday morning the Campbells 
were arraigned in the Jefferson Market 
Court and held without bail to await a 
further hearing on Dec. 4. 

According to the police record, Camp- 
bell was first arrested in New York in 
1897 for grand larceny and received a 
suspended sentence. He was arrested 
in Cape Town, South Africa, in 1905 
and sentenced to a year for grand lar- 
ceny. In Glasgow in 1907 he was sen- 
tenced to seven years in prison for grand 
larceny; in 1913 he was fined $100 for 
disorderly conduct in Hoboken, N. J., 
and in 1925 he was sentenced here to 
two years in Sing Sing for grand lar- 
ceny. 

Mrs. Campbell is said to have been 
arrested in Chicago in 1893 and 1898 
for larceny but no dispositions of the 
cases are given. She was arrested in 
Cape Town in 1905 for theft and sen- 
tenced to six months in jail. In 1915 
she was sentenced to four months for 
grand larceny here. Her latest arrest 
was in 1925 when she was sentenced 
to six months in the workhouse. 

Captain Stratton through whose 
knowledge of this pair’s methods was 
responsible for their identification and 
final capture, is now endeavoring to 
recover the bracelets taken from the 
Goldsmith establishment. As an old 
offender Campbell, if found guilty, will 
come under the provisions of the Baumes 
laws and faces a possibility of serving 
the rest of his days in prison. 


their get-away after their flim-flam 
scheme, 

Two well-dressed young men called at 
her home the other afternoon and offered 
her 29 uncut diamonds which they glibly 
told her had been a part of the gems 
belonging to the Russian nobility, but 
had been smuggled into this country and 
were being offered at a sacrifice. They 
told her a plausible story as to coming 
to her through the advice of a friend. 

She was given a stone to examine and, 
at the suggestion of the men, who had 
a fine large automobile in waiting, she 
was taken to a downtown store where 
the stone was appraised at $350. Mrs. 
Holabak immediately went to a savings 
bank and drew out $1,600 and gave it to 
the men, receiving in return the 29 sup- 
posed precious stones. She was then 
driven to her home. In the meantime 
the “flim-flammers” had taken back the 
genuine diamond and substituted a cheap 
stone in its place. 

After the men had left her at her 
home, Mrs. Holabak grew uneasy con- 
cerning the transaction and finally went 
down street again to have the entire 
lot of stones examined. They were found 
to be cheap imitations, valued at about 
ten cents apiece. She went at once to 
police headquarters and reported the 
matter. 








A number of watches, fountain pens, 
cuff links and a scarf pin said to be 
worth about $88 were stolen recently by 
thieves who broke into the store of Alex- 
andro M. Strumskis, 672% North Main 
St., Brockton, Mass. Entrance was 
gained by forcing a rear window. 
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United States Customs Rulings 


Cartier, Inc., Wins Customs Ruling on Tariff Status of Jewelry Clasps—Rate on Enameled Silver 
Powder Boxes Lowered—New York Collector Advised on Bakelite Beads 


HE United States Customs Court, in 
yo past week, ruled on the tariff 
classification of clasps, imported by 
Cartier, Inc.; on mirrors in cases, im- 
ported by E. L. Sommers & Co.; on 
ornamental buckles and clasps, imported 
by the Judkins & McCormick Co.; on 
beads, imported by Cohn & Rosenberger; 
and on enameled silver powder boxes, 
imported by Bonwit Teller & Co., New 
York, and Marshall Field & Co., Chi- 
cago. 

The clasps, imported by Cartier, Inc., 
were assessed at 80 per cent ad valorem, 
under Par. 1428, Tariff Act of 1922. 
Two kinds of clasps were involved in 
this issue. Those marked “A” were 
composed of platinum, gold, or combina- 
tion of such metals, in some instances 
being set with diamonds, emeralds or 
other precious or semi-precious stones. 
Those marked “B” consisted of mount- 
ings for jewelry clasps composed of 
platinum and not set with precious or 
semi-precious stones, but intended to be 
so set after importation. Judge Sullivan 
writes the court’s conclusions, fixing 
duty at 55 per cent ad valorem, under 
Par. 348, Tariff Act of 1922. 


MIRRORS IN CASES 


The mirrors in cases, imported by E. 
L. Sommers & Co., consisted of novelty 
vanity cases, assessed, upon entry, at the 
rate of 40 cents per pound and 50 per 
cent ad valorem, under the tariff law. 
Judge Brown finds that, following T.D. 
42098 (51 Treas. Dec. 412), the import- 
er’s claim for duty at 50 per cent ad 
valorem, under Par. 230, Act of 1922, 
as mirrors, should be granted. 


BEADS 


Sustaining protests of Cohn & Rosen- 
berger, Inc., New York, the Customs 
Court finds that beads in imitation of 
precious or semi-precious stones, tempo- 
rarily strung, which, upon entry, were 
taxed at 80 per cent ad valorem, under 
Par. 1428, Tariff Act of 1922, should 
have been assessed at only 45 per cent, 
under Par. 1403 of the 1922 law. Judge 
Sullivan writes the opinion. 


ORNAMENTAL BUCKLES, ETC. 


The Judkins & McCormick Co., New 
York, has obtained ruling from the Cus- 
toms Court lowering the duty on im- 
ported ornamental buckles or clasps. 
These items were assessed by the col- 
lector at the rate of 80 per cent ad 
valorem, under Par. 1428, Tariff Act 
of 1922. Judge Sullivan fixes duty at 
55 per cent, under Par. 348, Act of 1922. 
In the same ruling the court fixes the 
customs status of a number of other 
items, as follows: 

Hatpins, held dutiable at 55 per 
cent, under Par. 218. 


Belt buckles, held dutiable at 15 
cents per hundred and 20 per cent 
ad valorem, under Par. 346. 

Hatpins, in chief value of cellu- 
loid, held dutiable at 60 per cent 
ad valorem, under Par. 31. 

Hatpins and motifs, in chief 
value of galalith, held dutiable at 
40 cents per pound and 25 per cent 
ad valorem, under Par. 33. 

Mother-of-pearl buckles and pins, 
composed in chief value of mother- 
of-pearl, held dutiable at 35 per cent 
ad valorem, under Par. 1440. 


SILVER POWDER BOXES 


Enameled silver powder boxes, such 
as are usually used by women, each with 
a mirror on the inside of the lid, were 
the subject of a tariff case which the 
United States Customs Court has just 
determined in favor of Bonwit Teller 
& Co., New York, and Marshall Field 
& Co., Chicago. These boxes were as- 
sessed at 80 per cent ad valorem, under 
Par. 1428, Act of 1922. The court, in 
a rather lengthy opinion by Judge Sul- 
livan, reaches the conclusion that duty 
should have been assessed at only 50 
per cent ad valorem, under Par. 230, 
Act of 1922. 


BAKELITE BEADS 


The Collector of Customs, at New 
York, has just been instructed by the 
Treasury Department with respect to 
the duty on bakelite beads, unstrung. 
These beads, it is stated, should pay 
duty at the rate of 45 per cent ad 
valorem, under Par. 14038, Act of 1922, 
rather than at the rate of 35 per-cent 
ad valorem, under said Par. 1403. Dif- 
ferences arose as to the practice at New 
York and the practice at San Francisco. 
The Treasury Department approves the 
practice at San Francisco, returning 
these beads for duty at the 45 per cent 
rate. 








Death of Edward M. Trowern 


ToRONTO, CAN., Nov. 24.—The death 
of Edward M. Trowern, Dominion ex- 
ecutive, director and chairman of the 
Retail Trade Bureau of Canada, oc- 
curred at Ottawa following a brief ill- 
ness. 

He was born in Toronto and for a 
number of years conducted a jewelry 
business on Yonge St. About 40 years 
ago Mr. Trowern became secretary of 
the Retail Merchants Association of 
Toronto, which subsequently became a 
Dominion-wide organization of which he 
was the chief director. He had a com- 
prehensive knowledge of the many prob- 
lems with which retailers had to con- 
tend, and was able to render valuable 
service in their solution. He traveled 


extensively in connection with the work 
and was well known in the chief com- 
mercial centers. 

In 1925 Mr. Towern resigned his posi- 
tion with the Retail Merchants Associ- 
ation and founded the Retail Trade Bu- 
reau. For the past three years he had 
been conducting an educational cam- 
paign for the abolition of the Federal 
income tax, as imposing an _ unfair 
burden on retail traders. 

He was a member of the Masonic 
Order, and is survived by a widow, three 
sons and two daughters. 








Olsen & Ebann Robbed 


Bandits Get Jewelry Worth $18,000 from 
Chicago Store After Tieing Up 
Employes 


CHICAGO, Nov. 23.—The south side of 
Chicago was the scene of another daring 
holdup yesterday afternoon, when three 
armed men entered the store of Olsen 
& Ebann, at 6520 S. Halsted St., cleaned 
out the safe, cases and window displays 
in exactly seven minutes and made their 
escape. The lost is estimated at about 
$18,000. 

One of the men came in alone and 
asked Miss Lillian Brackenbury, cashier 
to show him some wedding dings. Just 
as Miss Brackenbury reached for a tray 
two more men entered each displaying a 
revolver. They ordered L. E. Cox, store 
manager, Miss Brackenbury and A. D. 
Merwin, porter into the rear room and 
made them lie on the floor where they 
bound them with heavy cord. While one 
man stood guard over the trio the other 
two rifled the safe, showcases and win- 
dow display. One of the showcases 
was locked and the butt end of a re- 
volver was used to break the glass. 

In using the gun, part of the cap 
fell off. This was found in the case and 
police believe they will be able to trace 
the owner through the serial number 
that is stamped on it. 

The thieves made their getaway in a 
large sedan that was waiting nearby. 
As soon as they left the store Mr. Cox, 
managed to free his hands, and after 
assisting the other victims telephoned the 
police and Clarence Olsen, president of 
the company. This same store suffered 
a similar loss about four years ago when 
it was held up. 

Olsen & Ebann, are credit jewelers, 
operating stores throughout the country, 
with main offices at 209 S. State St., 
Chicago. 











G. W. Marvin is opening a new store 
at 16 W. Huron St., Pontiac, Mich., on 
Dec. 1 under the style of Marvin’s 
Jewelry & Gift Shop. 
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Report Being Robbed 





Police Find Two New York Jewelers Gagged 
and Handcuffed and Are Told That 
Bandits Got Jewelry Worth 
Over $60,000 


The building at 41 John St., New 
York, tenanted largely by jewelry con- 
cerns, was the scene of much excitement 
last Wednesday evening when Max 
Hoffman and Jack Edlin were discovered 
gagged and handcuffed to a machine 
in their manufacturing jewelry plant on 
the fourth floor. After the pair were 
released they informed the police. and 
detectives who soon arrived on the scene 
that three men had overcome them and, 
after leaving them in the condition in 
which they were found by the police, 
robbed the place of jewelry estimated 
to be worth between $60,000 and $70,- 
000. Less than twenty-four hours after 
the holdup was reported, creditors 
started bankruptcy proceedings against 
the concern doing business as Hoffman- 
Edlin, Inc. 

The robbery occurred a few minutes 
after five o’clock, and was committed 
just as the partners were preparing to 
go home. The concern occupies a large 
room on the fourth floor, which is sub- 
divided into an office and a factory. 
Part of this office is occupied by Abner 
E. Blumfield, who is a dealer in jewelry 
and diamonds, and is also an appraiser. 
Mr. Blumfield was held up several weeks 
ago in the hallway of the apartment in 
which he lives in the Bronx, and at 
that time was robbed of several thou- 
sand dollars worth of jewelry. He was 
so severely beaten by his assailants that 
he was sent to the hospital where he 
was confined for several days. 

In their report to the police, Mr. 
Hoffman and Mr. Edlin stated that that 
day they had secured more than $30,000 
worth of goods on memorandum, which 
they intended to show a customer who 
was expected in the office early in the 
evening. It was learned that a woman 
customer had visited the office during 
the afternoon, but whether anyone else 
called could not be learned. The woman 
was shown some diamond bracelets, but 
made no selection, stating that she 
might return later. About five o’clock, 
just as they were preparing to close 
the safe and shut the office, the part- 
ners told the police, they were surprised 
by three men. 

According to their report, one of the 
trio advanced holding out his right hand 
which he had covered with a _ hand- 
kerchief. Whether he held a gun under 
this handkerchief the victims were un- 
able to determine. They claimed that 
before they were able to get a good look 
at the men, one of the thieves turned 
out the light and left the place in al- 
most total darkness. The jewelers were 
then ordered to walk into the factory. 
They were bound with handcuffs to a 
machine and gagged with adhesive tape. 

The bandits then, it was claimed, 
calmly collected the loot, consisting of 
diamond bracelets, unmounted stones and 
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a few rings and pins. The trio then 
left the office, and, as far as the police 
could find, did not use the elevator 
in their escape from the building. 

Some time later a tenant of the build- 
ing heard strange noises coming from 
the office of Hoffman and Edlin, and 
found the men shackled to a machine. 
The police were immediately notified, 
and in a few minutes detectives from 
the Maiden Lane squad were on the 
scene. They were followed closely by 
detectives of the Old Slip Station in 
charge of Lieut. Fitzpatrick. Richard 
C. Murphy, counsel of the Jewelers Na- 
tional Crime Committee, is cooperating 
with the detectives in their investigation. 

Neither of the victims were able to 
describe their assailants other than to 
state that one of the men was tall. 

The day after the robbery was re- 
ported, Sternberg & Rosen, attorneys in 
the Woolworth building, acting for 
creditors, filed an involuntary petition 
in bankruptcy against the concern. Each 
of the petitioning creditors was repre- 
sented by H. Weinstein, attorney-in- 
fact. These creditors, whose claims 
each amount to $200, include Delahay 
& Astor, Inc., Morris Kutcher and Na- 
than Zaidens. Judge Bondy later ap- 
pointed Thomas Keogh as_ receiver 
under a bond of $2,000. This order 
alleges that the concern owes about 
$50,000 and has assets in exeess of 
$5,000. 








Receiver Appointed 





George J. Hatt Named by Court to Take 
Charge of Assets of Georgia W. Jennings, 
Albany, N. Y. 


Utica, N. Y., Nov. 26.—In an applica- 
tion for a receiver filed in United States 
Court here today it is stated that the 
assets of Georgia W. Jennings, jeweler, 
115 N. Pearl St., Albany, amount to 
$23,000, including merchandise, $13,000; 
57 Grove Ave., $8,200; fixtures, $800, 
and accounts $1,000. Judge Frank 
Cooper appointed Attorney George J. 
Hatt, 2d, receiver with bond for $10,000 
with power to continue the business 
temporarily. A voluntary petition in 
bankruptcy was filed by Mrs. Jennings, 
Nov. 24. The liabilities are estimated 
at over $22,000. 

The store was conducted for many 
years profitably by Frederick P. D. Jen- 
nings, who built up a large business, 
and carried it on until his death. His 
widow, Georgia W. Jennings continued 
the business as executrix of his estate 
and was compelled to employ help and 
meet higher overhead charges. 

The application for a receiver was 
made by the First Trust Co. of Albany, 
holding a judgment for $5,105. There 
are nine other judgments and the sheriff 
has levied on some of the diamonds. 

The receiver was asked to keep the 
business going so that seasonal goods 
might be sold during the holiday trade, 
and the business sold as a going con- 
cern. The receiver’s bond was placed 
at $10,000 and was approved by Referee 
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in Bankruptcy Edwin A. King of Troy, 
The list of creditors are to be filed 
at a later date. 








Window Smashers Caught 





Three Youths Arrested in Baltimore After 
Jewelry Store Robbery 


LOUISVILLE, Ky., Nov. 23.—The police 
department, in catching a _ window 
smasher who had broken a window at 
the establishment of the Richard G. 
Tafel & Sons Co., cleared up two other 
jewelry store window smashings, which 
occurred about three weeks ago, in one 
of which the Ritz Jewelry Co., 428 W. 
Market St., and the other in which a 
window was smashed at the store of 
Mrs. Ida Hotopp, 330 E. Market St. 

The Tafel store window was equipped 
with a burglar alarm. When the police 
arrived they found one youth with some 
plunderein his hands, and saw a car 
drive away. He implicated two others 
who, he claimed, had deserted him. He 
also admitted that he had robbed the 
Hoptopp and Ritz store windows. 

Police then went to the home of the 
boys and roused them out of bed. They 
claimed to have no knowledge of the 
crime, stating that they had been with 
the man arrested at the jewelry store 
earlier in the evening, but had left him 
and gone home. However, they were 
both charged with grand larceny and 
store house breaking, while Howard was 
slated on three double charges of the 
same. The first youth caught stated 
that the two companions had nothing to 
do with the two prior robberies, which 
he handled by himself. 

The window smashing took place at 
4.40 o’clock yesterday morning. The 
boys were in jail a short time later. 
They were heard in police court yester- 
day and the case continued to Nov. 28. 

No loot has been recovered from the 
previous robberies, as one of the youths 
claimed he sold it to unknown persons. 

The man who smashed the Tafel store 
window tried to run, but was caught. 
He had two watches valued at $38. 








Alleged Robber Caught 


Men Who Held Up Denver Jeweler Arrested 
After Exchanging Shots with Policeman 


DENVER, COLO., Nov. 22.—Yesterday 
morning a man entered the Elgin 
jewelry store, 1725 Larimer St., asking 
for a match and to look at a gold watch. 
Suddenly the man whipped out a re- 
volver and forced Samuel Siletzky, the 
proprietor, into a back room, locking 
him in and then broke into a run. 

A passing policeman ordered the man 
to halt, but he darted into an alley 
where shots were exchanged between the 
robber and policeman. As the robber 
emerged from the alley a pedestrian who 
had witnessed the affair made a flying 
tackle and floored the robber. All the 
loot was recovered and the _ robber 
arrested. 
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Death of Frank L. Wood 





Retired Member of New York Jewelry 
Trade Passes Away Suddenly at His 
Home in Brooklyn 


Frank L. Wood, who until his retire- 
ment about 12 years ago was a partner 
in the well known jewelry and diamond 
house of Ludwig Nissen, died suddenly 
Nov. 16 at his home, 129 Hancock St., 
Brooklyn, N. Y. Services were held at 
the late residence Nov. 19, with Rev. 
Symington of the Clinton Ave. Congre- 
gational Church officiating. The body 
was later cremated in accordance with 
the wishes expressed by Mr. Wood be- 
fore he died. 

Mr. Wood was a native of Boston, 
Mass., in which city he was born on 
April 11, 1853. He was educated in 
Boston and as a boy of 15 years obtained 
his first position in the jewelry trade 
with Bigelow, Kennard & Co. Later he 
came to New York and became affiliated 
with Carter, Sloan & Co., now Carter, 
Gough & Co. He represented this house 
on the road and was widely known in 
the trade, particularly in the Northwest 
and Middle West territories. 

Eventually he went with the house of 
Ludwig Nissen, of which concern he be- 
came a partner. While this house was 
in the process of liquidation Mr. Wood 
was stricken with pneumonia and when 
he recovered never returned to the trade. 
Since then he had not been in the best 
of health. 

Mr. Wood was one of the founders of 
the Philadelphia Jewelers Club of which 
he was an honorary member when he 
died. He was also affiliated with the 
Brotherhood of Traveling Jewelers and 
was likewise a member of Marsh Lodge 
No. 188 F. & A. M. 

Deceased is survived by his widow and 
one son, Dr. Robert Wood. 








Death of A. Vinton Cobb 





Retired Jewelry Manufacturer Succumbs 


Following an Operation 


ATTLEBORO, MAss., Nov. 24.—A. Vinton 
Cobb, 79 years old, another of the old- 
time manufacturing jewelers who has 
been retired from active business for 
several years, a life-long resident of 
this city, passed away last Monday night 
at the Sturdy Memorial Hospital after 
a sickness of about a month. He failed 
to rally from an operation for which 
he was taken to the hospital 10 days 
ago. 

As a young man, Mr. Cobb learned the 
jewelry business and later worked at 
the bench. After a few years he entered 
Into business with his brother in estab- 
lishing the W. R. Cobb Co., manufactur- 
Ing jewelry and jewelers’ findings, in 
Pawtucket. He retired in 1922, closing 
out his interests after the death of his 
brother the previous year. The business 
was removed to Providence, where it still 
continues under the same name. 

Mr. Cobb was by nature a genial and 
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kindly man, ever interested in the wel- 
fare of his family, his fellow citizens 
and the community, and in his affilia- 
tions with the organizations which he 
chose he put forth every effort to up- 
build them and advance their prosperity. 
He was especially active in the affairs 
of the local Young Men’s Christian As- 
sociation, of which he was a charter 
member, and had been a continuous 
member for more than 60 years. He 
became interested in 1868, was the presi- 
dent from 1887 to 1891 and had since 
been a member of the board of directors. 
He was also active in the affairs of 
the Second Congregational Church, hav- 
ing been deacon since 1887 and clerk 
of the society since 1899. He is sur- 
vived by one son, three daughters, five 
grandchildren and one great-grandson. 








Death of Carl A. Beyer 





Rochester Retail Jeweler Loses Long Fight 
to Regain His Health 


ROCHESTER, N. Y.—Carl A. Beyer, 
for 12 years a retail jeweler with a 
store at 385 Main St., E., died last 
week at his home, 182 Rosewood Terrace. 
Death came after a long illness during 
which Mr. Beyer waged a losing fight 
to retain his health. During the sum- 
mer months he had closed his store all 
day Saturdays in an effort to recuperate 
for the fall and winter trade. 

Mr. Beyer entered the retail trade as 
a young man, remaining in it all his 
life. For a number of years he was 
associated with Edwin S. Dalton, who 
now conducts a retail store in the Cen- 
tral building. Twelve years ago Mr. 
Beyer opened his own establishment. 
For years he has been a member of the 
Rochester Retail Jewelers’ Association. 

He was a member of Salem Evan- 
gelical Church and past master of Ger- 
mania Lodge 722 F. & A. M., Germania 
Lodge of Perfection and Rochester Con- 
sistory. 

He leaves his widow, Mrs. Elizabeth 
Verney Beyer, and a foster daughter, 
Mrs. Elsie Johnson. Funeral services 
were scheduled for Monday, Nov. 26, at 
the home, with burial in Mount Hope 
Cemetery. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Nov. 24, 1928 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


CSS are See pene ae emer $1,370,284.59 
Gold bars paid depositors...... 94,800.64 
ERAS 6 Sale sieie Sula oes Pal pieies $1,465,085.23 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
DMIs RU Care fe <:k os tie wed ee tae $627,095.04 
si GAS ava icsere eine Ritrele/s elerene avalets 115,927.99 
es ABR cl erek tie lars hea eieieei ceed oN 88,810.01 

- PM aera Nate sccalan aa abe der aereeiees 134,166.41 
ss EE Se abistene hoe Goa hssers 378,387.21 
52 i, | a Co ee 25,897.93 
MONE SiN vkwwalintixcow et $1,370,284.59 
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Organize New Association 





South Jersey Retail Jewelers Meet at 
Atlantic City and Elect Officers 


ATLANTIC City, N. J., Nov. 22.—A 
group of local retail jewelers gathered 
at the Hotel Chelsea last Sunday and 
organized an Atlantic City unit of the 
New Jersey Retail Jewelers’ Association. 
The organization will be known as the 
South Jersey Jewelers Association, and 
at the meeting officers were elected for 
the ensuing year. A determined effort to 
bring the next conventions of the New 
Jersey Retail Jewelers’ Association and 
the American National Retail Jewelers’ 
Association to this city will be made, 
it is understood, by the new organiza- 
tion. 

To assist the local jewelers in organ- 
izing, several officers of the State As- 
sociation were in attendance at the meet- 
ing. Conrad J. Brotherly of Newark, 
and past president of the American 
National Retail Jewelers Association 
addressed the meeting, calling particu- 
lar attention to the advantages of local 
associations. He also pointed out that 
regular meetings of merchants in the 
same trade were bound to react for the 
betterment of the entire industry. 

Other speakers at the meeting in- 
cluded Richard P. Hartdegen, president 
of the State organization; Jean R. Tack, 
past president of the New Jersey Retail 
Jewelers Association; William Baird, 
Joseph Bush, C. A. Lund and Louis 
Hairman. 

Those elected to serve as officers of 
this newly organized association in- 
clude: President, Fred M. Herrick of 
F. M. Herrick & Co.; Vice-President, 
Robert T. Chapman and secretary-treas- 
urer, Mrs. Luella H. Koons. Other 
charter members are Max Gelula of 
Friedbergs, William Schoppy, Mrs. E. 
E. Scadding and Holst, Inc. 








Elgin Clock Co. Bought Out by 
Heeney Motor Co. 


ELGIN, ILL., Nov. 24-——The Heeney 
Motor Co., Freeport, Ill., and Buffalo, 
N. Y., is reported to have purchased the 
Elgin Clock Co. of which N. W. Church 
was founder and president, for a price 
reported to be in excess of $4,000,000, 
including present earnings. The com- 
pany manufacture 80 per cent of the 
vanity and smoker sets used by Ameri- 
can motor car manufacturers and for 
four years has had exclusive contract 
with General Motors Corp., It entered 
this field extensively only three years 
after foreign competition on motor 
clocks and the death of Charles H. Hul- 
burd, president of the Elgin National 
Watch Co., ended the cooperation which 
had previously existed between the two 
organizations. 

The Elgin Clock Co. was formed 10 
years ago and the original working capi- 
tal never exceeded $185,000. Its $100 
stock has repaid for itself in dividends 
and at the time of the sale had a value 
of $3,000. 
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UNUSUAL POSITION OPEN 














A leading Precious Stone House in New York offers a position of ex- 
ceptional opportunity. 


The applicant must be thoroughly experienced in the handling of 
high-priced stones, must have a personal following and an established 
clientele in New York and other large cities. Remuneration is of sec- 
ondary importance to this House if applicant has the right qualifica- 
tions and record. Highest references indispensable. 


Write Box 3628, giving full qualifications, record, references and 
other details. All communications will be treated strictly confiden- 
tially. 





Address Box “A 3628”, Care Jewelers’ Circular 















Manufacturers of 


THE BEST IN 
PLATINUM AND PLATINUM TOP 
JEWELRY 


S. LESSE & SONS 
732 CHESTNUT ST. PHILADELPHIA 


SELECTIONS SENT UPON REQUEST 




















The BUYERS’ DIRECTORY 





Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Temporary Receiver Named 





Court Puts H. M. Peck in Charge of Busi- 
ness of Arnold Ochs & Co., Providence, 
in Suit to Wind Up Business 


PROVIDENCE, R. I., Nov. 24.—Horace 
M. Peck, secretary of the Manufactur- 
ing Jewelers’ Board of Trade has been 
appointed temporary receiver for 
Arnold, Ochs & Co., manufacturing 
jewelers, 144 Pine St., this city, with 
offices at 9 Maiden Lane, New York. 
The receivership was created under a 
decree entered in Superior Court Thurs- 
day afternoon by Judge Herbert CL. 
Carpenter, the receiver’s bond being 
fixed at $25,000. There will be a hear- 
ing on the appointment of a permanent 
receiver on Dec. 5. 

According to the petition for receiver- 
ship filed by Louis J. Anshen, stock- 
holder and president of the company. 
it was unanimously voted on Nov. 20 at 
a stockholders’ meeting to wind up the 
business of the company and petition the 
Superior Court for the appointment of 
a receiver and the dissolution of the 
corporation. 

The business was established in 1925, 
and while Mr. Anshen did not appear as 
an officer he was active in the business 
and was elected president in 1927. Mr. 
Anshen was previously for several 
years the head of the L. J. Anshen Co., 
Inc., which was liquidated in 1925 the 
creditors being paid in full. Mr. An- 
shen then formed the Arnold, Ochs Co., 
which was reorganized in January, 1928, 
with an authorized capital of $50,009 
preferred stock and 2000 shares of no 
par common stock. In September, 1928, 
the firm began using the selling name 
of Anshen-Zetler Co. for one part of its 
fine. 

It is understood that ill-health on Mr. 
Anshen’s part is responsible for the 
present litigation. It is also stated that 
the assets are far in excess of the lia- 
bilities. And that all claims will prob- 
ably be paid in full. 








Members of the “Pluggers” Hold 
Open Meeting at Chicago 


CuicaGo, Nov. 24.—The “Pluggers,” 
a Chicago organization of salesmen of 
the wholesale jewelry firms of the State 
of Illinois, held open meeting at the 
Palmer House, last evening. President 
Alvin Long, of the Stein & Ellbogen Co., 
called the meeting and invited execu- 
tive representatives from the different 
Jewelry houses in Chicago to be present. 
Among those that were in attendance 
were A. C. Becken, of A. C. Becken Co., 
Charles Gustafson, of C. H. Knights- 
Thearle Co.; Darwin Forsinger of J. W. 
Forsinger Co., E. W. Ahern of Otto 
Young & Co. 

John Detrich, of John Detrich & Co., 
gave the address of welcome explaining 
the functions of the “Pluggers,” which is 
to strengthen the Illinois Retail Jewel- 
ers’ Association and assure the mem- 
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bers’ of a successful convention in Joliet, 
Ill., this coming spring. 

Frank Redman, secretary of the Plug- 
gers then read a letter received from B. 
J. Doyle.. The meeting then continued 
with an open discussion by all present 
and the executive body of wholesale 
jewelers present pledged their support 
to the organization. 








Domestic Jewelery Exported During 
the Month of August 


WASHINGTON, Nov. 24.—Exports of 
domestic jewelry during the month of 
August are given by the Bureau of 
Foreign and Domestic Commerce as 
$124,791, with Canada our largest cus- 
tomer, taking nearly a third of the total, 
or $44,555. The next largest purchaser 
of American jewelry was Brazil, to 
which country we sent shipments of 
$15,611 and our third largest, China, 
which received shipments of $12,324. 

The full list of countries and the 
amounts sent to each are given by the 
Department as follows: 


Domestic Exports 


Country Amount 
EPR vo Scisravent thieves ees $ 26 
RODEO? aie cieereeaaiereee eet 423 
irish ree: State: 2.644606 500 
MUEEUUAL Satis cre ores ses Gen Oates: Wises 196 
INO WEY” iso ara neueaiaiayewiers 200 
ROSIE a cl seine ater shareoteua se teats 53 
United Kingdom ...606. 4.5. 3,556 
USE CRIOU hae ty tio ors hws 44,555 
British HONGUTES: .62.60.5%.0< 135 
Carre HUE oie. cccitiiernewaes 611 
CUOteMINIe® Sooo aadtesanx 401 
FRORGMENS? fish wise seas 335 
IN ICAO 6. 5x8e oo So .50 2 6 SSH 770 
TE ee etary tar eee ars 609 
SSA 267 
NBIC OR Coie Hai rats bhars oiaiierco8 te eta 6,034 
Newfoundland and Labrador 484 
POM ETICRCRE So 5 2 coie a5 Kio neo 150 
MUUEIRUESIC IR ces ast ester gash veh Nak evar 369 
Trinidad and Tobago ...... 250 
Other B. W. Indies: ......0.2. 632 
RG aera stats Siero evetalandrnce iets 2,076 
TOG s> OOPS. Scterenwleesiaiesoidlers ox 797 
Netherlands W. Indies..... 1,000 
Be TN AE oka sseivcsecs 268 
PEE BONOING 6.3 sis aiciou sieeiere sss 4,259 
EPPA DNIO acdc oo ive aos Bei 15,611 
GRO akeish sic Steiesecin a esas 732 
OES ee 8,238 
LO Ga 843 
British’ Guiana) <6... esses cis 27 
ee rr ree 393 
LEE ee 1,229 
po 1,509 
ee 2,236 
OF 150 
CREE Petey ste rr cater we Ose 12,324 
Java and Madura ......... 209 
i 2 Serre 55 
Philippine Islands ......... 4,540 
SE tic ehiakny sues aaees 442 
PE SeNkek eek aa wee 1,366 
British Oceania ... 26.5.6. 28 
French Oceania ........... 132 
IUOW ZORIME 2... nce ccccccs 2,941 
Union of South Africa..... 2,548 
Other P. Africa .......... 282 

Lad an caida wn ae $124,791 


75 


Thief Sent to Prison 





Youth Who Stole Money from Providence 
Concern Must Serve Three Years in 
State Penitentiary 


PROVIDENCE, R. I., Nov. 24.—Having 
pleaded nolo some time ago to the charge 
of stealing $2,900 from the Caesar 
Misch Co., corner Westminster and 
Empire Sts., by whom he was employed 
as a messenger, Joseph Usavich, alias 
“Joseph Duggan,” 19 years old, of East 
Dedham, Mass., formerly of East Provi- 
dence, was brought in from the Provi- 
dence County Jail for sentence last week, 
and Judge Charles A. Walsh in Superior 
Court sent him to State Prison at 
Howard for three years. 

On Dec. 21, 1925, a bookkeeper in the 
Misch establishment had wrapped up the 
money in a piece of paper preparatory 
to taking it to the bank for deposit. 
While the bookkeeper’s head was turned 
for a moment, Usavich grabbed the pack- 
age and hurriedly left. He immediately 
took a train and went to California, 
where he spent and gambled the money, 
which amounted to $2,960. Upon his 
return to Rhode Island about two months 
ago he was apprehended. 








Beware of This Check Swindler Who 
Visited Utica, N. Y., Jeweler 


Utica, N. Y., Nov. 24. — George 
Yaeckle, jeweler, 452 Columbia St., re- 
ported to the police today that a man 
visited his store seeking to buy a 
woman’s wrist watch. He expressed the 
desire to make a payment of $15 to hold 
the article until Monday when he said 
he would pay the balance. 

In making payment the man tendered 
a check for $40. The merchant hesi- 
tated about accepting it, but the man as 
evidence of good faith volunteered to 
leave his bank book, to be returned 
when he paid the balance for the watch. 
Mr. Yaeckle accepted this proposition 
and handed over $25 and took the book. 
Upon taking the check to the bank Mr. 
Yaeckle was told the check was a for- 
gery, and that the bank book was one 
that had been stolen. 

The check worker is about 40 years 
old, six feet tall, and weighs about 180 
pounds. He has a ruddy complexion, 
full face, and brown hair. He wore a 
dark overcoat. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.8.Gov’t New York 

Date Official Assay Bars Official 
Nov. 20 2643 60% 58 

ee 2633 60% 57% 

oa 26% 60% 58 

oor 2634 60% 58 

eo” <a 2643 60% 57% 

- “26; 2656 60% 57% 








‘Morris Bugenstein has bought the 
Gradwohl Jewelry Co., Cedar Rapids, 
Iowa. 
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DIAMONDS MOUNTINGS WEDDING RINGS 
( preety of workmanship, beauty of design, distinctiveness of character, refinement of 


style. Tomorrow’s vogue in today’s creations. The recognized line of greatest value. 


BYARD F. BROGAN -» PHILADELPHIA 


MANUFACTURER OF THEARBUTUS WEDDING RING 
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Death of Saul Prager 





Former Prominent Member of New York 
Trade Succumbs to Heart Attack 


Saul Prager, for 34 years associated 
with the jewelry industry passed away 
on Wednesday, Nov. 21, at his home, 
643 W. 172nd St., New York, following 
a heart attack. Mr. Prager had been 
ailing for a month before his death. 
Religious and Masonic services were 
held last Friday at Weil’s Funeral 
Chapel, with Rev. Eiseman officiating at 
the former. Burial was in Mount 
Hebron Cemetery. 

Saul Prager was born in Cracow, 
Poland, in 1860 and as a boy was edu- 
cated in the public schools of that coun- 
try. He came to this country while 
still young and in 1890 entered the 
jewelry business. He became prominent 
in the industry and in 1924 retired from 
active business. Mr. Prager however 
still retained many of his old acquaint- 
ances in the industry and was always 
keenly interested in activities relating 
to the trade. He was also active in 
Masonic circles being a member of Em- 
pire City Lodge, No. 206 F. and A. M. 

Deceased is survived by his widow 
and one son, Gerald Prager. 








Will Seek Indictments 


District Attorney Plans to Go Before Grand 
Jury with Evidence in Diamond 
Smuggling Plot 





A concentrated effort to “get a line” 
on the Europeans who may be involved 
in the latest diamond smuggling plot 
uncovered in this country less than two 
weeks ago is now being made by Federai 
investigators working on the case. Al- 
though several more arrests have been 
promised since a steamship steward, a 
policeman and a New York jeweler and 
his daughter were taken into custody on 
Nov. 17 nothing startling has occurred 
since the last issue of THE JEWELERS’ 
CIRCULAR. 

While government agents continue 
with their search and_ investigation, 
United States Assistant District At- 
torneys Sylvester and Blake are busy 
looking over confessions made by some 
of the prisoners and hope within a few 
days to go before a grand jury with 
their evidence. They will not only seek 
indictments against those in custody but 
will also endeavor to have the grand 
jury return sealed indictments against 
several individuals now in Europe who 
are known to have been involved in the 
plot. These indictments can be kept 
alive indefinitely and should any of 
those named return to this country at 
any time they may be prosecuted. 
During the week the newspapers pub- 
lished several stories in one of which 
was stated that a relative of one of the 
Prisoners was involved in the scheme. 
This relative the newspaper articles 
stated was in Europe where many of 
the arrangements for smuggling dia- 
monds into this country were made. At 
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the District Attorney’s office this state- 
ment was mentioned by a JEWELERS’ 
CIRCULAR reporter but no verification 
could be obtained. The attention of the 
Assistant District Attorney was also 
called to a story appearing in the news- 
papers a few days later claiming that 
the jewelers’ daughter had made a con- 
fession while confronted by Customs 
agents holding guns in their hands. 
This story was branded as false by Mr 
Sylvester. 

William Ballyn, the steward on the 
Berengaria who as the carrier has made 
a complete confession, was dismissed by 
the Cunard Line according to state- 
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ment made last week. Patrolman J. 
T. McIntyre has made no statement, 
and neither has Morris’ Landau, 
the jeweler, located at 12 John St., ac- 
cording to Assistant District Attorney 
Sylvester. Miss Landau, the jeweler’s 
daughter, has made only a partial con- 
fession stated Mr. Sylvester. : 








The Lowell, Mass., Retail Jewelers 
Association has forwarded resolutions of 
sympathy to Mrs. Cora A. Wood, widow 
of the late George H. Wood, a pioneer 
jeweler of Lowell who was associated 
with the Wood-Abbott Co. 





International News Reei Photo 
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Look Out for Her 





Clever Woman “Pennyweighter” and Sneak 
Thief Victimizes Two Maine Jewelers 


A clever woman pennyweighter and 
sneak thief is operating in Maine and 
last week claimed at least two jewelers 
as victims of her schemes. One jeweler 
lost a diamond mounted ring worth $675 
while the other missed a wrist watch 
worth $55 after a visit recently from 
the woman. 

The ring was taken last Thursday 
from the jewelry store of the George T. 
Springer Co., at Portland, Me. The 
young woman, rather attractive, walked 
into the store and informed the jeweler 
that she and her father wanted to pur- 
chase a ring for her mother as a Christ- 
mas gift. After examining a few rings 
she decided she would return with her 
father and then left without making any 
purchase. 

The young woman had hardly reached 
the sidewalk when the jeweler dis- 
covered that a ring priced at $675 was 
missing from the display case and in its 
place was a cheap ring. Realizing what 
had happened the jeweler rushed to the 
door, but before he reached the street 
the young lady had disappeared in the 
crowd. One hour later the young lady 
was in Lewiston, Me., 32 miles from 
Portland where she endeavored to dis- 
pose of the ring in three different places. 

The ring taken had a platinum setting 
and was mounted with a diamond 
weighing 1.12 carat, two small sapphires 
and either two or four small diamonds. 
On the inside of the ring was a scratch 
number 438. 

- The woman is a decided blonde, hav- 
ing bobbed hair which is neatly waved. 
She has blue eyes, stands about five feet 
four inches tall and weighs probably 120 
pounds. When she visited the Springer 
store, the young woman wore a light 
tan cloth coat with light tan fur cuffs 
and collar and a close fitting black hat. 
The young’ woman is believed to be 
about 21 years old. . 

‘ The same woman visited a jewelry 
store in Waterville, Me., a few days be- 
fore and in some manner stole a man’s 
wrist watch priced at $55. The watch 
had Hamilton movement No. 4007413, 
while the case was white gold filled and 
bore No. 0370899. To the watch was at- 
tached a dark colored leather strap. 

The young woman is believed to be 
the same one who recently had stolen 
watches from other jewelers in different 
parts of the country, particularly in the 
East. Jewelers are warned to be 
cautious in dealing with her and any 
attempt at theft should be reported to 
the Jewelers Security Alliance, 15 
Maiden Lane, New York. 








A report that Matthew Sorrentino, 
835 N. Sixth St., Allentown, Pa., is clos- 
ing out his stock is in error. 
rentino has been holding an auction, but 
has discontinued the sale. He is not re- 
tiring from business. 


Mr. Sor- . 
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Creditors of Nathan Kramer, Chicago 
Wholesalers, Accept Offer of 
30 Cents on the Dollar 


CuHIcAGo, Nov. 26.—An_ involuntary 
petition in bankruptcy was filed last 
Thursday against Nathan Kramer, 
wholesale jeweler, at 159 N. State St. 
Liabilities are said to be about $95,000 
and assets at $55,000. 





Creditors of Nathan Kramer, whole- 
sale jeweler, Chicago, held a meeting 
last Monday in the office of Goldman & 
Frier, 15 Maiden Lane New York. The 
debtor and a few Chicago and New York 
creditors were present. 

It was decided by the creditors to 
accept an offer of 30 cents on the dollar 
payable 15 cents in cash and the balance 
in three notes of five per cent each 
properly indorsed, maturing in three, 
eight and 12 months. 








Retail Jewelers in Metropolitan Dis- 
trict Ask Police Commissioner for 
Additional Protection During 
Holiday Period 


With the approach of the holiday 
shopping period, New York jewelers see 
the need of extra police protection and 
for this reason have requested Police 
Commissioner Warren to provide ade- 
quate protection for every section of the 
metropolis. At the last meeting of the 
Executive Board of New York City Re- 
tail Jewelers Association the importance 
of taking every precaution possible was 
urged upon the retailers and_ to 
strengthen their own efforts decided to 
communicate with the Police Depart- 
ment asking for extra protection. 

Last Friday Phineas Peters, secretary 
of the board sent the following com- 
munication to the Police Commissioner: 


“New York, Nov. 23, 1928. 


“Hon. Joseph A. Warren, 
“Police Commissioner, 
“New York City. 

“Dear Sir: 


“At a recent meeting of the Execu- 
tive Board of New York City Retail 
Jewelers Association, the undersigned 
was directed to address a letter to you 
on behalf of more than 1000 jewelers, 
who are members of our affiliated trade 
bodies. 

“First, to express appreciation of 
your interest in safeguarding the lives 
and property of those engaged in the 
jewelry business. 

“Second, to urge that for the next 
several weeks, while holiday shopping 
is at its peak, additional police protec- 
tion be provided for jewelers in all sec- 
tions of the metropolis. 

“Pledging you our support and co- 
operation in all matters of law enforce- 
ment, we beg to remain, 

“Respectfully yours, 
“PHINEAS PETERS, Secretary. 
“Executive Board New York City Retail 
Jewelers.” 
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Ordinance Effective 





Two Cleveland Concerns Refused Licenses 
to Conduct Auction Sales 


CLEVELAND, Nov. 26.—Some few 
months ago there was some talk in trade 
circles to the effect that the Cleveland 
jewelry auction ordinance was not as 
effective as it might be and should be 
amended. That such is not the case 
has been demonstrated recently. 

Two jewelry concerns which were not 
entitled to conduct an auction owing to 
their having had one within a year, 
made attempts to secure a license for 
the purpose. Commissioner Cuzhr, how- 
ever, refused their requests, and one 
concern went to Columbus for the pur- 
pose of determining whether there was 
not some way of getting around the 
ordinance. They discovered that such 
was not possible, and that the ruling of 
the State Supreme Court gave the city 
the right to enforce the ordinance. 

The other jeweler told Commissioner 
Cuzhr that they would hold their auc. 
tion, license or no license, to which the 
commissioner replied that just as soon 
as they started he would have a patrol 
wagon at their door. 

Generally at this time of the year, 
Cleveland has had a number of jewelry 
auctions. A check-up shows that at 
present there are only one or two run- 
ning, and that during this year, there 
have been fewer auctions held than at 
any time in the history of the city. 
That this is due to the effectiveness of 
the ordinance and the impartial en- 
forcement of it by License Commissioner 
Cuzhr is the only logical explanation. 








Business Records 





Walter P. Little, Waycross, Ga., has 
filed a voluntary petition in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed ayainst Nathan Kramer, 
Chicago. 

An involuntary petition in bankruptcy 
has been filed against P. H. Winterberg 
& Co., Inc., Chicago. 

Involuntary bankruptcy proceedings 
have been instituted against H. H. Ru- 
bin & Sons, Columbus, Ohio. 

Creditors of the Feffer Jewelry Co. 
Columbus, Ga., have started bankruptcy 
proceedings against that concern. 

An equity receiver has been appointed 
and an involuntary petition in bank- 
ruptcy has been filed against Kaplan’s, 
Inc., Trenton, N. J. 

George Bron, St. Louis, Mo., has filed 
a voluntary petition in bankruptcy. As- 
sets are placed at $50 and unsecured 
claims of $4,027 were reported. 








A firm in Buenos Aires, Argentina, is 
in the market for alarm clocks, accord- 
ing to an announcement made by the 
Bureau of Foreign and Domestic Com- 
merce. The Bureau at Washington, 
D. C., or any of its branches will furnish 
additional information if reference 1S 
made to File No. 34247. 
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New York Notes 





Russell H. York, representing the May 


Mfg. Co., 146 W. 29th St., has been 
calling on the trade throughout the 
Middle West. 


Mrs. Blanche Bleicher, secretary and 


treasurer of Karlan & Bleicher, Inc., 
jewelry findings, 185 W. Third St., is 
sojourning for several weeks at St. 
Augustine, Fla. 


The assets of Veit Hirsh & Son, now 


in bankruptcy, will be sold at public auc- 
tion at 10.30 a. m., Dec. 4, at 539 Broad- 
way. These assets consist of diamonds, 
rings, mountings, etc., and will be offered 
for sale by Charles Shongood, auctioneer 
for the Southern District of New York. 


Nat. Hirshhorn, representing J. Gott- 


lieb, Swiss watch importer, 66 Nassau 
St, left Sunday, Nov. 25, on an ex- 
tended trip through the middle western 
States, which he regularly covers. Mr. 
Hirshhorn will remain away until about 
Dec. 21 and will then return for the 
holiday vacation. 


Among the concerns in the local jewel- 


ry trade receiving charters of incorpora- 
tion at Albany, N. Y., recently are the 
Cymac Jewelry Co., capitalized for $25,- 
000; Rogers Silver Premium 
capitalized for $5,000; Louis Beitchman, 
capitalized for $5,000, and Herberts, 
“the Home of Blue White Diamonds,” 
capitalized for $10,000. 


Bureau, 


The Low Novelty Co., 245 W. 27th St., 


filed a voluntary petition in bankruptcy 
last Thursday in the United States Dis- 
trict Court, this city. 
the largest secured and unsecured credi- 
tors are a number of concerns identified 
with the jewelry trade. 
places its liability at $18,345, while the 
value of the assets are estimated at 
$9,756. 
Jack Oppenheim as receiver. 


Included among 


The concern 


Judge Bondy has appointed 


Creditors of Prutinsky & Woolf, this 


city, held a meeting last Monday at the 
office of David W. Kahn, attorney. It 
is claimed that the concern’s liabilities 
total about $90,494 while the assets ap- 
proximate $47,000. <A tentative offer of 
40 cents on the dollar was made but no 
action was taken until a committee of 
creditors appointed at the meeting has 
had an opportunity to examine the con- 
cern’s books. 
of Louis Whitelaw, Mr. Kreiselheimer, 
Joseph Cooper, Barnet Davis and Louis 
Gurfein. 


This committee consists 


An involuntary petition in bankruptcy 










was filed last Thursday in the United 
States District Court against Samuel 
Goldkopf, wholesale jeweler, 206 Broad- 
way. The action was started by Gold- 
man & Frier, attorneys, 15 Maiden Lane, 
on behalf of three creditors whose claims 
aggregate $690. Judge Bondy, in an 
order, signed the same day the petition 
was filed, appointed Louis Zeltner as 
receiver under a bond of $500. The 
assets are estimated at $1,000, including 
jewelry, furniture and fixtures, while the 
liabilities are said to total about $12,000. 
J. B. Rosenfeld appeared as attorney- 
in-fact for Morris Rosenfeld, holding a 
claim of $550, while Louis Harowitz 
appeared as attorney-in-fact for Louis 
Stern Co., creditor for $40, and the 
Radium Jewelry Co., $100. In a letter 
sent out by Goldman & Frier, it was 
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pointed out that since the appointment 
of a creditors’ committee two weeks ago, 
one of the creditors who held a note in- 
dorsed by Mr. Goldkopf for money loaned 
to somebody else obtained a judgment 
and had a marshal levy on the assets. 
In order to protect the interests of all 
creditors equally, the bankruptcy pro- 
ceedings were started and the marshal’s 
sale stopped. 

A meeting of the Jewelers 24 Karat 
Club was held Wednesday afternoon, 
Nov. 21, at 3 p. m., at the rooms of the 
association, 15 Maiden Lane. The gath- 
ering, which was preceded by a meeting 
of the directors, was very well attended 
and the principal matters discussed re- 
lated to the forthcoming annual banquet 
of the association which will be held at 
the Hotel Waldorf-Astoria, Saturday, 
Jan. 19, 1929. At the opening of the 
session, Chairman Larter of the Board 
of Directors, announced that a letter had 
been received from an organization call- 
ing themselves the Junior 24 Karat 
Club, and called attention to the fact 
that the Jewelers 24 Karat Club of New 
York is an incorporation and the name 
24 Karat Club is registered, and it can- 
not be used by any other organization 
in the State in whole or in part. Treas- 
urer Lee Reichman reported a most sat- 
isfactory balance in the treasury at the 
present time, and President Willson an- 
nounced that in the past month, one of 
the members had died, Harry B. Bill- 
ings, and the secretary was instructed 
to send a letter of sympathy to the 
family in the name of the club. Secre- 
tary Ward announced that there was 
one vacancy in the membership due to 
Mr. Billings’ death and that the direc- 
tors had recommended the election of J. 
M. Hartzberg. On motion, Mr. Hartz- 
berg was unanimously elected to mem- 
bership. The secretary also announced, 
with regret, the illness of former presi- 
dent and former treasurer, Charles R. 
Jung, who is now confined to the Flower 
Hospital and a committee of two was 
appointed to visit Mr. Jung and express 
to him the sympathy of the members. 

The Brooklyn Retail Jewelers Asso- 
ciation held its annual Thanksgiving 
dinner last Sunday night at the Hotel 
St. George with 100 members and their 
families. The affair was strictly in- 
formal and after the dinner was served, 
the jewelers enjoyed dancing to the 
strains of a “snappy” jazz orchestra. 
Several short talks were given the first 





(Continued on page 81) 





80 THE JEWELERS’ CIRCULAR November 29, 199 





ee 


a AT H HAM Over One Hundred Years the Jewelers’ Bank 


HEN A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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Nay ONAL paNh 
TRustcomPANY We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 





Capital, Surplus and 
Undivided Profits over 


ff eyne 
Ra ol Resources Over a Quarter of a Billion Dollars 

















































Improved! New! Modernistic! 


LABCO — LITRE 


A Timely 
Opportunity 


Biggest Seller 
of the Day 


Next to the Telephone— 
the most indispensable util- 
ity on the desk is a lighter 
that will light every turn 
of the wheel. Ornamental 
as well as useful for the 


THE STATE BANK 


AND TRUST COMPANY 


376 Grand St. 
NEW YORK 


desk in the office or bridge 
table at home. 
The Useful 





Xmas Gift 
New double firing wheel as 
used on only high-priced 
| lighters. Made of unbreak- 


H. C. RICHARD, President 








able white brass and dfe 
east: (heretofore too ex- 
pensive for use in inexpen- 
sive lighters). Attractively 
and individually packed in 
handsome gift boxes. Beau- 


Specializes in Accounts of 





tiful, assorted colors in 
crystalline enamel: (Red, 
Jewelers Green, Blue and Black). 
(rilt t . making pleasing 
contrast. 
d FULLY 
an GUARANTEED 





BIG \\)\ 
PROFITS! 


Write NOW for 

agg delivery— 
o less than dozen 

cata accepted. 


‘ wd 7.5 ve - IAND 
PRICES: foe n lots.....$ 7.50 Net FITS THE F | 


Diamond Merchants 










Resources over $115,000,000 


Gross lots..... 86.40 Net PERFECTLY 


Terms to Well Rated Firms—Cash Otherwise 


Labeo Manufacturing Co. * ¥en. 




















Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with al] the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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New York Notes 


(Continued from page 79) 











one by President Samuel Feldman who 
retires from office on Jan. 1 after serv- 
ing for four terms. He presented his 
successor Phineas Peters evho greeted 
the members and asked for their co- 
operation during his administration. 
The only other speaker of the evening 
was William Wagner. The diners pre- 
sented an odd picture in their fancy 
paper head-dress and to put a real 
Thanksgiving touch to the affair many 
of them wore false faces. 

Ferris E. Reeve of Reeve & Schu- 
mann, Inc., jewelers, 512 Fifth Ave., 
has been elected president of the 
Kiwanis Club of New York city. 

Henri Mandelbaum, diamond _im- 
porter, 580 Fifth Ave., sailed on the 
Olympic Saturday for a purchasing trip 
to the diamond markets of Antwerp, 
Amsterdam and Paris. 

The Asiatic Import Co., dealer in 
novelties, etc., 5 W. 31st St., filed a 
voluntary petition in bankruptcy in the 
United States District Court last Mon- 
day. Judge Bondy has appointed J. 
Frederick Cryer as receiver under a bond 
of $1,000. 

Last Saturday the “Timeology hikers” 
enjoyed an outing to Fort Independence 
Park, at which time they covered a con- 
siderable part of Van Cortlandt Park. 
Next Saturday the hikers will meet at 
2 p. m. at Pelham Bay Park, I. R. T., 
subway station, for a walk to City 
Island. 

Bert H. Satz, who for many years has 
conducted a store on Broadway and 49th 
St., will move shortly after Jan. 1 to 
729 Fifth Ave. This is the Park & 
Tilford building, and in his new quar- 
ters in this building Mr. Satz expects 
to have one of the finest stores on Fifth 
Ave. The establishment will have a 
frontage of 20 feet and a depth of 75 
feet. 

Among the local and nearby concerns 
in the trade granted charters of incorpo- 
ration at Albany, N. Y., last week were 
the following: Edward van der Linder, 
capitalized with 100,000 shares of pre- 
ferred and 200 shares of common stock; 
Westchester Watch and Diamond Corp., 
Mount Vernon, capitalized with 200 
shares common stock and the Mettowoy 
Jewelers Co., Brooklyn, capitalized with 
$1,500. 

On Nov. 17 the Gem Club of New 
York held its monthly meeting in the 
Cavalry Club of Brooklyn. After the 
regular business meeting, the genial 
steward of the club served a dinner 
which was enjoyed by all the guests. 
Ringside seats had been reserved for the 
boxing exhibitions at the armory. The 
bouts were exceptionally good and were 
thoroughly enjoyed. There will be no 
—— of this organization in Decem- 
er, 

Amerigo Benefico, wholesale jeweler, 
116 Nassau St., was petitioned into 
bankruptcy last Monday in the United 
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States District Court, this city. The 
petitioning creditors include: Eva Rae- 
mer, Leo Liebeskind and Samuel Levy, 
each holding a claim of $200. Judge 
Bondy has appointed Harry Andrews as 
receiver under a bond of $2,000. The 
jeweler is said to owe about $50,000, 
while the value of the assets are ap- 
proximated at $5,000. 

On the confession of a man arrested 
last week after making an unsuccessful 
attempt to steal a payroll from the 
superintendent of a Brooklyn insurance 
concern, a restaurant keeper of Hunting- 
ton Park, L. I., was taken into custody 
charged with receiving stolen goods. 
The first prisoner claims that the 
restaurant man paid him $500 for jewel- 
ry stolen last June from a jewelry store 
said to be operated by R. Ratner & Co., 
Springfield, Mass. The restaurant keeper 
is said to have admitted buying the 
jewels but maintains he did not know 
they were stolen. 

A. D. Leveridge, diamond importer, 
arrived on the De Grasse last Saturday, 
after being delayed by storm, so was 
obliged to leave for Chicago on Sunday 
without visiting his New York clients. 
Mr. Leveridge, who now lives in Vaucres- 
son, France, and spends the greater part 
of his time working at the production 
end of the business in the European 
diamond centers, with Mrs. Leveridge, 
reports the market stronger than it has 
been in two years or more. The finest 
goods are scarce at any price. He re- 
turns abroad early in December after a 
week or so in New York. 

An attempt to hold up a Long Island 
jewelry store was thwarted last Friday 
when the police arrested two young men 
who, it is charged, had planned the rob- 
bery. The pair were seen loitering near 
a jewelry store located on Jamaica Ave., 
Richmond Hill, by Patrolman James 
McKeogh of the Jamaica Precinct. As 
the policeman approached the store, he 
claims he noticed one of the men stand- 
ing on the sidewalk in front of the 
jewelry establishment. Upon question- 
ing the man, the patrolman was told 
that he was waiting for his son who was 
inside the store. The policeman went in 
and found the man who when searched, 
it is claimed, had a gun in his pocket. 
The jeweler told the police that the man 
had walked in and asked to be shown 
some rings. Becoming suspicious the 
jeweler stated he was about to call the 
police when the patrolman walked in. 
One of the pair is said to have admitted 
that he had planned the hold-up with 
his companion the.day before. 








In observing the 31st anniversary of 
the Arthur A. Everts Co., Dallas, Tex., 
the concern entertained with open 
house Monday, Nov. 12. Hundreds of 
friends called during the day and were 
received by members of the Junior 
League, including a number of young 
women of the debutante and young 
married set of Dallas Society. New and 
antique jewelry was displayed by the 
hostesses. Special emphasis was laid 
on the display of Christmas gifts. 
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Newark 





This is the busiest time since early 
summer for many Newark manufac- 
turers of costume jewelry. 

A. Abramson has opened a store at 
482 Broadway, Bayonne. For many 
years previous to an illness which made 
Mr. Abramson close his New York city 
establishment he confined his work to 
diamond resetting. At the Bayonne 
place he is specializing in resetting dia- 
monds. 

The New Jersey Retail will have 
their annual dinner dance after the 
late holidays. The monthly executive 
meeting is a dinner meeting usually in 
Newark and on the fourth Tuesday to 
which all jewelers whether members or 
not are welcomed to attend. The meet- 
ing last Tuesday evening was in the 
Newark Elks’ Club. 

The past success and continued pros- 
perity of the Forstner Chain Corpora- 
tion was reflected by the opening of 
their new three-story factory addition 
in Irvington, N. J., last month. The 
new plant immediately adjoins the old 
plant at 646 Nye Ave. and both build- 
ings will be used simultaneously for the 
manufacture of the company’s products. 
The new building, of concrete and steel, 
is modern in every detail. It was de- 
signed by the Newark architect E. C. 
Epple and represents the latest ad- 
vances in good factory construction. Ex- 
posed on three sides, light and fresh air 
flood the building all day long. Well 
kept grounds surrounding the building 
accentuate its beauty and provide a 
place for recreation for workers during 
lunch hour. Behind the building is a 
well constructed garage and a special 
boiler house for the plant’s steam and 
heating system operated by oil burners. 
Placing the burners in a special de- 
tached house eliminates the dust, dirt 
and danger so often engendered when 
heating systems are placed in the cel- 
lars of buildings. The combined build- 
ings provide a working floor space of 
approximiately 40,000 square feet. The 
offices occupy approximately one-tenth 
of this area. The remainder will be de- 
voted almost entirely to the manufac- 
ture of gold-filled and _ electro-plated 
chains, novelty costume jewelry and ar- 
ticles of a similar type. 








At an annual meeting of the stockhold- 
ers of Crown Diamonds, held at Johan- 
nesburg, Oct. 18, a large attendance lis- 
tened to the presiding officer, Louis 
Marks, tell of the big improvement in 
the output of the yield of the mines, the 
improvement, according to the chair- 
man, running greater as the depth in- 
creases. The entire output is now from 
underground working. The financial po- 
sition of the company was favorable, 
the working profit amounting to £20,750. 
Therefore, further capital expenditure 
is unlikely. Satisfaction with the policy 
of the directors was expressed by the 
stockholders. 
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NATIONAL PARK BANK 


of NEW YORK 


214 BROADWAY 
Uptown Branches 


Park AVENUE AND 46TH STREET 
SEVENTH AVENUE AND 32ND STREET 


To Be Opened in 1928 


Madison Avenue and 26th Street 


Broadway and 74th Street 
Banking 
In All Its Branches 

Commercial and _ Travelers’ 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
bought and sold. Corporate 


and Personal Trusts; Safekeep- 
ing of Securities; Collection of 


Income. Investment Service 
for Customers. Safe-Deposit 
Vaults. 


CAPITAL, SURPLUS and 
UNDIVIDED PROFITS, $35,000,000 





DIRECTORS 


Charles Scribner 
Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 
Lewis Cass Ledyard, Jr. 
David M. Goodrich 
Eugenius H. Outerbridge 
Kenneth P. Budd 
Frank L. Polk 

George M. Moffett 
James Forrestal 
Charles S. McCain 
Thomas I. Parkinson 
Harvey C. Couch 


























THE EVKOB WATCH CO. 


IS NOW OPEN FOR SALESMEN TO REPRESENT THEM 
IN THE FOLLOWING TERRITORIES 


SOUTH ATLANTIC STATES 


NORTHWESTERN STATES 


GULF STATES 


Apply by Letter Only Giving Full Particulars—All Applications 


strictly Confidential 


EVKOB WATCH CO. 


49 MAIDEN LANE 
NEW YORK CITY 

























“Changeab 
Patented U. 8. A. 
49 MAIDEN LANE 





Tel. John 5892 


Manufacturing Jewelers 
le Ring” Platinum Mountings, Wedding Rings 
and Special Orders 











_ WE CARRY A FULL LINE OF SEMI-PRECIOUS 


‘ Rose Quartz STONE NECKLACES ae 
Ph Carnelian At Low Prices Jade 
; ye And a complete line of other stones. 
LA VIE PEARL CO. 

65 Nassau St. Tel. Cortlandt 0650 New York City 
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Philadelphia 





J. Abrams, whose retail store had been 
at 1668 Orthodox St., in the Frankford 
section of the city, has moved it to 4351 
Frankford Ave., where he has a larger 
and better location. 

A. Lopatin, well known in the whole- 
sale district here, who has for several 
years been dividing his time between 
this city and New York, has opened a 
diamond and mounting store at 110 S. 
Eighth St. 

Charles H. Johnston, for many years 
a retailer at 206 N. 13th St., has moved 
his store to a new location at 6009 N. 
Fifth St. The new location is in a 
residential section whereas his former 
one catered almost wholly to large 
business and industrial plants. 


‘A silver tea service from the estate 
of the late George W. Childs, Philadel- 
phia publisher, brought $230 at the sale 
of collections from his estate at the 
Samuel T. Freeman Co. galleries here. 
It consisted of a hot-water kettle and 
stand, teapot, covered sugar bowl, cream 
pitcher and waste bowl, all decorated 
with rose and mid-Victorian scroll de- 
signs. 

Among the most valued bequests to 
Arthur T. Hagstoz, head of the Sansom 
St. refining firm of T. B. Hagstoz & 
Son and former president of the Sansom 
Street Business Men’s Association, from 
the estate of his mother, Mrs. Emma R. 
Hagstoz, who died recently, is a cabinet 
containing rare stones, minerals, ores 
and other specimens collected by her late 
husband. The bulk of her large estate 
is bequeathed to her son and daughter, 
Mrs. Emma Frank Askin, of Pawling, 
N. Y. Mr. Hagstoz also receives a prop- 
erty bequest and the library. 


The top price received at the Phila- 
delphia Art Gallery sale of jewelry and 
silver from estates of several deceased 
Philadelphians was $3,600 for a solitaire 
marquise diamond ring, the stone weigh- 
ing 5.75 carats. The stone is mounted 
in filigree platinum, paved with eight 
smaller diamonds. A woman’s solitaire 
diamond of 6.51 carats was bid up to 
$3,000. An Oriental pearl necklace of 
91 stones with an emerald cut diamond 
clasp of 2.50 carats went for $2,350. 
Another important sale was that of a 
bracelet containing 83 diamonds in a 
straight row design and set in platinum, 
which brought $2,150. 


Diamonds are moving even better than 
for some time, and large stones are in 
exceptionally good demand if of high 
quality, but general jewelry experienced 
the customary pre-Thanksgiving slump, 
according to leaders in the trade here. 
A slight improvement was noted at one 
time last week, but this slackened. It 
18 expected, however, that after the holi- 
day the Christmas trade rush will begin, 
to finish with something akin to the wild 
last minute rush that marked the season 
last year. Silver is being disposed of 
M good shape, this being especially true 
of the modernistic pieces, which are be- 
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coming a vogue. Both flat and hollow 
ware are being moved. Dealers are dis- 
playing toilet sets and other holiday spe- 
cialties, and everyone expects a good 
season. Manufacturers of mountings and 
other jewelry here report heavy orders. 


One of the finest retail jewelry stores 
in this section of the East has just been 
opened amid many congratulations by 
the young but enterprising firm of 
Greenetz & Pollicoff at 839 Broadway, 
Camden, just across the river from this 
city. The firm purchased the building 
several months ago and has completely 
remodeled it. The front, with its arched 
entrance and two fine display windows, 
presents an artistic appearance, en- 
hanced by the large arched window over 
it and the black onyx front, giving a 
handsome but not garish appearance. 
The interior arrangement is a combina- 
tion of beauty and refinement, appro- 
priate to the better type of jewelry 
stores, and while the interior treatment 
is modern, there is nothing to disturb 
the artistic sense of the most aesthetic 
visitor. The high dome ceiling, in blue 
and silver, forms an effective contrast 
to the black and white tiled floor and the 
American walnut showcases and wall 
coverings, relieved by gold stencilings. 
The showcases are so arranged that 
their contents appeal to the customer 
the moment one enters. The lighting 
arrangements are modern, five handsome 
globes depending from the ceiling, while 
these are reinforced by candelabra on 
the walls. The offices are in the rear 
of the store and well arranged, while 
a mezzanine floor will be devoted to the 
private offices of the partners. The firm, 
composed of M. and J. Greenetz and A. 
Pollicoff, began business in a modest way 
some eight years ago at 833 Broadway, 
but by hard work and square dealing 
has advanced rapidly to an important 
position in the retail jewelry trade in 
Camden. On the opening day the avail- 
able room was taken up by floral mes- 
sages of good will from friends. 








Buffalo 


Among the out-of-town jewelers who 
visited the wholesale trade in Buffalo 
last week were Max Elbe, Niagara Falls, 
and George V. Thomas, Wesleyville, Pa. 

Simon Guggenheim, retired diamond 
importer, who began business years ago 
in Buffalo and later moved to New York, 
was in the city last week, renewing ac- 
quaintances with his many friends in 
the local jewelry trade. 








A small chromium-plating plant has 
been designed and installed at the 
United States Mint at Philadelphia by 
the Bureau of Standards. The Bureau 
has undertaken a broad investigation of 
the principles and practice of chromium 
plating and of the properties of elec- 
trolytic chromium, according to Dr. 
George K. Burgess, director of the 
Bureau. 


83 


Boston 


The Boston Jewelers’ Club is to hold 
a meeting at Smith-Patterson’s, Dec. 7, 
to take up the question of increasing the 
membership. There is a long waiting 
list. The membership is 125, and it is 
proposed that the number be increased 
to 150. The matter was laid on the table 
at the last meeting. 

Most of the stores are already deco- 
rated for the Christmas season. Ever- 
green and red festoons are evident every- 
where, and the usual army of temporary 
assistants have taken their stations be- 
hind the counters. Retailers are con- 
ducting advertising campaigns on a 
larger scale than ever. It is expected 
that the trade as a result will be one 
of the biggest on record. 











Pittsburgh 


The monthly tabulation of the Retail 
Credit Men’s Association on October 
collection percentages show that jewelry 
collections are down to around 39 per 
cent as against percentages a number 
of points higher for department stores. 
What the reason for this is no one ap- 
pears to know. 

Passenger and freight service by air- 
plane is to be established this week be- 
tween Pittsburgh and New York and it 
is already apparent that rush orders for 
jewelry will be handled through this 
service. Some of the leading houses are 
making preparations to make use of 
such a delivery service, as virtually a 
day’s time, can be saved in the trans- 
portation of some things. 

The Heeren Bros. Co. look for a brisk 
trade this Christmas in expensive jewel- 
ry, gifts for the real well to do rather 
than extensive buying among the so- 
ealled middle class). W. H. Hoffmann, 
of that house, takes the view that the 





‘very well-to-do have been successful in 


their investments and it is conceivable 
to him that much of this money—where 
owners have cashed in—will find its way 
into jewelry stores everywhere. The 
stores catering to a high class trade feel 
confident that December will be good 
with them. 

While no action was taken at the 
recent meeting of merchants of this city 
to hear the Capper-Kelly fair trade bill 
discussed, members of the jewelry trade 
said that no doubt there will be group 
action of some sort by the jewelers in 
the near future. More than 50 jewelers 
from Pittsburgh and vicinity attended 
the Memorial Hall assemblage, with 
about 1200 merchants from all lines 
present, to listen to the subject under 
discussion. Some of the local jewelers 
dined with Senator Capper of Kansas 
and Congressman Kelly of Braddock, 
Pa., prior to the meeting. 








The Waldren jewelry store, Coon 
Rapids, Iowa, has been purchased by 
G. B. Gigson, Mt. Sterling, Ill. 
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Providence 


M. J. Bonniol et ux have given mort- 
gages for $5,000 and $1,000 to the Old 
Colony Cooperative Bank and E. W. R. 
Carlson respectively on land and build- 
ings on the south side of Rounds Ave. 

The case of the Rueckert Mfg. Co. 
against the F. E. Ashmun Co. on the 
trial calendar of Superior Court for a 
jury hearing the past week, was passed 
for reassignment. 

Through an error James F. McCaf- 
frey was reported in this column last 
week as having been defeated at the 
recent election for the Common Council 
from the Third Ward, whereas he was 
elected by a plurality of more than 900. 

The case of the Empire Enameling 
Co. against John G. McCabe on disputed 
book account was heard before Judge 
Rueckert in civil session of Sixth Dis- 
trict Court the other morning. On mo- 
tion judgment for the plaintiff was 
entered for $241.93 and costs. 

Denison L. Holmes, one of the owners 
of J. Putney & Co., retail jewelers and 
opticians, 42 Westminster St., died at 
his home in Oaklawn, a suburb of this 
city, in his 90th year. He is survived 
by his son, Clarence L. Holmes, who was 
associated with him in the business and 
a daughter, Mrs. William H. Kruger, a 
well known journeyman jeweler. 

James I. Williams, foreman and for 
40 years an employe at the W. River St. 
plant of the Rhode Island Tool Co., 
dropped dead Saturday morning in the 
shops of the plant as he was preparing 
to begin his day’s work. He was in the 
locker room and was changing his shoes 
when he collapsed. He was in his 66th 
year and was born in North Providence. 
A widow and three children survive. 

The stock in the retail jewelry store 
of A. A. Lupien, 30 Broad St., Paw- 
tucket, was damaged several hundred 
dollars by water and smoke during a 
fire in the building the other night. An 
electric flatiron left connected in the 
workshop of a tailoring establishment 
at the rear of the Lupien store caused 
the sprinkler head in the jewelry store 
to burst and flood the place. 

The bursting of a sprinkler head in 
the manufacturing jewelry plant of the 
D & N Mfg. Co. on the third floor of 
the Bowen building, 59 Page St., early 
the other morning, quickly smothered a 
fire which had started under a work 
bench in the shop. The firemen re- 
sponded immediately but the blaze was 
extinguished when they arrived. The 
damage was slight. 

Albert S. Millard for a number of 
years employed by the Gorham Mfg. Co. 
until failing health compelled him to 
retire some years ago, died last week at 
his home, 75 Gladstone St., Arlington, 
R. I., in his 69th year. He was born in 
Rock Island, IIl., but had been a resident 
of Rhode Island since he was seven years 
old. He was the father of 10 children, 
nine of whom survive him, as well as 
his widow. 

A report submitted by Walter C. Nye, 
Judge J. Jerome Hahn and J. LeRoy 
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Foster, as trustees under the will of the 
late James A. Foster, for more than 
half a century a retail jeweler of this 
city, covering a period between May 15, 
1919, and Dec. 31, 1927, was filed in 
Superior Court early the past week and 
was approved by Presiding Justice Wil- 
lard B. Tanner and the trustees dis- 
charged from all liabilities on their ac- 
count. 

The entire force of the Tilden-Thurber 
Corp.—employers and employes—num- 
bering well over 100 were entertained at 
a dinner and dance at the beautiful 
Rhode Island Country Club overlooking 
Narragansett Bay, at Nayatt, last 
Thursday evening. Following an ex- 
cellent dinner, President Frederick B. 
Thurber of the corporation, officiating 
as toastmaster extended a cordial wel- 
come and introduced the several speak- 
ers, who included Judge Ira Lloyd Letts, 
of the United States District Court for 
Rhode Island; James W. Radie of Bos- 
ton; George W. Danielson and J. Parker 
Colbert of this city. At the conclusion 
of the post prandial exercises, there was 
dancing and several tables of whist and 
bridge until a late hour. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Lesser, 
Samstag & Hilder Bros., New York city; 
Mr. Reinschreiber, Cahn & Co., New 
York city; Mr. Wertheimer, Wertheimer 
& Levy, New York city; Mr. Arnstein, 
M. Arnstein & Co., Inc., New York city; 
Mr. Gall, E. J. Gall Co., Inc., Dallas, 
Tex.; Mr. Patten and Mr. Hill, S. S. 
Kresge Co., Detroit, Mich.; Arthur Caro, 
of Ben Felsenthal, New York city; Mr. 
Birnbaum, Birnbaum & Kasper, Los An- 
geles, Cal.; Mrs. Adams, the Adams Dry 
Goods Co., Chicago; Miss Birkenbuhl 
and Miss Donaldson, Marshall Field & 
Co., Chicago; Mr. Kleinfield and Mr. 
Randall, the Star Jewelry Co., New 
York city. 








Lancaster 


William A. Kessinger, jeweler, Selins- 
grove, Pa., called on the local jobbers 
the past week. 

Indications point to a good Christmas 
business among the local merchants this 
season. The jewelers state that they 
are reserving quite a few articles for 
future delivery. 

Word was received recently stating 
that Carl E. Bowler, a recent graduate 
of the Bowman Technical School had 
about a month ago opened a jewelry 
store in partnership with E. H. Kleider- 
lein at 29 W. Washington St., Brad- 
ford, Pa. 











The Chilton Pen Co., Boston, has added 
two new men to its New England sales 
force. Edward L. Baker, for 10 years 
with the Firestone Rubber Co., is cover- 
ing eastern Massachusetts and Rhode 
Island. H. A. Stebbins, well known 
throughout New England for his many 
years with the jewelry and optical 
trades, is covering western Massachu- 
setts and Connecticut. 
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The Attleboros 


Lloyd H. Ward, watchmaker, is now 
located in the Gifford Block, 16 Park gt. 

Walter King, foreman at the plant of 
the Jewelry Cutlery Novelty Co., 73 Elm 
St., North Attleboro, had his right arm 
severely burned the other day at the fac. 
tory when a pan of liquid was spilled 
on him. 

The Norton Mfg. Co., which has been 
located in Maiden Lane, has moved to 
its new quarters in the Ingraham build. 
ing where the concern has obtained 
larger space. 

Max Self, 70 years old, a veteran em. 
ploye of the Evans Case Co., while re. 
turning home from his work the other 
evening was struck by an automobile on 
Washington St. and both legs were 
broken. He was taken to the Sayles Me. 
morial Hospital at Pawtucket. 

Through an error on the part of 
someone, three diamonds, said to be 
worth in the vicinity of $900 were tossed 
into the incinerator at the plant of the 
L. G. Balfour Co., Attleboro, along with 
a lot of old papers and other rubbish, 
and set on fire. A few minutes after the 
flames had completely enveloped the 
mass, the loss of the gems was discov- 
ered and for a few minutes there was 
general excitement throughout _ the 
plant. The fires were closely watched 
and as soon as the ashes had cooled suf- 
ficiently for handling, several employes 
of the firm were assigned to picking 
over the ashes in an effort to salvage the 
missing gems. After considerable search 
the diamonds were found, unharmed. 

Gold has been discovered in the Ten 
Mile River, the stream which courses 
through North Attleboro and consider- 
able interest has been awakened by the 
efforts to recover it. Not only is the 
precious metal present in the muddy bot- 
tom of the sluggish stream, but there is 
silver there too. All of which, how- 
ever, is no cause for any rush of pros- 
pectors, claim stakers or get-rich-quick 
stock companies. The precious metal is 
being removed skillfully and carefully 
and no nuggets have yet been found 
and none are expected. The answer is 
that workmen from a local refinery are 
taking good care of the mining opera- 
tions and what they are taking away 
looks anything but like the ore from 
which gold and silver were originally 
and ordinarily obtained. For years the 
water from the wash-off sinks in local 
jewelry manufacturing plants have 
been flowing into the river and jewelers 
know that there are chips and flakes 
and filings of metal that go into the 
stream. Recently an assay of mud 
from the river bed in the vicinity of 
the company shops, which house more 
than a score of manufacturing jewelry 
concerns, showed a worthwhile percen- 
tage of metal which might be obtained 
by refining. The river bottom is being 
dredged and cleaned and the refiner em: 
ploying the workmen expects to be well 
repaid for the expenditures involved, al- 
though he is making no statements 4S 
to the returns that he is obtaining. 
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Birmingham 


While the retail jewelry trade is not 
what is desired, conditions in Birming- 
ham are reported better than in most 
southern cities. 

Unidentified thieves broke into the 
combined retail jewelry and drug store 
of the Dozier Co., Bessemer, a few 
nights ago and stole $10 from the cash 
register and over $300 worth of jewelry, 
consisting of watches, watch chains and 
dinner rings. A hole was bored through 
the back door of the store and a bar 
fastening the door was removed. 

The 1928 silver loving cup for the 
Birmingham News has been designed by 
Erik Magnusson, of the Gorham Mfg. 
Co., Providence, R. I. Each year the 
Birmingham News presents a silver lov- 
ing cup to that citizen who is adjudged 
by a committee as having accomplished 
the most unselfish good for the city dur- 
ing the preceding year. 

The Moore Jewelry Co.’s store was 
closed a few days during the past week, 
owing to the serious illness and death 
of Capt. E. C. Moore. Captain Moore 
was a retired veteran of the Birming- 
ham police force. He was one of the 
best known and most popular citizens of 
Birmingham. 











Evansville 


Albert M. Oswald, 70 years old, op- 
tometrist at Michigan City, Ind., is dead 
at his home in that city after a short 
illness. He is survived by the widow, 
three daughters and one sister. He 
was well and favorably known in that 
part of the State. 

The new business building of Earl F. 
McConnell, retail jeweler, located on the 
west side of Main St., at Oakland City, 
Ind., is nearly completed and when duly 
installed, Mr. McConnell will have one 
of the finest jewelry stores in southern 
Indiana outside of the city of Evansville. 

The estate of the late Mrs. Rosa Gans, 
widow of I. Gans, one of the pioneer 
wholesale and retail jewelers of Evans- 
ville, is estimated at $125,000, according 
to the terms of the will that have just 
been made public here. The bulk of 
the estate goes to the children and 
grandchildren of Mrs. Gans. 

Retail jeweler of Evansville and other 
towns in southern Indiana report trade 
1s steadily picking up and they are look-. 
Ing for a very good Christmas holiday 
business. The local stores are well 
stocked with holiday articles and the 
dealers say that in their opinion their 
trade will be as good, if not better than 
It was during the holidays last year. 

In honor of their 61st anniversary, 
Bitterman Bros., 202-204 Main St., 
maintained open house on Thursday and 
Friday, Nov. 22 and 23. There were 
many visitors during these two days 
who called to offer their congratulations. 
The store was attractively decorated. A 
floral show was held in connection with 
the celebration. 

Thieves shattered the windows of the 
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Meyer retail jewelry store on the south 
side of the public square at Marion, 
Ind., early on the morning of Nov. 21, 
and took watches and diamonds, as well 
as other jewelry valued at more than 
$1,000. The more valuable jewelry had 
been removed and locked in the safe on 
the inside of the store. No one saw 
the robbers and the police have no clue. 

Evansville celebrated “Graham Day” 
on Tuesday, Nov. 20, in honor of Joseph 
Ray and Robert Graham, large auto- 
mobile manufacturers and associated 
with the Graham-Paige Company, which 
concern is building a million dollar plant 
in the city. The city declared the day 
a holiday and business was suspended. 
There were many floats of an expensive 
nature in the parade that was given in 
the afternoon and retail jewelers of the 
city had a leading part in all the fes- 
tivities of the day. A display in the 
parade that drew comment from all 
sides was the float from the Kuehn 
jewelry store, which carried a complete 
bridal party amid settings of glistening 
gold and silver. 


Salt Lake City 


The stock of the Boes jewelry store 
on §. Main St., one of the old jewelry 
firms of this city, is to be sold at auc- 
tion. John Boes, head of the business, 
is going to move to California. 

The district court at Ogden has de- 
clared that the city ordinance relating 
to license fees required of auctioneers is 
illegal. The fee was $175 a year. The 
ordinance was held to be discriminatory. 
The jewelers were much interested in 
this case. 

The Kertz jewelry store in the Co- 
lonial Theater building, Ogden, has 
suffered a loss of about $7,000 as a re- 
sult of burglars entering the establish- 
ment and helping themselves to watches, 
rings, charms and other articles. Prac- 
tically everything in two showcases was 
taken. 

William M. McConahay, well-known 
local jeweler, is home again following 
an airplane trip to San Francisco. Mr. 
McConahay left during a heavy snow- 
storm and during the outward voyage 
his plane became lost, and for a time 
things looked serious for the jeweler 
and his pilot. Three forced landings 
were made during the journey, Mr. 
McConahay said. He declared it was a 
thrilling, if a dangerous, experience. 

















Allentown 





Trade among jewelers in this city is 
reported to be improving. 

Hess Bros. have on exhibition in one 
of its windows a post card received from 
Clarence Terhune, the stowaway on 
board the Graf Zeppelin. The card was 
accompanied by a letter received through 
the Berlin office of Hess Bros. 

The following manufacturers’ repre- 
sentatives are calling on the trade in 
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this locality: A. A. Colvin, Waltham 
Watch Co.; Eddie W. Jacocks, Gruen 
Watch Co.; Joseph Lampl, with Walter 
Lampl; G. M. Harrison, Pioneer Mfg. 
Co. 








Milwaukee 


Fred A. Lipscomb, retail jeweler at 
3503 Lisbon Ave., is selling out his stock 
and is retiring from business. 

Stone’s Credit Jewelers, a chain store 
organization, has opened a jewelry store 
at 1205 Vliet St., Milwaukee. The store 
is in charge of Harold A. Silverman, a 
member of the firm. 

Among retail jewelers in the State 
who called at local wholesale houses 
during the past week were J. R. Brush- 
ert, Wausau; Morris Schneider, Bur- 
lington; John L. Seegar, Racine; G. H. 
Frank, Jackson; and L. Cohn, Wiscon- 
sin Jewelry Co., Racine. 

Thomas Bruhy, retail jeweler at West 
Bend, Wis., was honored recently in the 
name of his son who died in service. 
The new high school athletic field at 
West Bend has been dedicated to Mr. 
Bruhy’s son, and is to be known as the 
Bruhy Athletic Field. 

The display window of the Bunde & 
Upmeyer jewelry store in this city 
contains a napkin ring off the ill-fated 
steamship Vestris. The napkin ring 
was picked up by Hugo Marienthal, 
Milwaukee, in the captain’s quarters of 
the steamship about 18 years ago, and 
the Bunde & Upmeyer Co. is using the 
incident in a timely bit of advertising. 

Formal opening of the new jewelry 
store of J. G. Grandlic, Jr., has been 
held. The building now occupied by the 
firm, known as the Betsy Ross building, 
628 N. Eighth St., has been completely 
remodeled and equipped for the opening 
of the business. New fixtures were in- 
stalled and up-to-date eauipment for 
repair work was provided for the open- 
ing of the store. Mr. Grandlic himself 
has had ten years of experience, having 
been associated with the John Grandlic 





Jewelry Co., Sheboygan, during that 
time. 
Damages suffered by William H. 


Schwanke, Milwaukee retail jeweler, as 
a result of a telephone directory error 
in November, 1926, have been placed at 
$640 by a Circuit court jury. The jurors, 
who deliberated more than 10 hours, 
held that Mr. Schwanke’s employes 
used up $40 worth of time answering 
the telephone for “wrong number” calls, 
and that the store’s profits were de- 
creased $600 by unreliable telephone 
service. The case was tried before Judge 
E. V. Werner of Shawano, Wis., and is 
one of the first suits of its kind ever 
tried in Wisconsin. Evidence showed 
that the number, “Broadway 8770,” was 
assigned in the directory to both the 
Schwanke store and the Thrift Build- 
ers, Inc., 214 W. Water St. The verdict, 
it is pointed out, does not mean defi- 
nitely that Mr. Schwanke can recover 
from the telephone company, as several 
questions of law must be threshed out 
during arguments on a motion for 
judgment. 
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New Notes from London 





The next ivory sales in London (the 
central world market for this article) 
will be held toward the latter part of 
January, 1929, a good buyer attendance 
being anticipated from the United 
States, France and Germany. A sub- 
stantial quantity of ivory is used in the 
jewelry industry of the world these 
days. The London ivory auctions are 
held at three-monthly intervals, and the 
ivory is divided roughly into two sec- 
tions—hard and soft. The latter, not 
soft in substance, of course, averages 
around $425 per hundredweight, the 
“hard” fetching an average of $350. 
Most of the ivory marketed here comes 
from East and West Africa, Zanzibar 
and Egypt. It is bought from the hunt- 
ers at the coast towns and shipped to 
the London ivory houses for disposal. 
It is sorted and graded at the docks this 
side. Some of the ivory has been stored 
by natives over a long period and is held 
for a rise in values. The killing of ele- 
phants for ivory is rigidly controlled. 
The last ivory auctions here were in Oc- 
tober when some of the largest tusks 
averaged just under 112 pounds each. 
Some 388 tons of ivory were offered. 
Small amounts of Congo ivory are ex- 
ported to Antwerp where it is auctioned. 

* * * 


A large number of jewelers having 
watch and clock sections are making 
special displays of the eight-day West- 
minster Chime timepieces. They are 
handsome articles and combine the dual 
assets of decorativeness and utility. 
One or two jewelers display the naked 
mechanism of the clocks on _ special 
stands at the back of which are placed 
mirrors. Prospective purchasers thus 
can see “the works” both back and front 
outside the clock cases. 

* * * 


New models in the beautifully cut 
crystal condiment sets continue to come 
on to the market. One of the best of 
the newest pieces displayed by the 
quality jewelers is fashioned in the 
form of an elephant. The containers 
are carried on the back of the animal 
which is complete to the smallest de- 
tail. Models that already are selling well 
include aeroplanes, gunboats, swans, 
automobiles, and the like. Prices range 
from $6 to $12, according to the size of 
the set. 

* * * 

Two women have announced their in- 
tention of participating in the search 
for buried treasure at the bottom of 
Tobermory Bay. The Almirante de Flo- 
rencia, the Spanish galleon which is be- 
lieved to have carried the pay of seamen 
in the Spanish Armada, sank in 1588, 
and has so far eluded treasure hunters. 
The galleon lies half buried in sand 100 
feet below the surface of the bay. The 
value of the gold pieces buried in her 
lockers is estimated at $10,000,000. 
Colonel Kenneth Foss, who is directing 
the salvaging operations, has been per- 


fecting his plans 10 years. A huge steel 
diving bell will be used. It has plate 
glass windows and powerful electric 
lights. Lady Edith Fox-Pitt, daughter 
of the eighth marquess of Queensbury, 
has been persuaded to take part in the 
venture by Mrs. Leask, a naval officer’s 
wife, and former professional diver. In 
preliminary inspections of the wreck 
silver and gold plate and coins have 
been found. 
* a * 

Large orders, it is understood, have 
been placed by America for the new 
self-winding watch, the invention of 
John Harwood of Lancashire. This au- 
tomatic timepiece is a decided advance 
on the button winder watch which, in its 
turn, was a development of the key 
watch. Harwood reckons it took him two 
years to perfect his model. He worked 
on the idea that if it were possible to 
dispense with the stem and button on 
the watch there would be fewer stop- 
pages. It is five years since he con- 
ceived the idea of a self-winding watch 
and he is now the big noise in the watch- 
making industry. The inventor is a 
practical craftsman, having served a 
number of years in the watchmaking 
and repairing trade. 

* * * 


The oldest piece of silver in Oxford, 
dated 1349, is included in the wonderful 
show of old and modern silver now be- 
ing staged at the Ashmolean Museum 
of Oxford at the suggestion of the Wor- 
shipful Company of Goldsmiths. The 
silver belongs to the colleges of the uni- 
versity and is worth, probably, $500,000. 
The exhibition was opened to the public 
this week. It is hoped by it to regener- 
ate English silver craft. Each item in 
the collection definitely marks some 
phase of university life. The 1349 piece 
is a silver-mounted drinking horn poised 
on a set of legs and crowned with an 
eagle. It was originally presented to 
Queen Philippa Hainault by Robert 
Eglesfield, founder of Queen’s College, 
to which it belongs. Other notable pieces 
include a beautifully worked beaker be- 
longing to Oriel, and used when a fugi- 
tive abroad by Prince Edward, son of 
Henry VI; a crozier made in 1367; a 17- 
inch high salter, a carved rock crystal 
container and some remarkable spoons 
of great value. A number of the pieces 
are irreplaceable. The exhibition is 
well guarded. 

i 

The theft of a parcel of jewelry for- 
warded from England to Germany has 
just leaked out. The parcel containing 
among other things 58 brooches, 94 
pearl necklaces and 34 rings, was valued 
at around $62,000. The jewelry was 
forwarded several weeks ago via the 
Hook of Holland to Pforzheim, the Ger- 
man jewelry center. The German police 


who have been investigating the affair 
on their end say they cannot yet deter- 
mine whether the consignment was tam- 
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pered with during the mail boat cross. 
ing or on land. 
* * * 


Some fine examples of the work of 
Paul Lamerie and Fred Kandler ip 
silver were seen at the sale the other 
day of the silver collection inherited by 
Viscountess Byng of Vimy from an 
uncle, the late Pandelli Ralli. The sale 
at the Robinson and Fisher rooms in 
West London attracted a number of 
Canadian bidders who hoped to obtain 
mementoes of their former governor- 
general. There were some old English 
pieces put up, but the majority of the 
silver was of modern design. The sale 
produced nearly $15,000. The best price 
obtained was for a paig of candlesticks 
and a cake basket. The candlesticks 
fetched approximately $5,000, or nearly 
$27.50 an ounce. 

* * * 


A second robbery of jewelry has been 
reported from Portsmouth. A traveler 
for a London jewelry house deposited 
his case containing nearly $15,000 
worth of jewels with the manager of a 
local hotel at which he stayed. The fol- 
lowing morning the case and jewelry 
had disappeared although the hotel 
office had not been broken into. Tylers 
of Holborn Viaduct, London, are offer- 
ing a reward of $1,250. A few days 
ago another case containing $15,000 
worth of jewelry samples from a Bir- 
mingham jewelry house was stolen 
from a commercial traveler’s barrow on 
Portsmouth St. 


* * * 


High quality glassware has _ been 
making headway in public opinion for 
some months now, and it is not sur- 
prising that art glassware is being 
given considerable attention by the re- 
tail jewelers, and is being utilized as 
gift lines by discerning folks. Glass 
flower bowls and vases are now deco- 
rated so vividly that they easily take a 
place of rank in the jewelry display. 
The galleon, which is forming the motif 
for much of the new decorative jewelry 
in diamonds (or paste) and colored 
enamels, is now the decorative medium 
for the new blue-gray glass pieces. Cut 
glass and crystal lamps are fashionable. 
A crystal galleon, makes a novel wall 
lamp. 








H. Krezdorn & Son, Sequin, Tex., re- 
port that a man who has been visiting 
jewelers throughout the country trying 
to sell imitation pearls as genuine, visited 
their establishment recently and told the 
story which has been published on sev- 
eral occasions in THE JEWELERS’ CIRCU- 
LAR. The man offered two pink pearls 
and four yellowish ones, but the Texas 
concern did not buy. The man was 
dressed in rough sports clothes and has 
a florid complexion, light blue eyes and 
a pleasing appearance. Another jeweler. 
B. L. Brannan, Loveland, Colo., also 
reported that the same trick was tried 
in that city three or four times in the 
last 18 months, but that the man did not 
succeed. 
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Chicago Notes 


Frank J. Spellman, of the Towle 
Mfg. Co., just completed an extended 
business trip through his territory and 
will now remain in Chicago until after 
the holidays. 

“Bob” Josten, of the Josten Mfg. Co., 
Owatonna, Minn., called on friends in 
Chicago last week on his way home from 
Ann Arbor, Mich., where he spent a 
week on business. 

Henry Henricks, manager of the Will 
H. Beck Co., retail jewelers at Sioux 
City, Iowa, spent the greater part of 
the past week in Chicago looking over 
holiday merchandise. 

In the matter of L. Mindell, a final 
dividend of 20-5/10 per cent was paid 
to the creditors last week. A previous 
40 per cent had been paid, making a 
total of 60-5/10 per cent. 

The Star Jewelry & Novelty Co. re- 
cently opened at 520 S. State St. 
Harry Sacknoff, an interested member 
of a similar firm at 507 W. Madison St., 
is the sole owner of this business. 


“Uncle Moe” Schwab, of the M. 
Schwab Jewelry Co., Cincinnati, Ohio, 
accompanied by his daughter Clara, 
called on many of his friends in the 
jewelry trade last week, while he was 
in Chicago. 

Harry Marks, of the New Diamond 
Point Pen Co., traveling out of the Chi- 
cago offices at 31 N. State St., returned 
last week from Detroit and eastern 
points, where he visited with the trade 
for a few weeks. 

Harold E. Nock, vice-president and 
general superintendent of the Towle 
Mfg. Co., spent the past week in Chi- 
cago visiting at their local offices and 
attending to business. He returned to 
Newburyport. 


Dave Helfer, of the Block-Weinfeld 
Co., returned last week from a two- 
weeks’ business trip through Illinois and 
Indiana. He will remain home now until 
after the middle of January, taking care 
of his customer’s holiday needs. 

Ralph Lewis, of S. C. Powell & Co., 
returned to Chicago last week from New 
York, where he spent 10 days visiting 
at the home offices. Mr. Lewis makes 
his Chicago headquarters on the eighth 
floor of the Columbus Memorial build- 
ing. 

S. Buchsbaum & Co., manufacturing 











jewelers, recently installed a complete 
diamond cutting department in connec- 
tion with their shop. This department 
has been under way for the past six 
months, but is now completed and run- 
ning full force. 


A. L. Zoller, of Charles Mayer & Co., 
Indianapolis, Ind., spent an interesting 
week in Chicago looking over the gift 
markets and renewing old acquain- 
tances. Mr. Zoller is associated with 
this concern as their manager and 
foreign buyer. 


Berny Drach, of the Block-Weinfeld 
Co., spent the past week in Chicago get- 
ting his stock replenished before start- 
ing out on a business trip through the 
West. Mr. Drach just completed a trip 
through his territory and is now making 
his final swing for the year. 


Frank D. Newburger, Chicago repre- 
sentative for Kasper & Esh and the 
Leach & Miller Co., returned last Fri- 
day from New York and the East where 
he spent 10 days visiting the factories 
he represents and assisting in the prepa- 
ration of his spring lines. 


Max Hirsch, of Bernstein & Roskin, 
manufacturers, located at New York, 
called on the wholesale trade in Chicago 
during the past week. Mr. Hirsch left 
here on Sunday for St. Louis and a trip 
through his Middle West territory, re- 
turning to Chicago the first part of De- 
cember. 


Bert Friedman, of Friedman Bros., 
manufacturers, with offices at 35 E. 
Wacker Drive, left last Thursday for 
Pittsburgh, where he will attend a 
family reunion celebrating the golden 
wedding anniversary of his parents. Mr. 
Friedman was accompanied by his wife 
and family. 


E. W. Brookman, formerly associated 
with Julius C. Walk & Sons, of Indian- 
apolis, Ind., spent a few days of the 
past week in Chicago calling on many 
of his old friends. Mr. Brookman is 
staying in Milwaukee temporarily with 
cousins, while he is arranging a new 
connection. 


George Boergerhoff, representing 
George Kollstede of Providence, with 
Chicago headquarters at the Columbus 
Memorial Vaults, left last Sunday for 
the East, where he will remain for at least 
two weeks preparing his new spring line. 
En route home, Mr. Boergerhoff will 
visit the trade in the Middle West. 


David Kaminoff has opened a retail 


jewelry store at 1214 N. Clark St., un- 
der the style name of “The Reliable 
Jewelry Store.” Mr. Kaminoff is a watch- 
maker by trade, and recently came to 
Chicago from Florence, S. C., where he 
was engaged in the retail jewelry busi- 
ness for himself. This business he sold 
out in April. 

The final meeting of creditors of the 
William Darress Co., now in bankruptcy, 
was held last Thursday before Referee 
Garfield Charles. The final dividend to 
be paid is 12 or 15 per cent. Through 
the efforts of J. M. Braude of Rosen- 
berg, Braude & Zimmerman, on behalf 
of creditors a $3,000 reduction on 
attorney fees was made. 


At a recent meeting of the Chicago 
members of the National Jewelers’ 
Board of Trade, it was decided that 
they hold their annual luncheon meeting 
on Tuesday noon, Jan. 8, 1929, at the 
Palmer House. Members will be guests 
of the Board at this luncheon, at which 
it is planned annual reports will be 
made and two directors for the Chicago 
district selected. 


David T. Hay, manager of the Chicago 
office of the Traub Mfg. Co., located on 
the seventh floor of the Columbus Memo- 
rial building, returned last Thursday 
from a six weeks’ business trip through 
the Northwest and West. Mr. Hay, who 
reports business as good, will now re- 
main in Chieago for a few weeks to look 
after his trade here. 


H. Horowitz & Co., wholesale jewel- 
ers, have added about 50 per cent more 
space to their quarters on the fourth 
floor of the Capitol building, 159 N. 
State St., which is being utilized for dis- 
play purposes. One large room is set 
aside for their watchmakers, setters and 
jewelers. Several new floor cases have 
been added to take care of their in- 
creased stock. 


J. J. Sommer, of the J. J. Sommer Co., 
Inc., North Attleboro, Mass., stopped in 
Chicago last week for a day to visit 
with their Chicago manager, George 
Flemming. Mr. Sommer, who makes 
his permanent home in California, was 
on his way to the home offices and fac- 
tory. He will remain there for a few 
weeks visiting and getting his new 
spring line in shape. 

The assets of Al Sturtz, bankrupt, 
were sold last week at public auction, 
by Taubers, in conjunction with the 
bankrupt stock of Einar Nelson, at the 
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Nelson store at 4938 Irving Park Blvd. 
It brought $11,090. A guaranteed bid 
of $10,500 was made on this stock last 
summer but it was agreed upon by the 
attorneys interested that if it was held 
until the fall a larger amount could be 
realized. 

The assets of Einar Nelson, retail 
jeweler at 4938 Irving Park blvd., now 
in bankruptcy, were sold at auction last 
week at the premises by Tauber’s for 
$1,724. Mr. Nelson was in business at 
that address for about five years. He 
has been financially embarrassed for 
many months, and an involuntary peti- 
tion was filed against him in October 
after his attorney had called a meeting 
of creditors. 

Raymond Ruthenberg is now associ- 
ated with the Marshall Pierce Co., whole- 
sale jewelers, located on the 12th floor 
of the Heyworth building, as a member 
of the firm. Jr. Ruthenberg for the 
past six years was associated with the 
Block-Weinfeld Co. in the office and as 
a representative on the road. He is 
well known to the trade in both the 
wholesale and retail end, and has the 
well wishes of his many friends in this 
new venture. 

Axel B. Paulsen, Chicago, represent- 
ing the Waite-Thresher Co., and E. L. 
Logee & Co., with offices on the 12th 
floor of the Heyworth building, left Chi- 
cago last Thursday for New York. He 
sailed from that port on the S. S. 
Olympic on Saturday for Southampton, 
and will leave there immediately for 
Worthing, England, where he will join 
Mrs. Paulsen, who is convalescing at a 
sanitarium there from a serious attack 
of pneumonia. Mr. Paulsen hopes to re- 
turn home about the middle of Decem- 
ber, accompanied by his wife. 

Gavlin-Hankan, Inc., is the name of a 
firm that recently opened for business 
at 31 N. State St. This corporation op- 
erates as wholesale diamond dealers and 
repairers to the trade. The business is 
incorporated under Illinois laws, with an 
authorized capital of $40,000, of which 
$20,000 is paid in. Louis Gavlin is pres- 
ident and treasurer and William Han- 
kan vice-president and secretary. Mr. 
Gavlin is also associated in the retail 
jewelry business at 5521 S. Ashland 
Ave. This business has been established 
since 1910. Mr. Hankan previously was 
engaged in the retail jewelry business, 
but he sold out in 1920. 


Frank A. Leber, who for the past eight 
years has been in the retail jewelry busi- 
ness at 3817 W. 26th St., recently opened 
his second store at 6504 W. 22nd St., 
Berwyn. The store is most modern in 
design with arched craftex ceiling, solid 
walnut floor and counter cases, and fancy 
lighting fixtures. The two large display 
windows are paneled in walnut with 
fancy walnut displays. The front of the 
store is very fine with its marble base, 
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arched doorway, and tile decorations. 
George Cesal, who has been associated 
with Mr. Leber, for the past five years 
has been placed in charge of the store, 
while Mr. Leber continues to devote his 
time to the 26th St. store. 


An apparent holdup was frustrated 
last Friday by the alertness of John 
Early, superintendent of service at the 
Palmer House, with the cooperation of 
the Pinkerton’s and Chicago police. 
Early Friday morning Detective Early 
noticed two young men lounging around 
the hotel, watching the elevators and 
stairway, as well as a Pinkerton oper- 
ator who was sitting in the lobby await- 
ing the appearance of a New York dia- 
mond man who he had been guarding 
for a week. When a representative of a 
New York jewelry concern entered the 
lobby and the Pinkerton operative went 
to meet him, these two men got up 
from where they were sitting and 
started to walk toward them. Detective 
Early noticed their actions, and im- 
mediately notified the Pinkerton man 
of what he had seen. While the detec- 
tives were talking, the two men ran 
down a side stairway and made a get- 
away. From photographs shown to wit- 
nesses, the picture of a desperate jewel 
thief was identified as that of one of 
the men, and this man at the present 
time is awaiting trial for a holdup. 
Pinkerton operatives, detectives under 
Chief John Eagan, and Lieutenant Carr 
and his jewelers’ squad were detailed 
throughout the loop. 








Cincinnati 





An order was entered by Judge Smith 
Hickenlooper in the United States Dis- 
trict Court in Cincinnati, Wednesday, 
dismissing the suit of Mrs. Eda O. Weil 
of Montgomery, Ala., against Sam 
Savin, used jewelry proprietor, E. Sixth 
St. Mrs. Weil sued Savin for $35,000 
alleged to be the value of a necklace and 
two rings said to have been stolen from 
Mrs. Weil and later sold or pledged to 
the defendant. The trial was called last 
week but attorneys announced that a 
settlement had been effected so the order 
of dismissal followed. 

Wolf Rosenberg, used jewelry shop 
proprietor, died at the General Hospital 
Sunday, from a gunshot wound, which 
the police allege was inflicted by Joseph 
Thompson, 47, carpenter. Thompson 
claimed he shot in self-defense. He 
asserted that some of the tools of his 
craft were pawned in Rosenberg’s store 
and when he went to the place to recover 
them an argument started. It is 
claimed that Rosenberg started to pick 
up something from a counter to fight 
Thompson with and the latter drew a 
gun with which he started to shoot. He 
will have to answer a charge of murder 
placed against him by the police. 

The playful pulling of an innocent 
looking lever in the offices of Schumer & 
Jockers, Wiggins Block, Fifth and Vine 
Sts., Wednesday, resulted in a flurry of 
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excitement when two patrol loads of 
police rushed pell mell into the building 
seeking thieves, burglars and hold-up 
men. The lever is located on one of the 
walls of the office and when a customer 
gave it a simple little twist, a number of 
things occurred. The lever sent an 
alarm to police headquarters and the 
clang of two large patrols loaded with 
officers rushing through the business 
district attracted a large crowd seeking 
to satisfy its morbid curiosity. Hun. 
dreds of persons gathered on Fountain 
Square while the officers went into q 
huddle to attack the hold-up men but 
the police could find nothing but a lot 
of employes doing their daily work ip 
the structure. 

The jewels that were presented to 
Joseph B., Robert C., and Ray A, 
Graham, famous trio of brothers in the 
automobile world, were made by the 
firm of Joseph Noterman & Co. in Cin- 
cinnati. The jewels consist of a sterling 
silver cross and were presented to “Joe, 
Bob and Ray,” when they were made 
Knights of St. Gregory, the highest 
honors that the Catholic Church can 
bestow. The jewels were prepared ina 
rush order by the Noterman firm in this 
city coming from Frederick Pustet Co., 
Inc., church goods dealer. It was stated 
that jewels presented to Knights of St. 
Gregory, were formerly made in Europe, 
it being a rare occasion when the order 
was given. However, an official of the 
Pustet firm in Cincinnati had an original 
of the symbol and with this to work on 
the Noterman firm made four jewels in 
as many days. The rush was necessary 
as it was sent in last week and the 
work completed Friday. Three of the 
jewels were presented to the brothers 
while the fourth was awarded Bishop 
Chartraub of Indianapolis. 


Ohio Notes 


Herman Art, one of the pioneer credit 
jewelers of Canton, announces he will 
quit business as soon as he has disposed 
of his stock on hand. The store has for 
many years been located on Tuscarawas 
St., E., at Cherry Ave., and recently 
was enlarged. 

After the first of the year the board 
of directors of the Ohio Retail Jewelers’ 
Association will meet to outline a pro- 
gram for 1929 and arrange details for 
the next State convention. Plans for 
the organization of district clubs will be 
developed at this time. Summit, Medina, 
Portage, Wayne, and Stark Counties 
have already been organized into one 
district group. 

More than 40 jewelers in the greater 
Akron area are cooperating in a bill- 
board advertising campaign to promote 
the sale of diamonds as Christmas gifts. 
A representative showing will be made 
throughout Summit County with 27 bill- 
boards at conspicuous points. Nine of 
these will be located on the main high- 
way and will be illuminated at night. 
The campaign started this week and will 
extend to Christmas. 
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Detroit 


The Sanford Jewelry Co., which re- 
cently opened a new store at 7743 Har- 
per Ave., has been incorporated for 
$5,000. 

H. A. Symons, wholesale jeweler, has 
moved from 1210 Metropolitan building 
to new quarters at 401 in the same build- 
ing, where he has an attractive place. 

Rosmer’s is the name of a new con- 
cern to incorporate at Jackson, Mich. 
It will deal in jewelry, china and house- 
hold furnishings, and is capitalized for 
$40,000. 

Liesemer Bros. are now completely 
settled in their new store in the Barlum 
Tower building on Cadillac Square. For 
many years this firm was in business on 
Michigan Ave. 

The Acme Novelty Co., 551 Woodward 
Ave., Detroit, has recently been incor- 
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porated with a capital stock of $5,000. 
It is engaged in a general retail jewelry 
business. The stockholders are Ruby 
Block, David Milsk and Sidney L. Alex- 
ander, all of Detroit. 

Philip Krawitz, manufacturing jewel- 
er in the Metropolitan building, is con- 
fined to a Detroit hospital suffering from 
a fractured spine, resulting from an 
automobile accident. Physicians say it 
will be many weeks before he will be 
able to get about again. 

Burglars recently broke into the retail 
jewelry store of David Schoichit, 9835 
Oakland Ave., Detroit, and obtained a 
quantity of jewelry from the safe which 
they forced open. Mr. Schoichit in- 
formed the police that 200 rings and 
50 wrist watches were taken. 

Otto Laula, formerly connected with 
the Sallan retail jewelry store in De- 
troit, has recently opened a new retail 
credit jewelry establishment on Wash- 
ington St., in Royal Oak, a suburb. It 
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is an especially attractive place, with 
new fixtures and new merchandise. Mr. 
Laula has had a wide experience in the 
credit jewelry business. 

The Christmas shop-early campaign 
started in Detroit and its suburbs on 
Monday, Nov. 19, and is now getting 
rapidly under way with the aid of news- 
papers, radio, movies and store windows. 
The Retail Merchants’ Association is 
strongly backing the movement, the aim 
of which is to get as much of the stress 
of shopping and buying out of the way 
as early as possible so as to relieve the 
strain on clerks, deliverymen and postal 
operators. Apparently this early shop- 
ping plan is going to be somewhat ham- 
pered in Detroit this year owing to con- 
gested transportation, which is more in- 
tense this season than formerly owing 
to features that have not before existed. 
In order to meet pressing conditions, the 
Detroit Municipal railroad organization 
is being forced to borrow street cars 
from Cleveland in order to keep from 
being swamped. 


Omaha 


H. Koppel, who closed out his jewelry 
supply business here some months ago, 
has moved with his family to Los 
Angeles, Cal. 

Among the out-of-town jewelers in 
Omaha the past week were John Crabill, 
Plattsmouth, Neb.; H. Anderson, Schuy- 
ler, Neb.; Paul Albright, David City, 
Neb.; R. A. Goodall, Ogallala, Neb.; 
Carl Kerl, West Point, Neb.; W. H. 
Pohle, Hartington, Neb.; H. Anderson, 
Kearney, Neb. 

The A. F. Smith Co., Omaha, gave a 
banquet Tuesday evening, Nov. 20, at 
the Omaha Athletic Club to 50 retail 
jewelers of Omaha, Council Bluffs, and 
the surrounding territory. The occasion 
of the banquet was the fact that “Bob” 
Barton was in the city from Elgin, IIL, 
where he is in the advertising and sales 
department. The feature of the ban- 
quet was Mr. Barton’s lecture on new 
ideas of merchandising. He also showed 
two reels of moving pictures, represent- 
ing the development of timepieces from 
the earliest history. 

















Nov. 15 marked the 50th anniversary 
of the founding of the jewelry business 
now owned by E. B. Roser, a pioneer 
Wellington, Kan., jeweler, who has 
operated the business almost continuous- 
ly since its beginning. Roser’s was estab- 
lished Nov. 15, 1878, when a shop which 
bore the name was opened by Edward 
L. Roser, a brother of E. B. Roser, who 
went to Wellington from Platteville, 
Wis., where he had been engaged in the 
jewelry business. At that time E. B. 
Roser took his place in the Platteville 
store, but shortly after joined his 
brother in Wellington. E. R. Roser 
died almost 40 years ago, and since that 
time E. B. Roser has conducted the busi- 
ness alone. 
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Los Angeles 


Whitelaw Bros., diamond importers, 
New York, have opened a branch office 
in Suite 604a, Title Guarantee building, 
and Sam Rothstein, coast representa- 
tive, has been placed in charge. 

Justin Price, New York and London, 
has opened an art and gift store at 
Feagan’s old jewelry house. Costume 
jewelry is sold as well as glass and 
ornamented goods. Auctions are held 
twice daily. : 

Charles Mednick, importer, and han- 
dling loose diamonds, mountings and 
other diamond jewelry, has opened a 
new office in Los Angeles, at Suite 304b, 
Metropolitan building. Mr. Mednick 
conducts houses in Amarillo, Tex.; 
Casper, Wyo., and San Bernardino, Cal. 

Thomas J. Hindon and Charles Stern 
have opened a retail store in Hollywood, 
next to Warner Bros.’ new and palatial 
theater, at Hollywood Blvd. and Ca- 
huenga Ave. The windows have been 
remodeled and a fine display is made. 
The formal opening was held last week. 

Testimony in the case of the United 
States against seven packages of dia- 
monds which has been on trial for five 
days has been continued until Nov. 28 
by District Judge Paul J. McCormick 
in order to clear his mind, he stated, 
on points which have arisen during the 
trial. Both sides have rested. 

H. A. Russell, 711 Metropolitan build- 
ing, maker of artistic ring mountings, 
has increased his quarters and staff. He 
has installed new equipment and office 
furniture and has given up the active 
management of the office and factory 
work and engaged Connie Mumper, as 
manager. Mr. Mumper was formerly 
with Milnor’s Inc., in the Biltmore Hotel. 

Friends in the jewelry trade, of which 
he has many, were surprised to learn 
that Joseph G. Talbot had filed a volun- 
tary petition in bankruptcy. Assets are 
given at $51,007 and liabilities at $61,- 
752. Mr. Talbot, up to 18 years ago 
was the junior member of the firm of 
Meyer & Talbot, wholesale jewelry and 
jewelers’ supplies, at 504 Title Guaran- 
tee building, when the firm sold out. 
Mr. Talbot then entered the real estate 
field, dealing in apartment houses. Re- 
cently he retired from that vocation and 
again engaged in the jewelry business. 

Roy D. Croft, of the Croft Jewelry 
Co., of El Segundo, is receiving the sym- 
pathy of his many friends among the 
wholesale jewelers of Los Angeles, be- 
cause of the sudden demise of Mrs. 
Croft. She had been in Los Angeles to 
place some orders, Monday, Nov. 19, 
and arrived home in excellent spirits. 
Shortly after she had entered the house 
she tottered over, death following in- 
stantly. A heart affliction is supposed to 
have caused her demise. The coroner 
is holding an inquest and as soon as 
that is completed, funeral arrangements 
will be made. 

As the final contests in the fall tour- 
nament of the Los Angeles Jewelers 
Bowling League come this week, inter- 
est in the competition is at fever heat, 
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as the third team from the top is but 
one point behind the leaders who are 
tied for first place. At the last match 
games, Andy Werner’s team defeated 
Killian’s by one point, but it set back 
the latter team to third place, as Brock 
& Co.’s aggregation defeated its op- 
ponents by five points, giving it the lead 
but tied with Werner’s. Brock’s boys 
turned the tables upside down, ‘when 
Herbert Richardson led off with seven 
straight strikes. At the final contest 
Werner has a slight advantage as his 
team comes up against Davidson’s, one 
of the weaker teams while Brock’s are 
called upon to vie with Killian’s, a 
strong contender. 

Among out-of-town jewelers seen here 
last week are: R. D. Wilson, San 
Pedro; J. E. Christie, Elsinore; J. Rob- 
erts, of the Roberts Jewelry Co., River- 
side; C. J. Hase, Ontario; C. W. Milton, 
Mrs. F. E. Stinson; Earl M. Wilkinson, 
Pomona; F. E. Randall, Glenn L. Fox. 
Monrovia; M. A. Stalman, L. A. Hend- 
rickson, Fullerton; L. Asher, William 
Harp, Alhambra; C. W. Wallace, Chino; 
C. W. Clark, Van Nuys; S. Macatee, 
North Hollywood; Mrs. H. E. Fox, San 
Fernando; G. W. Burzell, Sawtelle; 
James Fish, Emil Haeni, J. H. Blanch- 
ard, Santa Monica; E. B. Lang, Venice; 
William Yendoli, Pomona; R. H. Wilson, 
Ocean Park; A. Protsch, R. W. Steere, 
Redondo Beach; A. Elkonin, San Pedro; 
R. G. Speers, J. C. Holmes, C. W. 
Holmes, Long Beach; V. S. Hollings- 
worth, Temecula; Ross R. Day and E. T. 
Stoddard, Whittier. 








Kansas City 


Word has been received here of the 
death of Ernest Harley, a well known 
jeweler of De Queen, Ark. 

Jacob F. Dobler, of the Dobler En- 
graving Co., says business is unusually 
good. He and his son, Fred A. Dobler, 
are working every night and are still 
behind with their orders. 

Balthasar Sidler, 74 years old, a re- 
tired jeweler of this city, died Nov. 19 
at his home, 4125 St. John Ave. He is 
survived by his widow, Mrs. Clara Sid- 
ler of the home; three sisters and two 
brothers. Funeral services and burial 
were in Granite City, IIl., Nov. 23. 

H. C. March, jeweler, Bucklin, Kan., 
was a visitor the week of Nov. 19. Mr. 
March says that the farmers in his 
part of the State are carrying their 
wheat over in the hope of obtaining 
higher prices than they have been of- 
fered thus far. 

The I. Hirschfeld Engraving Co., 
which is located on the fifth floor of the 
same building as the Edwards-Ludwig- 
Fuller Jewelry Co., suffered a loss of 
about $700 in the fire which occurred in 
the stock room of the latter company 
Nov. 15. The Hirschfeld loss was mainly 
from smoke and water. Mr. Hirschfeld 
said that work will be resumed in a day 
or two as most of the damage has been 
repaired, and orders will be taken care 
of as rapidly as possible. 
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E. A. Kiger, of the C. A. Kiger Co, 
says that the demand for watches is 
very good at the present time and that 
diamond buying, which has been a little 
slow, has shown a tendency to pick up. 
Mr. Kiger anticipates a very good holi- 
day business. A. B. Hillabold, who has 
traveled for the C. A. Kiger Co. in Calj. 
fornia and the Southwest for the past 
five years, has resigned his position and 
has engaged in the retail jewelry busi- 
ness in Fullerton, Cal. He has been 
succeeded by Harry A. Phillips, of Los 
Angeles, who has been in the jewelry 
business for the last 20 years, having 
been associated with Burr W. Freer, of 
San Francisco, and Scischo & Sons, Los 
Angeles. 


San Francisco 


E. H. Mott, treasurer of A. I. Hall 
& Son, and Miss Mary H. Reid, former- 
ly of the bookkeeping department of the 
firm, were married on Nov. 16. 

The Walter H. Hovey Co., manufac. 
turers’ representative and jobber of sil- 
verware, has moved from the third to 
the second floor of the Jewelers’ build- 
ing, where the concern is now located in 
suite 205. The reason for the move was 
to secure larger quarters for the better 
display of the lines carried by the com- 
pany. 

Among retail jewelers visiting the 
trade here were Tom White, Vallejo, 
Cal.; Joseph Cohn, Marysville; James 
R. Dupen, Chico; H. L. Whited, Crock- 
ett; Charles S. Gregory, San Jose; C. 
Mantele, Stockton; Tom V. Monk, Sac- 
ramento; James Frisch, Healdsburg, 
Cal.; S. Eppstein, Golden Jewelry Co., 
Carson, Nev.; Arthur Bosch & Son, 
Krenkel & Bosch, Winnamucca, Nev. 

On the evening of Nov. 19 a meet- 
ing was held in the Assembly Hall of 
the Down Town Association for pur- 
poses of furthering the organization of 
a San Francisco retail jewelers’ asso- 
ciation. Albert S. Samuels, president 
of the Albert S. Samuels Jewelry Co., 
presided. For some time past tentative 
steps have been in progress to form 
a local retail organization, and an act- 
ing committee on constitution and by- 
laws has been preparing a plan of cam- 
paign. This committee consists of Sid- 
ney Burnett of Burnett Bros., chairman; 
Louis Scheppler of W. Scheppler & Sons 
and Ted Jenkel of Jenkel Jewelers. At 
last week’s meeting, however, it was 
decided that the time is too near the 
holiday season to put any new plans into 
operation at present. Efforts to form 
the new organization will be resumed 
early in the new year, it was stated. 
Speaking of the plans for organization 
for THE JEWELERS’ CiIRcuLAR, Sidney 
Burnett said that a number of plans of 
benefit to local retail jewelers are under 
consideration, especially in the matter of 
advertising. At present there is no com- 
munity advertising among the San Fran- 
cisco retail jewelers, and it is believed 
that inaugurating a system of commu- 
nity advertising would be of great 
benefit. 
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Trade Topics 





Landis & Gyr Electric Clocks 


An electric clock of the better grade 
for the better class trade is offered by 
Landis & Gyr, Inc., of 104 Fifth Ave., 
New York. The Landis and Gyr elec- 
tric clocks are made for AC operation 
and also for DC operation. They are 
very simple to install, because they can 
be connected to the house current by 
being plugged into any available light- 
ing socket or appliance outlet. 

The movement of these clocks has an 
escapement which has 11 jewels and is 
compensated for temperature. The ex- 
treme care taken in the manufacture of 
this clock movement and the simplicity 
of the movement itself makes the clock 
easily maintainable by local jewelers 
and clock manufacturers everywhere. 

* * * 


C. A. Kiger Co., Kansas City, Mo., Issues 
New Catalog 


The C. A. Kiger Co., Kansas City, 
Mo., is now mailing its latest edition of 
its catalog, “The Fashions in Jewelry.” 
This catalog is considered one of the 
finest and most elaborate books issued 
in the jewelry industry. It contains a 
showing of diamonds, watches and 
jewelry, exclusively. 

The cover is quite attractive, being of 
a Treasure Ship design, heavily em- 
bossed in four colors on _ imitation 
leather. The inside pages are photo- 
graphs made under a special process 
directly from the merchandise. The 
photographs are printed on a_ very 
heavy gloss finish paper. 

The distribution of this catalog is 
limited to jewelers west of the Missis- 
sippi River. The catalog is being mailed 
to legitimate and accredited jewelers in 
the above mentioned territory. 

* * * 


World-time Shown on this Clock 


The “world-time clock” which some 
years ago was patented and put on the 
market by George B. Gardner, 924 Hut- 
chinson Court, Brooklyn, N. Y., and 
which contains an hour hand syn- 
chronized to a disk, that gives simul- 
taneously the times in 12 of the leading 
cities of the world, is now being manu- 
factured and sold generally to the trade. 
The clock is mounted in a_ pedestal 
stand and comes in a number of attrac- 
tive colors to harmonize with the office 
equipment. It is particularly handy for 
those doing business with Europe and 
With the far western cities of the coun- 


try, as it immediately shows to those 
sending cablegrams or messages, the 
time in the places, to which these 
messages are sent. 

* * * 


Gold Stamping Machine Offers New Mer- 
chandising Idea to Dealers 


The art of gold stamping has under- 
gone tremendous development recently 
due to the invention of modern machines 
for this purpose. For many years this 


NEW GOLD STAMPING MACHINE 


work was laboriously accomplished by 
specially trained craftsmen. Now, 
“Kwikprint,” the new electrically oper- 
ated machine has made it possible 
for anyone to turn out expert gold 
stamping work in a few minutes. This 
machine has so modernized and simpli- 
fied the ancient engraving art as to 
make it applicable to the needs of jewel- 
ry dealers who can gold engrave the 
purchasers’ initials and monograms on 
the merchandise they buy, particularly 
on billfolds, keycases, cigar lighters and 
other personal belongings. 
“Kwikprint” is then a _ source of 
additional profit and proves to be a 
center of interest that attracts passers- 
by into the store. It possesses engineer- 
ing features that make it the fastest 
gold stamping machine made. Has a 





patented type holder, three speed elec- 
tric heat unit, two working platforms, 
and platform gage for lining up work. 
It gold stamps monograms in 23K gold 
for the low cost of five cents. Any clerk 
can learn to do expert work within half 


an hour. 
ok * * 


Handy Device for “First-Aid” When Foreign 
Objects Get in the Eye 


A device for removing cinders or other 
foreign matter from the eye which is of 
interest to jewelers and their employes 
has been patented and put on the mar- 
ket by Albert F. Quellet, at 1140 Broad- 
way, Room 507, New York city. The 
device includes a mirror that magnifies 
five times and has a wire attachment to 
clasp the finger of the holder of the mir- 
ror. It is very simple. The person who 
gets a cinder in his eye has simply to 
put his finger into the attachment and 
hold the mirror before his eye, so that 
the enlarged reflection will enable him 
to see the foreign object and remove it 
by the use of a soft bit of cloth, tissue 
paper or any tiny slip of clean paper 
suitable for the purpose, according to 
what material is at hand in an emer- 
gency. 

* * * 
Philadelphia Diamond Importer Starts 
Advertising Campaign 


J. J. Cohen, diamond importer, for 
many years in the Victory building, 
1011 Chestnut St., Philadelphia, Pa., has 
mapped out a comprehensive direct mail 
campaign preliminary to his removal on 
Jan 1 to his elaborate suite of offices 
in the Fidelity Trust building, Broad 
and Samson Sts., Philadelphia’s highest 
skyscraper. 

The second mailing piece in the cam- 
paign, sent out this week, is a four-page 
card folder, bearing on its cover a beau- 
tiful scene from the French Riviera in 
colors. Inside is an apt quotation from 
the writings of the late merchant prince, 
John Wanamaker, a bit of verse prais- 
ing kindness, while the opposite page 
announces Mr. Cohen’s collection of dia- 
monds, other stones and jewelry novel- 
ties. 








A letter from Johannesburg, last 
month, states that a Mr. Harger, who 
had just returned from the Tanganyika 
territory had issued a report on the Cen- 
tral Diamond Mines in Tanganyika, in 
which he deals with the new diamond 
field situated south of Lake Victoria 
Nyanza and its potentialities. He de- 
scribes four occurrences in which Kim- 
berlite is produced. 
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Western Tray & Case Co. 


423-29 Plum St. Cincinnati, Ohio 
Established 1864 


No. 14—Flexible and Band Strap Tray 
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SIZE DISPLAYING PRICE 
1134x1134—12 Flexible and 8 band bracelets. .. . $5.75 
11%x 73%4— 8 Flexible and 4 band bracelets.... 5.00 
113%4x 57%— 6 Flexible and 4 band bracelets.... 4.25 


With the holidays just around the corner every jeweler 
should see that his trays are as attractive as possible. It 
is impossible to show the full value and beauty of 
jewelry in a shabby and worn tray—Increase your sales 
by displaying your merchandise with “WESTRAY” 
products. 


Write for Catalogue, or order through your Jobber 











Rings You Will Be Proud to Sell 


ALL PROFIT 
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This <> Res. 






NO STOCK TO CARRY 


Carry one initial ring as sample. 
Electros Free 


2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 


Order on five days’ memo. when 
Te _—_you have a sale in sight. Orders 
Mm ¢2s5.00 ‘filled same day received. 
No. 6517 All emblems and initials en- 
e. 6iss crusted on ruby and onyx on 


Without hand at all times in every finger 
Diamonds size, 


$15 Retail Display Emblem Cards for your 





Trade Mark 
rn leg = by le fot renal in original colors free upon 
6919—To retail $30.00 [lect 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including sircons, topas 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double heod cameos, crystal emeralds 
and crystal sapphires. 

Also be had with — Stones 18/18 oval, 
all colors, $9.50 list 








6746-—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 67 50 List. 
Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 
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INCE 1906 we have been 
specializing in EARRINGS 
..in variety of styles.. and 
uality at value price. WE 
SELL JOBBERS ONLY. In- 


vestigate our line. 


SCHLESINGER & KRAUSS, Inc. 
24 DEY STREET NEW YORK 


Chicago Office—Maurice Weiss, 31 N. State St. 
Dearborn 4314 
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number of customers. 
Our facilities for manufacturing and designing ere at 
your service. 


Write for Emblematic or Badge Catalog 


The C. G. BRAXMARCO. 


242 W. 55th St» New York City 
Fraternal fipblems 


Figo Pe Pali ee 


Made iW. y, Goods our Specialsy 
years of saipfactory’/sorvice to an increasing 

















Very Special Facilities 
IN 


Jeweler’s Block Policies 


At Present Insurance to Leaders in the Trade. 


MONROE FLEGENHEIMER 
Insurance Specialist 
10 Hanover Street, New York 


Phone: Bowling Green 6887 
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INTERBORO MEDAL & BADGE CO., 32 E. 22d St, NewYork, 
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The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 
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Successful retailing today re- 
quires constant study and at- 
tention. Wise storekeepers will 
be on the alert for ideas which 
help them succeed. 

Read the Storekeeping De- 
partment of the JEWELERS’ 
CIRCULAR every week for up to 
the minute selling suggestions. 


A Mecember Schedule for Jewelers 
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Needed Information for Holiday Selling 


T SRE are several departments of 
the retail jewelry business’ that 
should be most carefully checked up 
well in advance of December selling. 
Most enterprising jewelers will have 
done this in November, because Decem- 
ber is no time to be bothered with de- 
tails of routine that should have been 
worked out well in 
advance. 

The jeweler (and 
I speak now of the 
business with a sales 
volume of $200,000 
or better for the 
year) has four major 
departments that 
should be given a 
thorough working 
program well in ad- 
vance of the Christ- 
mas selling season. 
These departments 
are: advertising, 
sales, window display 
and delivery. 

Each department 
has a direct relation- 
ship to sales, and the 
big idea in November 
preparation should 
be to smooth the way for straight, 
uninterrupted selling during December. 
In December jewelers will be cashing in 
on all the good-will their own advertis- 
ing and merchandising will have created 
for them. Then, too, will they begin to 
cash in on the splendid publicity and 
advertising which all of them have re- 
ceived from the National Jewelers’ Pub- 
licity Association. (And all those who 
have not been cash supporters of this 
splendid movement should feel some 


By HUGH WOOD 
pangs of conscience for their negligence. 


Advertising 


N order to take up the departmental 
needs in the order of their enumera- 
tion above, we will first consider adver- 
tising. In December the effect of the 
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How a credit jeweler suggests the use of Christmas money 


whole year’s advertising will be mani- 
fested in actual sales. All those ads 
which have been run during the year 
without immediate selling results at the 
time, will begin to pay dividends at 
Christmas. Hundreds of prospective 
buyers who come into your doors during 
glorious December may have been im- 
pelled to this Christmas-gift buying 
visit because of ads _ published last 
March, last July or in September. 
There you have actual results. No 


pier sim eres 


longer does the advertising man have to 
rest his case on “intangibles.” He can 
point to the throng of Christmas 
shoppers and say: 

“There—I cannot tell a lie. I did 

it with my little advertising ap- 

propriation!” 

Let’s hope he can, anyhow. At any 
rate, if he’s a good 
advertising man, he 
will lay claim to some 
of the credit for your 
December __ business. 
And rightly, too, I do 
believe, because folks 
don’t patronize 
jewelry stores on the 
spur of the moment. 
Most patronage is the 
result of long periods 
of confidence-build- 
ing on the part of the 
store, through much 
advertising space 
and modern mer- 
chandising methods. 

Advertising for 
December should 
take the two well- 
known forms of 
newspapers and di- 
rect mail. Newspaper advertising for 
December should all be prepared and 
out of the way before November is over. 
There is no reason why a jeweler’s De- 
cember advertising copy should be held 
off to the last minute. His merchan- 
dise is sufficiently staple; his lines are 
well enough established, and his mer- 
chandising policy and appropriation for 
December should be well enough known 
to enable the advertising copy writer to 
prepare all of his cuts and copy in No- 
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vember. With December’s advertising 
copy all out of the way, dated and ready 
to send to the newspaper on schedule, 
one of the chief worries about December 
business will be out of the way. 

Most large jewelry businesses will 
schedule copy in increasing size for 
every day in December. In fact, the 
Christmas “spirit” should begin to mani- 
fest itself in advertising copy appearing 
in the latter part of November. It is 
well to begin to register “Christmas 
gift-giving” on the public mind in No- 
vember. Because the jeweler must com- 
pete with many other lines of merchan- 
dise in the battle for the well-known 
“consumer’s dollar.” It would be very 
wise for all those who do business on 
time-payments (and who doesn’t?) to 
begin to drive home in November adver- 
tising copy the fact that gifts can be 
selected and laid away NOW. This will 
attract many errant dollars as down 
payments on jewelry gifts, which might 
otherwise find their way into the coffers 
of the radio man; the automobile acces- 
sory shop, or goodness knows where else. 

As a matter of fact, I believe the pro- 
gressive jeweler who features time-pay- 
ments, should run small copy in all of 
his newspapers every day on calling at- 
tention to the fact that Christmas selec- 
tions should be made now—“payments 
can begin Dec. 1.” Every additional dol- 
lar you actually commit to purchases in 
your own store are just that many dol- 
lars you might not otherwise get. As 
you well know, the buyer is not always 
yours until he has actually made a selec- 
tion in your store and paid something 
down on it. 

Christmas advertising copy for news- 
papers should have some special treat- 
ment indicative of the season. Special 
borders and decorations should be de- 
vised for December ads. Slogans should 
be decided on. The copy writer should 
first make up a list of all the “key” 
thoughts he wants to get into his De- 
cember copy, such as closing hours; 
“layaways”; deliveries; terms of pay- 
ment; kinds of boxes and wrappings, 
etc. For instance, closing hours will be 
a most important detail in any jeweler’s 
advertisement around Dec. 20, on. De- 
liveries will be vital to the prospective 
customer about Dec. 24. In order not 
to overlook any of the important details 
the public will want information on, the 
copy-writer will have to make up a list 
and check it care- 
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of the ad or the excellence of its ap- 
pearance. 


HRISTMAS advertising should be 

direct merchandising throughout. 
That is, it should bristle with illustra- 
tions and prices. The good-will or “in- 
stitutional” sort of copy is particularly 
out of place in December jewelry adver- 
tising. The public is presumed to have 
been already educated on how good you 
are, and is now devoting its attention to 
gift items and their cost. Always bear 
in mind that most every American gift- 








Timely Words of 
Advice 


T HIS article written by a man 
who has studied the retail jew- 
elry business from every angle in 
his 25 years of practical experience 
will be read by you with interest. 
The jewelers December merchan- 
dising and advertising problems 
are frankly discussed and helpful 
suggestions are offered to help 
stimulate December sales. 


G ELLING personnel is an im- 
portant factor in the jewelry 
store and sound advice is given in 
order to get the best results. Pres- 
tige may be developed or lost by 
the handling of a single customer. 
The suggestions in the article are 
comprehensive and rendered espe- 
cially valuable because they come 
direct from practical experience. 








giver has a certain amount to spend, 
and a certain number of gifts to buy. 
The jeweler who makes it easiest for 
the prospective customer to fill up his 
gift list at his store, will get most of 
the prospect’s business—all other things 
being equal. In this same connection 
time-payment privileges are life-savers. 
It always has been and always will be 
easier to spend money you haven’t got 
than to let loose of money you have ac- 
tually saved up. 

In the December merchandising much 
attention should be paid to smartness, 
novelty and style. Folks may buy a 
toilet set because they are told that cer- 
tain modes are stylish or smart, where- 
as they would never think of a toilet 
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set without the motive of “smartness” 
behind it. We are all, more or less, 
slaves to fashion, and we all delight in 
selecting gifts that are smart. Especial. 
ly is this true in Christmas gifts. Then, 
if ever, do we want our gifts to be out- 
standing, “different.” In this statement 
it is not intended to give the impression 
that we all seek to give novelty gifts, 
but we are more likely to patronize the 
good jeweler who also features smart- 
ness in his advertising. We will buy 
staples from him with a better feeling, 
Somehow there is a belief in the back of 
our minds that anything we get from a 
“smart” shop must be all right. So, 
therefore, the advertising copy writer 
and the illustrator must strive to feature 
some gift novelties in the advertising. 


HRISTMAS copy should be planned 
with the thought in mind to make 
it as easy as possible for the gift-buyer 
to patronize your store. As few mental 
“hazards” as possible should be imposed 
in your copy. In other words, you should 
do your prospective customer’s thinking 
for him. Tell him what you have for 
gifts to men; why you suggest them; 
how much they cost; why men should 
receive these gifts instead of something 
else, and on what terms these gifts can 
be purchased. Tear down as many ob- 
stacles to buying as you can. Do the 
thinking for your prospective customers. 
Make up their minds for them. ; 
Such an advertising policy as this 
connotes that you will publish many 
boxes in your ads listing articles in 
price classes, such as “You can buy 
any of these for $5”; and something like 
this: ‘Men Need and Use These Things 
the Year ’Round” with a list of the 
things you are talking about. 
December newspaper advertising copy 
should begin to appear almost daily 
with the start of December, and the size 
of daily ads should increase as Christ- 
mas nears. You must compete in De- 
cember, if ever, for your share of the 
consumer’s dollar. And no matter how 
it may hurt, you must loosen the purse 
strings for advertising space. Do not 
spare expense in getting up good illus- 
trations of your merchandise. Deter- 
mine in advance the lines you are going 
to push and then use lots of pictures in 
your copy. The public likes pictures, and 
if there is any merchandise that should 
be sold through pictures, it’s jewelry. 
Make it a 
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in this article, by featuring them at the 
pottom of your ads. Suppose you say 
something like this: “Every Gift pur- 
chased here is wrapped in silver and 
gilt, in a handsome gift-box, ready to 
present.” Or, “$1 holds your purchase 
for you.” In your early December ad- 
vertising you should feature some such 


copy as this: 


“Remount Your Jewels for 
Christmas-Giving 


“No One Else Can Give Such a 
Gift as This” 


There is quite a “kick” in such a 
statement. It solves that problem of 
giving something different and distinc- 
tive. Of course such remounting could 
only be featured early in December, and 
such thoughts should be registered early 
on the gift-giving public. 

As Christmas approaches, it is well 
to adopt the well-known department 
store merchandising policy of putting on 
a “special sale.” I know that most ethi- 
cal jewelers rebel at the idea of a dia- 
mond sale, but since sales have become 
such an established part of modern mer- 
chandising, and the public has come to 
accept them as matters of course, I don’t 
know but what we are standing in our 
own light when we fail to make legiti- 
mate use of an excellent selling oppor- 
tunity. 

Note that I specify “legitimate” use. 
I mean by that an actual bona-fide sale 
of diamonds; not a “bait” sale such as 
our less ethical brethren in the retail 
jewelry business so often put over—or 
attempt to put over. The jeweler who 
has not abused the “sale” idea will get 
more results from a “Pre-Christmas 
Diamond Sale” than will the one who 
has obviously bilked the public through 
such “sales.” 


VERY enterprising jeweler many 

months before December will have 
had. opportunity to put his hands on a 
supply of diamonds and mountings that 
can be made into handsome jewelry of- 
ferings and featured at a “sale” price. 
There is no rea- 
son, then, why he 
should not capi- 
talize such mer- 
chandising ability 
by featuring such 
a sale a few days 
before Christmas. 
It gives a final, up- 
to-the-minute mer- 
chandising atmos- 
phere to his busi- 
hess and registers 
well with the pub- 
lic. I have in mind 
an ad like that on 
page 96. 

A sale such as 
this will help to 
‘pep up” things, 
and will tend to 
combat the special 
price merchandis- 
Ing so prevalent 
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among jewelry houses not so ethical as 
they should be. To do business today, 
the jeweler must enter the keen com- 
petition of the times wholeheartedly— 
and honestly. 

With Christmas newspaper advertis- 
ing well out of the way, arranged and 
scheduled so as to do the best job pos- 











As you enter the season of Christmas gift selection, 
let the illustrated suggestions on this folder guide 
you in your choice of fine pieces for presents: 
The items below and on the reverse side 
were selected to convey an idea of the high 
quality and excellent value of every 
article in this store. Visit this great 
“Treasure House” of Gifts and let us 
help you complete ‘your gift lise. 
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INSIDE PAGES OF CHRISTMAS FOLDER 


sible, attention can be devoted to other 
things. Because the copy can function 
on schedule, automatically. Where items 
featured in the advertising are sold out 
before the ads are scheduled to appear, 
substitutions of copy and cuts will, of 
course, have to be made. In prepara- 
tion for this, a number of substitute 
illustrations, with descriptive copy, 
should be prepared in advance, so they 
will be ready for use on an instant’s 
notice. 





COVER OF CHRISTMAS FOLDER PRINTED IN RED AND BLACK 
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Your Mailing Pieces 


HE other major arm of advertising 

is mailing pieces. These should be 
decided on even before newspaper copy 
is prepared for Christmas. As early as 
June, most jewelers will have been ap- 
proached by salesmen carrying a line of 
appropriate mailing pieces for Christ- 
mas advertising. These take various 
forms—broadsides, post-cards, maga- 
zines, special letters, illustrated pam- 
phlets. Some of these offerings are 
good, many of them are poor. The chief 
objection to all of them is that they do 
not represent the jeweler’s line. They 
are too obviously syndicate material, 
written and illustrated to serve many 
jewelers. They illustrate standard mer- 
chandise, or special items which must 
be purchased by the jeweler from man- 
ufacturers with whom he perhaps does 
not deal. 

Most jewelers will compromise by 
getting out special mailing pieces, such 
as illustrated leaflets featuring various 
articles of jewelry merchandise. This 
method is more expensive, as a rule, 
than are the “canned” syndicate mailing 
pieces, but they are the jeweler’s very 
own, and he appreciates them more be- 
cause of that fact. 

The majority of jewelers will resort 
to straight selling letters, sent out to 
lists of customers. There are stereo- 
typed forms of direct mail advertising, 
of course, but they can be got out with 
least trouble and expense, so of course 
they are the most used. Letters from 
salesmen of the house to their lists of 
friends and customers are old stand-bys, 
and very good stand-bys, too. There is 
no better time for a salesman to register 
on a customer than at Christmas. Most 
customers welcome some real gift sug- 
gestions from the salesman with whom 
they have dealt during the year. But 
the salesman should have some real, at- 
tractive gift suggestions to offer. He 
must not rely on just a straight solicita- 
tion for Christmas patronage. There- 
fore, inclosure leaflets with gift sug- 
gestions and illustrations will be most 
timely in such letters. 

Christmas’ direct-mail advertising 
however, scarcely 
enters into the de- 
sign of this arti- 

because it 
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taken care of long 
before December, 
which is the 


magic month with 
which this treatise 
has to deal. 


Sales 


NDER the 
general head- 

ing of “sales” is 
contemplated sales 
personnel, Christ- 
mas-selling routine 
inside the store 
and_ stocking of 
merchandise. 
Among the most 
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important of these, of course, is the 
stocking of the merchandise that is to 
be sold. This will have been taken care 
of months before the December selling 
season in all forward-looking institu- 
tions. Such details as the purchase of 
diamonds and mountings for the $100 
“Pre-Christmas Diamond Ring Sale” 
mentioned above will have been attended 
to. A mass of merchandise that can be 
had on a consignment or “memorandum” 
basis will have been assembled, too. All 
such things are precedent, of course, to 
December advertising and December sell- 
ing. 

Since buying is the most important 
step toward successful selling, all buy- 
ing details will have been attended to, 
with a vew to the Christmas demand. It 
is disheartening, in December, to see op- 
portunities to sell merchandise which 
you do not have—and cannot get. 

Apart from the merchandise, itself, 
the most important detail of sales ar- 
rangement for December is proper sell- 
ing personnel. All thriving retail jewel- 
ry businesses have need for extra sales 
help during December. Where the 
jeweler can depend, year after year, on 
having the same extra sales help, he is 
fortunate, indeed. He thus has a trained 
emergency sales assistance that is ex- 
tremely valuable and profitable to him 
in the white-heat of just-before-Christ- 
mas selling rushes. During December 
salesmen’s time is truly golden. Then 
salesmen must make every minute count. 
Experienced salesmen will know how 
to handle the customer who wants to 
take one hour of the salesman’s time in 
buying a $10 bead necklace. Definite 
sales policies should be outlined to the 
entire selling force, perhaps in a gen- 
eral meeting, before Christmas selling 
begins. It should there be pointed out 
what the house’s policy is as to handling 
buying rushes. If it will be all right for 
a salesman to break loose from a slow 
customer and handle a “live” buyer, the 
fact should be pointed out to the selling 
force. 

One enterprising manager I know 
tells his sales people frankly: 

“If you have a customer who is merely 
wasting time—cannot make up her 
mind about some trivial purchase, get 
rid of her in a tactful manner. Tell her 
to just continue looking around and, if 
she makes up her mind, you will be glad 
to wait on her. Tell her that, in the 
meantime, you will have to wait on 
other customers who are getting impa- 
tient. Crude as this sounds, it can be 
done in such a tactful and gracious man- 
ner as not to offend the slow ‘looker.’ 
Every minute counts in December sell- 


ing.” 


HIS is very sound and important ad- 

vice. I have seen “lookers” take up 
an hour’s time of a salesman in merely 
looking. The salesman was at fault, of 
course, in not knowing just how to 
get rid of such a time-killer. But many 
salesmen do not know how to do this, 
and their sales ability suffers because 
of it. I do not advocate, by any means, 
surly and gruff treatment of a “looker” 
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when it is clear she is only “looking.” 
The “looker” of today may be the buyer 
of tomorrow But I believe we are all 
open to reason, and if the salesman po- 
litely explains that there are many cus- 
tomers anxious to be waited on, and only 
a limited number of salespeople to wait 
on them, that a fair-minded person, even 
a “looker,” will understand and not be 
offended. 

Some managers differ as to the policy 
of restricting salesmen to certain de- 
partments, or of letting them “sell all 
over the floor.” I believe there are sound 








“Our Once-a-Year Sale” 


Pre-Christmas Offering 
of Diamond Rings at 
$100 


Through our buying connections we 
were able to purchase for cash an ex- 
cellent selection of white, flawless dia- 
monds. In such mountings as we 
have set them, they should sell for 
$125. 

During this before-Christmas week 
we offer them at 


$100 


(Convenient Terms Arranged) 


Rings are in average finger-size for 
Christmas-giving. Finger size can 
be altered after Christmas, if neces- 
sary, without charge. 








arguments for both methods, and both 
methods are about equally in force. The 
salesman who has gained the confidence 
of a customer in one department may 
stand a better chance of selling her in 
another department than will an entire- 
ly different salesperson A customer 
sometimes dislikes to have to search out 
another salesman in another depart- 
ment. In department stores they are 
used to doing this, but they expect dif- 
ferent handling in a jewelry store. 

Whatever the plan adopted, it will be 
well to school your salespeople rigorous- 
ly on your policy, whatever it may be. 
This will prevent bickerings and mis- 
understandings between salespeople— 
and December is no time for personali- 
ties or ill-feelings on the floor. 


NE of the most important aids to 

selling, I believe, and one of the 
least generally adopted, is a central 
wrapping and parceling department. To 
this should be added a central bureau 
where sales slips can be made out, 
change given, and the routine of deliver- 
ing the package completed. It is an al- 
most sinful waste of time and selling 
efficiency for a salesman who has com- 
pleted a sale to have to write out a 
sales-slip, fill out a job order for en- 
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graving, take the customer’s money and 
go after change. Likewise it is an yn. 
profitable waste of salesman’s time to 
expect him to wrap up packages. Thegy 
are all routine matters that can be han- 
dled by routine help. Why should 
salesman do anything but sell—espe. 
cially in December? 

I have seen a salesman spend 15 min. 
utes to a half-hour attending to the 
clerical routine of taking a customer’s 
engraving order, going personally with 
her to the engraving desk and waiting 
with her until the crowd thinned out and 
he could talk to the engraving clerk 
about the job. And usually the job is a 
$15 signet ring for a man, or a similar 
item. 

Why cannot a central routine desk 
be arranged where, when a salesman has 
sold an article, he can take the customer 
and the article and have the routine 
clerk make out the sales-slip, have the 
package wrapped, and change delivered? 
Most any wrapping girl can make a bet- 
ter job of wrapping the article than can 
the salesman himself. And the wrapping 
of articles in a jewelry store is most 
important at Christmas time. When 
one patronizes a jewelry store he has a 
right to expect that the package will be 
a model of daintiness and neatness. How 
short of this is the fact, usually! Some 
packages that go out of jewelry stores 
during Christmas rushes are atrocious. 
Very little credit or prestige do they add 
to that jeweler in the customer’s mind! 
Usually such packages have been 
wrapped by salesmen who were on pins 
and needles to get to the next customer. 
I believe jewelers should have special 
gold and silver gilt holly paper for all 
gift packages, and that they should be 
wrapped so expertly that they will be 
ready even for final Christmas morning 
presentation when they are delivered. 


F a salesman who has sold a pen- 

knife to a customer could take her to 
a central routine desk and say: 

“This is a knife this lady has pur- 
chased. Please make a sales-slip, take 
her instructions as to engraving and 
handle the whole matter for her’—how 
pleasing it would be to the customer 
and how much time-wasting labor it 
would save to the salesman. Store man- 
agers should look upon every salesman’s 
time in December as actual money. The 
more he wastes that salesman’s time, the 
more money he wastes. 

Access to the credit department 
should be made very easy during De- 
cember. Plenty of room and plenty of 
privacy should be provided. Customers 
aren’t fond of going into their personal 
affairs, at best, with a credit man, but 
they certainly don’t want to do it in an 
open public room with chance ears over- 
hearing everything they say. Neither 
should the salesman who brings them to 
the credit department have to remain 
there during the arrangement of the 
routine affecting their account. It 
should be arranged so the customer can 
be brought back to the salesman after 
the credit routine has been cared for. 

(Continued on page 108) 
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for Christmas 


Original Suggestion from Well-Known Window Display Man 


likes his job. He is A. J. Coble, display man for 

the large Charles Mayer & Co. store. At the time 
of this interview he was very, very busy. The first of a 
series of Christmas windows was being executed. As 
Coble worked, he talked, so with a bit of imagination let’s 
assume that we are standing at one side watching a clever 
window man putting in one of the year’s important jewel- 
ry windows. 


a HERE is in Indianapolis a man who thoroughly 


pletes the placing of the show window’s major settings. 

The reason for having the two covered boxes is now 
made apparent, as it makes an admirable place to display 
the $1,500 silver service (P). Over to the left of the 
window, in the center, a set of silver service plates are 
spread (N). Then the filling in of the window commences 
(see various M’s). 

As this is a holiday trim, the windows are being com- 
fortably filled, 
though not crowded, 





Everything is in 
readiness for’ the 








actual trimming. A 
rough pencil 
sketch has been 























made, showing what 
“props” would be 
used and just where 
they would be 





ad by any means. The 
floor of the window 

De © is being artistically 
C (H) arrayed with dozens 

ry of interesting items 











gleaned from the 
stationery, sterling 
silver, bronze statu- 





placed. The bare 





ary, French enamel 
toilet sets, perfume, 














windows are being o 
checked for any -__—— oO beaded bags, cos- 
trace of a speck of — oO tume jewelry, and, 
dust or dirt; fix- © oe FT ON of course, a show- 
tures gone over, too, = = oad ss ing from the dia- 
for even a _ good ~~ I mond department. 
porter may some- pense BR 
times slip. Behind x ~— = UMEROUS 
1 sprays of 


us, and grouped 
around the store 
right handy, is a 
large assortment of 





holly tied with red 
ribbon are dropped 
around the larger 








articles being made 
ready to go into the 
window. An assis- 
tant is carefully grooming every one of these articles. 


IRST to go into the window is the background, a fine 

piece of damask (A) against which an antique portrait 
(B) is hung. Now an old chest is moved in against the 
center of the rear wall (C). This is to be the highest 
piece, so it must not detract from the smaller articles to 
be shown down front. On the other hand, the object of 
the chest, damask hanging and the portrait is to give an 
air of richness to the display. On either side of the chest 
goes a pair of antique candlesticks (E), while in the 
center is a beautiful jewel box (D). 

A couple of cabinets, lower in height than the chest, are 
now carefully placed in the right and left for corners (F). 
A pair of good lamps go on these cabinets (H). The cen- 
ter of the floor must now be raised to take away that flat 
look. This is done by taking a couple of ordinary wooden 
boxes, one about ten inches high (I) and the other six 
inches high (J) and setting them in the deep center. A 
green velvet covering which completely hides the boxes is 
draped over them. Down the center of this green velvet 
a splash of red is draped, which not only carries the 
Christmas effect but also brightens up the center. 

; Setting a Venetian bowl (K) filled with chrysanthemums 
In the center of the rear box and putting a couple of beau- 
tiful examples of Venetian glass on either end (L) com- 


Original layout for a Christmas window display 


pieces and around 
the center card (O), 
which reads: “Dis- 
tinctive Gifts Come From Charles Mayer & Co.” 

Now for some of the interesting comments made during 
this evening’s work. Each one of these sidelights is almost 
a story in itself. 

“We consider the window the mouthpiece of the store. 
It is more eloquent than any piece of printed matter ever 
can be. That is why it is so necessary to have them spic 
and span at all times and why we find it profitable to 
devote considerable time to the preparation of articles 
before they go into the window. 

“Simplicity and elegance should be the keynote of all 
good jewelry store displays. Anything gaudy or cheap 
cheapens the merchandise. 

“Unusual fixtures may attract attention to the window, 
but not to the articles on display. This does not refer to 
the modernistic trend, provided it is not overdone. 

“Fresh flowers always form an interesting centerpiece 
in jewelry store windows. They should be used at least 
once a month regularly. 

“Anything moving in a window attracts favorable at- 
tention. The best for our line of merchandise is a canary 
or love birds or goldfish. A little life of the right sort is 
a big help. No—not turning tables. 

“Colored spotlights, when used with white lights, are 
quite effective. All colored lights are apt to ruin colors 


(Continued on page 108) 
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Direct by Mail Plans 


With Suggestions for an Original Christmas Booklet 


ITH the ever-increasing emphasis 
on direct mail advertising, no wide- 
awake jeweler can afford to overlook this 
important means of placing his wares 
before the public. Not only does he thus 
place his wares before the public, but he 
is able to choose the particular group 
who will be most likely to buy. Jewelers 
who have used direct mail know the ef- 
fectiveness of the right kind of booklet 
or letter, and those who have not tried 
it can find no better time than Christ- 
mas to satisfy themselves of its merits. 
But just any direct mail piece will not 
do. We must proceed with caution and 
each be sure of the type best suited to 
his own requirements. Some jewelers 
will know that a dignified folder or book- 
let, showing the finest stock of diamonds, 
precious stones and high-priced gift stock 
will make a strong appeal; others will 
wisely choose from their more popular- 
priced items. The suggestions embodied 
in the following are intended to serve 
merely as indications upon which each 
merchant may build his own plan. 
Before determining the character of 
the booklet, a scrutiny of the mailing list 
will be helpful and will probably save 
some money. Beware of deadwood in the 
way of names of people moved away, lost 
addresses, etc. To the usual charge ac- 
count or customer list may be added se- 
lected lists of groups, such as teachers, 
professional men and women, club mem- 
bers, residents of certain desirable dis- 
tricts, etc. Such lists may be the means 
of getting customers for you that have 
never been in your store before. If your 
booklet has real pulling power it will 
inevitably introduce your store to an en- 
tirely new group of potential purchasers. 


N determining the list to be circular- 
ized consider the character of mailing 
piece you will send. If you feel that a 
rather expensive booklet will be worth 
while, the list should, of course, be very 





carefully weeded out. If you are plan- 
ning only a small expenditure per per- 








A COVER SUGGESTION 


son you can take chances on a much 
larger number of names. 

After the budget has been consulted 
as to just how much you wish to spend, 
the next important thing is to decide in 





just what manner you are going to spend 
it. Will you have a rather large booklet 
with many items, printed on inexpensive 
paper, with modest photographs or 
sketches, or will you limit the size and 
go in for quality? Each has his own 
problem here, but we have a strong feel- 
ing that a small, but attractive, booklet 
will have more pulling power than a 
larger one of an inferior grade. If your 
booklet is to stand out from the vast 
amount of mailing matter that is being 
distributed, it must be striking enough 
to be first opened, then read. No matter 
how many marvelous values its inside 
pages may depict to a potential customer 
if he reads it, it is far too likely to find 
its way unread to the waste basket if it 
is not interesting at first glance. If the 
exterior is compelling in character, then 
we may proceed on the assumption that 
what we have to say on the inside will at 
least get a hearing. Then we must see 
to it that the inside copy and illustra- 
tions hold the attention and live up to 
the first appearance. 


HE size of the booklet may then vary 

with the expenditure. Bear in mind 
that such a booklet cannot possibly be 
looked on as a catalog. Don’t try to 
crowd too much into it. Better suggest 
your most attractive items and arouse 
sufficient interest to induce the recipient 
to come into your store, where your 
whole stock is before him. Try to pick 
out the high points of each department, 
in such a manner as to represent the 
stock without making any attempt to 
enumerate it. The booklet shown here 1s 
six pages, four inches long by an inch 
and a half wide. For general use, one 
slightly larger in dimensions and of only 
four pages might be better, though the 
illustrated booklet presents a very neat 
appearance. Here the back and front 
inside covers have not been utilized, but 
in the four page style it would be better 
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to do so. Don’t try to have too many 
pages. It adds materially to the expense, 
and is of uncertain value in increasing 


sales. 


OW for the question of color, stock, 
printing, etc. We have a strong 
prejudice in favor of two-color printing, 
if it is not too high. Nice white or cream 
stock is an essential, and, of course, 


can be got up to 


THE JEWELERS’ CIRCULAR 


agraphs are suggested and may be 
adapted to your individual needs: 

1. “Intimate enough for your nearest 
and dearest, reserved enough to imply 
the highest respect—jewelry, the gift 
that never grows old. In this little book- 
let we are calling attention to a few of 
the items from our large stock, with the 
hope that they may serve as guideposts 
on your Christmas journey.” 


99 


years. This little booklet will help you 
choose.” 

On the following pages you may have 
a neat sketch at the top and bottom 
of each page with descriptive copy and 
additional suggestions in the middle, or 
you may have a page each devoted to 
gifts for men, gifts for women, gifts for 
children, etc. If you adhere to the divi- 
sions just outlined, be sure to suggest 
both expensive and 
inexpensive gifts. 





produce an inter- 
esting and attrac- 
tive folder without 
the use of color. 
But there is some- 
thing extremely in- 
viting about a col- 
orful exterior, es- 
pecially at Christ- 
mas time. The 
folder illustrated 
is done in red and 
green, in several 
shades of each and 
is decidedly effec- 
tive. The usual 
holly-Santa-Claus - 
snow ideas are 
somewhat trite, 
and with a patron- 
age of any discrim- 
ination at all will 
probably not have 
a great deal of 
weight. A Christ- 
mas-y effect can be 
secured in more 
original ways. 
Lettering should 
harmonize with the 
type of cover used. 
Hand set heads are 
pleasing and in 
good taste. Try to 
make your booklet 
as individual and 
personal as possi- 
ble. It is not nec- 
essary to be bi- 
zarre to get inter- 
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fe One sketch at the 
tops of each page 
would be better in 
a folder of the di- 
mensions illustrat- 
ed, as it is quite 
small and has six 
pages, thus enab- 
ling you to show 
six or seven 
sketches. By the 
way, if you prefer 
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Personalized Bridge 
Sets 
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ts Meat Water &: 


to use photographs 
instead of sketches 
select items that 
do not require re- 
production of their 
detail to be pleas- 
ing. Anything that 
depends for its 
charm on intricacy 
of design is not apt 
to show up well in 
the average photo- 
graph. 

Be sure to give 
price ranges, even 
if you are sending 
z we the booklet only to 
et your most prosper- 
ous customers. For 










Se piece $27 example, “Pins, all 

eee ea platinum or plat- 

inum with gold 

Bunde & Upmeyer Co. back, $17.50 to 


$575,” will have a 
much wider appeal 
than mention of 
one pin for $250, 
no matter how 












esting effects. As Suitial 4 Usk THIS BLANK FOR YOUR: ORDERS 
: . Pieawe Pont Pluanly : 
you will use illus- 6 Viewer lovely that pin may 
trations, don’t get Mrivoutee Wa be. If you empha- 
too many kinds of $ Thin de my order for Monogrammed Playing cards with the inidals indicated hereon size the possibility 
lettering in the lay- Name of purchasing 
out, as you wish to Adare jewelry at various 
avoid any appear- $ Cay ee prices, not only are 
ene “l confusion. PAR ANA ARR ATA RRL IA RA EON ARIA RAY TA RR ATAATA RIA AW ATA AMAT ATA ALATA AMIA A TATRTAATTATATAA AT ARLATA A seem ae 
ember, you iy ing the booklet in- 
. Monogrammed single decks {red et blue) in telescope hows, $2.59. 4 decks. $9. 6 decks. $13.50. 12 dec 25 

onogramm ecks (red or htue) in telescope hours, $2.50. 4 decks, $9 6 decks, $13.50. 12 decks. $2 .terested, but the 


don’t want to say 





much, but you do 
want people to 
read what you 
have said. 


pay the inside, you may want to use 
an introductory paragraph of a rather 
general nature. This could be used on 
the front inside cover if you wish, or 
could take the place of the design if no 
illustration were used on the front out- 
side cover. If you use a booklet such as 
is illustrated, the first inside page could 
be used. This paragraph might well fol- 
low a sketch of a particularly lovely piece 
you have in stock, or it might serve as 
an introduction to your booklet without 
an illustration at all. The following par- 


OVI ROME DT ee 


A PAGE FROM ATTRACTIVE FOLDER FEATURING BRIDGE SETS 


Or, the following copy might be used: 


2. “Jewelry, the gift that speaks most 
insistently of the friendship that prompts 
it, and affirms most graciously the en- 
during quality of that friendship—en- 
during as the beauty of the gift itself. 
May the suggestions in this little book- 
let help you to a happy expression of the 
Christmas spirit of good-will.” 

Or, 

3. “Flowers fade, sweets are eaten, 
books are borrowed, beautiful garments, 


sad to say, wear out. Give jewelry, the 
gift that does not pass with the passing 


ones who may plan 
to buy only their 
finest gifts at a 
jeweler’s are lead to consider the pos- 
sibility of making more modest pur- 
chases from the same store. 


N choosing the articles to be sketched 

and described, try to pick items that 
will be representative. For-instance, if 
you have a good stock of platinum and 
diamond bracelets, select a medium- 
priced one for the sketch, followed by 
description and price and information as 
to the other prices at which similar 
bracelets may be bought. Try to indi- 
cate as much of your stock as possible 
with the few pictures that you will use. 
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As we all know, it is not a sound 
practice to show the choicest of each line. 
The reader is too likely to think: “Well, 
of course that ring is very pretty, but 
it costs $1,100; probably the one they 
mention at $19.50 is not at all attrac- 
tive.” If you show a medium-priced ar- 
ticle, such as a bracelet for $75, and 
then show that the customer can go both 
up and down the scale, he will feel that 
he can find what he wants at a low price 
as well as if he really wishes to pay 
more. It works both ways. People who 
really want a better article than the one 
shown, if it is attractive, will immedi- 
ately realize the increased possibilities 
in a bigger investment. 


OR obvious reasons, descriptive copy 

for the inside pages cannot be given, 
as everyone will choose different items 
to illustrate as being representative of 
his store. The following will probably 
find their ways into many of the book- 
lets this Christmas: Watches, particu- 
larly wrist watches; semi-precious stone 
jewelry (this is well at the top of the 
list for gift possibilities) ; diamond rings, 
pins, etc., with bracelets still retaining 
their great popularity; cigarette light- 
ers, cases and holders, especially for 
women. 

This question of the folder has been 
taken up in some detail in the knowledge 
that there are a number of jewelers who 
will feel justified in going to the ex- 
pense it involves. Many others may feel 
that they do not know just how much 
good it will do them, and to them we 
-would suggest that they try out this 
form of advertising in an inexpensive 
way. 


INALLY, a word as to testing the 
effectiveness of your direct mail ef- 
fort. To get the best results from this 
form of advertising, a really careful 
check-up of who bought what will be val- 
uable. Try to determine what people on 
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your list were induced to buy by the 
booklet, as against those who would have 
bought without it. See if you can tell 
what new customers it brought in. Pay 
particular attention to the ratio of sales 
between the articles illustrated and those 
merely described or listed. 

Let each direct mail attempt be a guide 














JACQUES QUAY 
A famous craftsman employed by Louis XV to design and 
engrave Rings for the Ladies and Gentlemen: of the 
ourt. A few interesting facts pertaining to 


sa “RINGS” are given in this folder. 
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COVER OF FOLDER ON RINGS JUST 
DISTRIBUTED BY SPAULDING & CO. 


to future efforts. By careful building of 
information and effects, always checked 
against the expense involved, this form 
of advertising may be made a most pow- 
erful and economical ally. 

x * z 


ERSONALIZED bridge sets with in- 
dividual monogram are featured by 
Bunde & Upmeyer, Milwaukee, Wis., in 
a folder printed in two colors, red and 
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black. At the bottom of the folder jg 
an order blank arranged in convenient 
form for the purchaser. The cards fea. 
tured are of the best linen stock. 

Two decks, one red and one blue with 
gold edges are supplied in a handsome 
silk-ribboned imported box. Beneath a 
transparent window is inset a piece of ° 
genuine petite pointe, in silk. A caddy’s 
score pad goes with the outfit, which 
retails at $5. The popularity of bridge 
makes this an outstanding and profitable 
special. On the back of the folder g 
desk set is featured at $7.50. 

Bunde & Upmeyer took time by the 
forelock this year and sent out as early 
as October by direct mail letters adver- 
tising the Christmas greeting card de- 
partment. The letter reads: 


Letter Sent Out in October 


Yes, it is only October, but how 
rapidly the weeks fly! So we are 
writing, as is our custom, to offer our 
services in relieving you of one Christ- 
mas worry. 

Each year, before our sample books 
are opened to the general public, we 
send an advance notice to our regu- 
lar patrons so that they may be sure 
of getting the very best in Personal 
Christmas Greeting Cards. The new 
line this year includes some really 
unusual designs, fine steel engravings, 
etchings, woodcuts, etc. 

Personal Christmas Greeting Cards, 
made especially to order, not only 
deserve unhurried consideration, but 
also require time for production. And, 
as you know from experience, there 
is real satisfaction in sending cards 
that are remembered. 

Orders placed now can receive most 
careful attention. Delivery will be 
made on any future date prior to 
Christmas that you specify. 

We will be glad to have you come 
in and make your selection at an early 
date. Or, if you find this incon- 
venient, just fill in and mail the in- 

(Continued on page 108) 








The Romance of the Ring 


So she kissed him, and whispered—poor innocent thing— 
“The next time you come, Love, pray come with a ring.” 





OLY WRIT contains many references to finger rings and the earliest 
H existing rings are those found in the ancient tombs of E 

ina few paragraphs, to cover the history of the ring in its various forms an 
usages would, therefore, be futile. Nor can we enter upon the fascinating lore 


—Hood 


Sy pt. To attempt, 
OF PiVS K 


of this interesting article of personal adornment. 


In Genesis we find that Joseph had conferred ae him the royal signet; as 
an insignia of authority, and in all Q % the ring as playe an important part 





ROMAN BONE RING 
IV™*CENTVRY 


in ecclesiastical and political affairs. 
Romay republic has been traced primarily to the quarrel over a ring. 

We are more conservative today than were the early Greeks and Romans who 
covered their fin ers with all sorts of rings—some wore different ones for summer 
and winter. Today, women wear rings consistent with their costumes, and there 


t has been said that the downfall of the 


are rings appropriate for sports costumes and for afternoon and evening wear. 


Various materials other than gold were used for rings in early times — they 





GERMAN GOLD RING 


X™CENTVRY great a wealth of tradition. 


Some interesting historic rings are here illustrated. 


include silver, iron, crystal, ivory, chalcedony, etc. —y- the use of gold and 
platinum predominates—the latter being almost universal y 

of diamonds and other precious gems. 

No article of adornment has entered more into the world’s romance than the 
ring, nor has signified so much in human relations or been endowed with so 


used for the setting 


on the adjoining pages are reduc 





FISHERMAN S RING 





MEMORIAL RING 
OF NAPOLEON I. 





WEDDING RING OF 
MARIE :TVART 


The photographic reproductions of soar s 
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From leftto right are illustrated —an Emerald and 
Diamond Ring with square Emerald, 2 pentagon 


Diamonds, 8 small Emeralds and 36 small Dia- 
$3,250 


ror 


monds 


A Diamond Ring with fancy shaped stones, 
3 Navette Diamonds the important gems. $875 


ASapphire and Diamond Ring with Oriental Sap- 
phire, 4 Baguette and 24 round Diamonds, $5,000 


A Carved rient 1 Emerald Ring with fancy 
tensa and S6small round Diamonds,$3,000 
A Navette Diamond of 3.06 cts. with square cut 
Sapphires and 32 small Diamonds . - $6,000 


E Id and Diamond twin Ring—large square 
siatnabaadl 2 Bagestte Diamonds . $8,500 


Oblong Di nd, emerald cut tele Baguette 
falas. ....—— } 
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AN IDEA FOR BOOKLET 


HE jeweler will find a booklet, or 

leaflet listing suggestions for each 
member of the family an effective means 
of telling the public about the articles 
he offers for Christmas gifts. 

The lists can be divided into “Gifts for 
Mother,” “Gifts for Father,” and so on. 

These may be distributed by mail and 
over the counter. 

If the cover page is illustrated with a 
line cut, the expense will not be prohibi- 
tive. The suggestions given in the book- 
let should be chosen with exceeding care. 
See that you suggest articles that are 
appropriate, useful and suitable for men 
and women. Little gifts for the baby 
should also be mentioned in the booklet. 
Baby silver is very suitable. 
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HINGS that are practical; things 
“ that are permanent; things that 











Gi are good for everyday use— 
4 od these are the things that men like to 
har Possess, that they appreciate as gifts. 
Lest It would be difficult, indeed, to 
find a more pretentious offering of 
silver articles for men—things that are 
distinctive in character, exclusive in 
design, rich in variety. 
ee 
———— 
———— From men to men, women to men, 
———_—_ wives to husbands, sisters to brothers, 
—————— 
—————— sweethearts to lovers, articles of silver 
— 
oe as gifts are in excellent taste for 


birthdays or any other occasion. 
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TITERS 
for DECEMBER 





Brown Brothers Jewelers 





Phone Bur 3247 gp 10Main Street. 


Dear Madam: 


It is very likely that your Christmas 


spending this year will depend considerably 
upon how mich you feel that you can afford. 


If so, you'll be: interested in any 
mggestions that will make it possible 
for you to secure appropriate Gifts for 
all on your liat---at pBices you will 
be willing to pay. 


For that reason we feel that you 
should not purchase a single worth-while 
gift this season tefore you have a look 

over our extensive Gift line. 


We have searched Foreign and Home 
markets in order to secure for you Gifts 
of the. very best design, of the very 
highest quality, .and at prices you'll 
approve. 


We are sure you'll be delighted 
with our entire gift offerings. 


A gift from our store is a gift of 
Quality, even though the price Le low. 
Everyone vill cporeciate a gift from 
our. establishment. 


i mail advertising has been 
found effective for the jeweler. The 
circular letter is one of the most effec- 
tive means of getting individual atten- 
tion to the jeweler’s offerings. 

These letters should be carefully pre- 
pared, and the stationery should be of 
the best quality. The letter may be en- 
tirely printed, but it will be more effec- 
tive if it is signed with pen and ink. 

If printed advertising is enclosed with 
the letter it is a good plan to mention 
the enclosures in the letter. The Gift 
Hints booklet may be sent with such a 
letter. 

Jewelers may now secure manufac- 
turers’ booklets that are very helpful, 
and the enterprising take advantage of 
this service and do not fail to send out 


For your own sake let us show you 
our’ bright and colorful stock o 
unique gifts. 


Sincerely yours, 


Tice Miis 


Barceee- 











SUGGESTION FOR A LETTER 


i ym newspaper advertising during 
December should be specific. It 
should either indicate offerings for a 
particular class, as in the suggestion at 
the left, “Things That Men Like in Sil- 
ver,” or extol the superiority of jewelry, 
watches and silverware as gifts, along 
the lines in the suggestion at the right. 

The newspaper advertising should be 
continuous during the Holiday period. If 
the jeweler cannot use space every day 
he may do so three times, or twice, a 
week, but each advertisement should 
carry on the story of his offerings. The 
advertisements must not be of a general 
tone, but offer specific suggestions of 
some particular line of merchandise, as 
gifts, or suggest items for some partic- 
ular class who will receive gifts. It is 
essential that each advertisement appeal 
strongly to the probable purchaser, and 
this cannot be done if the advertisement 
tries to tell the entire story in each sin- 
gle advertisement. 


Window Displays 


Window displays for this period 
should supplement the advertising. They 
should be decorated with Christmas sym- 
bols. Gift lines should be displayed with 
suggestive showcards that tell the gift 
story. 

Suggestions—“Gifts That Are Real 
Keepsakes,” “A Lighter Will Please 
Him,” “This Watch Will Delight Her.” 


the booklets at every opportunity. 











Diamonds, pearl necklaces, goldware, silver 
flatware and hollow were, silver noveliies, 
watches, gold jewelry, stationery, fancy hand 
bags and leather goods. 


Nothing could better reflect the qual- 
ity ideals of this house than the char- 
acter and magnitude of oar special 
holiday offering of distinctive jewelry 
and silverware. 


Our range of prices is adapted to all. 
i ts—and these prices are 








leaden He'eiinnd Gey 


We cannot too strongly urge our pa- 
trons to make Christmas gift selections 
now. Holiday buying is already ac- 
tively in progress at this establishment 
—and as usual, the early buyers‘will 
reap the reward of their foresight and 
alertness. 
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OFFICE AND WorkKS,119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 


No Salesmen’s 
Commission on 


REFINING 


Since we do not employ sales- 
men to pick up refining work, 
we are able to pass on this sav- 


ing to our customers. 


Send us your next lot for refin- 
ing and let us prove that “It’s 
the amount of the check that 


99 
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Elementary Treatise on the Escapement 


By H. S. A. 


WEN discussing the lever escapement so 
many details must be taken into con- 
sideration, and each detail in relation to the 
general and individual action of the related 
parts, that after a discussion of the action 
of the escapement as a whole, we shall dis- 
cuss each action separately, with its effect 
upon the related actions. 

The five functions of the escapement are 
Lock, Draw, Slide, Impulse and Drop. The 
sequence in which they occur is determined 
by the position of the balance. If the roller 
jewel was out of and free from the slot, it 
is plain that unlocking would be the first 
thing to take place. The roller jewel would 
enter the slot, unlocking the lever, which in 
unlocking would take up the slide. The in- 
stant the stone was unlocked impulse starts 
and the wheel tooth, being an inclined plane 
working against an inclined plane, thrusts the 
pallet stone out of its way, forcing the lever 
to one side in an angular manner. The in- 
stant the forcing process begins the lever 
travels faster than the roller jewel (which 
is fast to the balance), and the roller jewel 
is forced against the opposite side of the 
work slot, transferring the energy from the 
impulse faces of the tooth and stone to the 
balance. 

The instant impulse begins we encounter 
a new force which is called lift. Lift is the 
energy transferred from the impulse faces of 
the stone and tooth to the balance through 
the medium of the roller jewel, and is many 
times spoken of as impulse, and while it is 
related to impulse, the two actions are dis- 
similar and should not be confused. The 
reason I say this is that while the escape- 
ment may be set right and the impulses 
coming correctly, an ill fitting roller jewel, 
or one of many other wrong conditions 
which could be named, would produce an 
indifferent quality of lift. 

Before going farther with the various 


functions let us get an idea of the general 
action of the escapement and then take each 
action separately, discussing its relation to 
the others. This has been discussed before, 





a 


ESCAPE WHEEL TOOTH 


but a general review will do no harm, for I 
never saw the watchmaker yet, who, by in- 
tensive study, could not find something new 
about the lever escapement. The writer has 
discussed the lever escapement from what 


appeared every possible angle, and each dis- 
cussion brought forth new fruit. 


VERY part of the lever escapement moves 

in a circle, and in many cases one circle is 
opposed to another, and is liable to cause 
confusion unless each is analyzed with its 
relation to the other parts. In the following 
discussion we shall assume that the escape- 
ment is properly matched and fitted by the 
escapement expert. 

A circle is a plane figure bounded by a 
single curved line called the circumference, 
every part of which is equally distant from 
the center. A circle contains 360 degrees. 
The size of the circle makes no difference. 
A small circle contains 360 degrees the same 
as a large one. So we see that a degree is 
not a system of measurement, but simply a 
part of a circle. The size of a degree is 
determined entirely by the size of the circle. 
Thus in a circle which measured three 
hundred and sixty inches around it, there 
would be 360 degrees and each degree would 
be an inch, but a circle the size of a pin head 
would contain the same number of degrees 
but they would be closer together. The idea 
is to impress upon your mind that a degree 
is a part of a circle, not a part of an inch 
or any other unit of measurement, and when 
any part of the escapement is spoken of as 
having moved a certain number of degrees on 
its circle, it means that it has moved over 
that portion of the circle denoted by that 
many degrees. 

The one thing which makes the escapement 
easier to understand is that when one desig- 
nated part moves a certain number of de- 
grees, irrespective of the size of the circle 
it moves on, the related parts move the same 
number of degrees upon their respective 
circles. Not the same distance, but the same 
number of degrees. The accompanying 
sketch will explain this. 
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N the sketch we visualize a straight rod 
I with a pin through it, answering as a 
pivot for it to turn on. Imagine four pencils 
secured to the lower side of the rod, and 
when the rod is turned each pencil making 
a circle. Each circle contains 360 degrees, 
and while the outside pencil travelled a 
greater distance in completing its circle than 
any of the others, it moved the same number 
of degrees as the others. 

The roller jewel travels in a circle, the 
size of which is determined by the distance 
it is set from the staff, or rather from the 
center of the staff. The roller table must be 
of correct size in relation to the size, weight 
and area of the balance. Also the distance 
the roller jewel is set from the staff is de- 
termined to a great extent by the length of 
the lever and the amount of power coming 
through. 

The escape wheel is a circle, and being 
fixed on a central staff moves in a circle. 
The ends of the teeth are furnished with boot 
shaped ends which turn back in the opposite 
direction from which the wheel turns. The 
ends of the boots are plane surfaces, which 
provide what are known as the impulse faces 
of the escape wheel teeth. (See sketch of 
escape wheel tooth, page 103.) 

The escape wheel turns to the left, and as 
it turns through its circle the impluse faces 
of the teeth gradually rise up forming 
a sharper angle with the impulse faces of the 
pallet stone. This rising up thrusts the pallet 
out of the way from the tooth, and the face 
of the stone, being cut at such an angle as 
to resist the thrust provides power, or more 
commonly called impulse. Thus we can see 
that the impulse faces of the wheel teeth 
and pallet stones must be in relation to each 
other, and in relation to the length of the 
lever, and in relation to the distance the 
roller jewel is set from the staff, and in 
relation to the power coming through the 
train, and the size, weight and area of the 
balance must be in relation to the impulse 
delivered, and the hairspring strength in 
relation to the weight and area of the 
balance, so we see that changing any one 
part of the escapement necessitates the 
changing of the whole thing if we get the 
relations as they should be. 

Many times the writer has been called 
upon to answer to the charge of being a 
nut on theory, but the foregoing paragraph 
should be sufficient to show one that in order 
to intelligently make a change in an escape- 
ment one should know positively what the 
result will be upon the related parts, and 
how is that going to occur unless one is 
versed in theory? 

If, at this particular point I should state 
to the student a little of what is called philos- 
ophy, it might be that said student would 
take the hunch and study theory, and I 
Say in all earnestness that until he does 
get the habit of intensive thinking, 
the ability to concentrate upon his study, he 
will never get very far in Horology, or any- 
thing else. Every line is full of wishers, but 
there are few who are willing to spend the 
time and energy necessary to develop into 
masters. There is no question of natural 
adaptibility taken into consideration, for “As 
@ man thinketh, so is he,” and he would not 
be attracted to Horology unless he had the 
ability to perform the work. This is not 
Considering those who do not know what 
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they want to do, but is dedicated to those 
who are earnestly seeking light. 

Life is manifested in circles. Heat, Light, 
Power, and Electricity are but different man- 
ifestations of the same force, and like Life, 
are manifested in circles or cycles. Nothing 
in nature manifests in a straight line. A 
straight line leads to an end, and there is 
no end to energy, therefore it manifests in 


circles and loops. But, you ask, what 
has this to do with watchmaking? 
Just this! There never has been, and never 


will be a machine built which conforms to 





the natural laws closer than the lever escape- 
ment of the modern watch. Herein consists 
the hunch spoken of to the earnest student. 
The watch is, to a certain point, mechanically 
correct, and it has taken about two hundred 
years of real thinkers to bring it to that 
point, and if you think you can sit at a bench, 
doing practical work without studying 
theory, and make a success of watchmaking, 
you are mistaken. Pardon the digression, 
we shall go back to the lever escapement. 
The escape wheel, being round and turn- 
ing in a circle produces a certain equation of 
power on the side which is coming up and a 
different type of power on the down hill 
side. Due to the manner in which the im- 
pulse faces of the teeth are cut, when the 
tooth is coming up, and strikes against the 
impulse face of the right stone, the power is 
a positive rising power, producing a positive 


| 
| 
| 
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A SMALL CIRCLE CONTAINS 360 DEGREES THE SAME AS A LARGE ONE 
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contact with the impulse face of the stone. 
After the tooth passes the line of centers and 
is going down hill the power produced is 
negative. For the sake of convenience I call 
this the positive and negative thrust of the 
impulse faces. 


‘Ts is not the reason usually given as 

to why the left pallet is cut at a sharper 
angle than the right, but it will bear a consid- 
erable amount of study. The fact that the left 
pallet face is cut at a sharper angle than the 
right is evident, and the reason given is that 


the left pallet steel must be made longer 
than the right in order to properly space 
the opening between the impulse faces and 
provide the same amount of draw there is 
on the right stone, but aside from these evi- 
dent facts consider the fact that the wheel 
on the coming up side is delivering a positive 
thrust and on the going down side a nega- 
tive pull, and see if it does not open up the 
working of the lever escapement to you 
somewhat. 

Of course we repair men realize that the 
escapement is designed and in working order 
when we receive it, but many times changes 
have been made in its adjustment prior to 
the time we receive the watch for repairs, 
and the fact that it came to you for repairs 
is evidence enough that it is not working as 
it should, and if you are inclined to use the 
cut and dry plan it will not be working right 
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when it leaves your hands either. My advice 
to beginners is if you do not understand the 
theory upon which the lever escapement is 
built leave it alone. The watch repairing in- 
dustry will never have its standard raised 
by those who assume that they are smart 
enough to do it without proper understand- 
ing and study. Edison did not invent the 
electric light until he had mastered the prin- 
ciples of philosophy; neither did Marconi 
discover the principles of wireless through 
accident. 

The writer knows he will be pardoned in 
this article for scolding and admonishing the 
student to study, and as earnest of my good 
intentions I promise a rather thorough analy- 
sis of the escapement before this series of 
articles is finished. 

Resuming the action of the positive and 
negative thrust provided by the impulse 
faces of the wheel teeth, consider that when 
the right stone comes in contact with the 
wheel tooth the tooth in coming toward the 
stone, and when the impulse is delivered to 
the left stone the wheel tooth is backing 
away from the stone. Unless some provision 
were made in the leverage of the pallet steels 
there would be two grades of power trans- 
mitted at the lift. 

The type of escapement known as thé 
equidistant escapement provides that the 
locking corners of the pallet stones be the 
same distance from the center of the escape 
lever arbor. This arrangement provides that 
the unlocking occurs at the same distance 
from the escape arbor on each stone, but the 
drops take place at different distances. On 
the right stone the drop occurs closer to 
the arbor and on the left further away from 
the center. Practically the same condition 
occurs in the circular escapement, where the 
centers of the impulse faces of the pallet 
stones are the same distance from the escape 
lever arbor, but the impulses are more evenly 
divided in the type known as the circular. 

In the straight line lever escapement the 
escape wheel staff, the lever arbor and the 
balance staff are in a straight line. A line 
drawn from the center of the balance staff 
through the center of the escape lever arbor 
and through the center of the escape wheel 
staff or pinion is known as the line of centers, 
and when the roller jewel is alluded to as 
having crossed the line of centers this line 
is meant. 

* * 


OCK is the most difficult function of the 

escapement to understand, but once 
grasped the other functions are readily un- 
derstood. The accompanying sketch of the 
lever escapement will be referred to many 
times, and while the sketch is far from per- 
fact, it will answer the purpose. 

Imagine the escape wheel removed so the 
lever could be spun round and round. The 
impulse faces of the pallet stones, being the 
same distance from the pallet arbor, would 
follow the circle indicated in the sketch as 
the path the impulse faces of the pallets 
follow. 

Now imagine the escape wheel back in 
position and the lever curbed in its action by 
the banking pins, the impulse faces of the 
pallets would traverse a certain part of this 
circle, the amount being prescribed by the 
angular movement of the lever. 

Lock is the amount the pallet stones are 
set into the periphery of the escape wheel, 
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but it also follows that for every degree the 
pallet stones are moved toward the escape 
wheel that part of the circle which the im- 
pulse faces follow is shortened that much. 
That part of the circle which the impulse 
faces of the pallet stones follow, which ex- 
tends from impulse face to impulse face, 
known as an arc (or part) of the circle 
is the deciding factor in lock. As this por- 
tion, or arc is closed, more lock is provided, 
and as the pallets are moved back into the 
pallet steel slots, the circle is widened. It is 
understood that moving the pallets back it 
means away from the escape wheel and mov- 
ing them forward means toward the escape 
wheel. 
* * @ 


N the sketch this circle is drawn in. On the 

actual escapement it is not visible, but it 
exists nevertheless, for it is the determin- 
ing factor in designing the escapement. The 
cut and try plan of moving the pallet stones 
back and forward until the escapement acts 
seemingly correct is successful in many in- 
stances we admit, but that is due to the 
perfect designing of the escapement and not 
to the dexterity of the manipulator as so 
many seem to think. The fact that the lever 
escapement is so perfectly designed makes 
it difficult for it to get out of order unless 
from tampering or from some contributive 
cause such as misfitted parts, but when it 
does get out of order it is the merest chance 
if one who does not understand the theory 
of escapements manages to get it lined up 
correctly again. 

It is a far cry between nearly right and 
exactly right with an escapement, and many 
crippled escapements are delivering near time 
which are capable of delivering real service 
when adjusted by one who understands. 
This is said with no intent to belittle the 
service of the average man at the bench, for 
the writer has lots to learn yet, but it is said 
with the intention of bringing to mind to 
the best of us that a few minutes a day de- 
voted to study will improve anyone. Many 
times I have been told this: “I have so much 
to do that I don’t get time to study”. I have 
found that if I really wanted a thing done 
that the busy man was the one who found 
time to do it. If the ambition is lacking you 
will not study, but any watchmaker will 
agree that time spent in the study of the 
escapement is time well spent, and the student 
is well repaid for the time spent, due to the 
fact that thorough understanding speeds the 
work up to the point where his services are 
always in demand at good salary. 

Referring again to the sketch you will see 
that moving either pallet stone in toward the 
wheel will shorten the circle, so that the ef- 
fect will be the same at the other stone. In 
fact moving either stone has the same effect 
on the opposite stone, because moving either 
stone shortens or lengthens the arc of the 
circle that the impulse faces move on, de- 
pending on whether the stone is moved in 
or out. 

The reader has possibly many times read 
and heard it stated that one pallet stone 
could not be moved without affecting the 
other the same amount. A short study of 
the sketch, particularly the portion marked 
“the path the impulse faces travel,” will re- 
veal the reason. If the right stone is moved 
in one degree then the left banking pin must 
be opened one degree to permit the escape 
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tooth to drop from the right stone. This 
throws the escapement out of line, but pro. 
duces more lock. It is obvious then, that 
after analysis you decide that the right stone 
should be moved in one degree to produce 
more lock, that the proper procedure would 
be to move the right stone a half a degree 
and the left the same, provided the escape- 
ment was in line before the work was started, 
* * a 


7: the foregoing statement explains 
what is meant by an escapement out of 
line. The beat sounds unequal, but the fact 
that the watch sounds out of beat is by no 
means a sure indication that the pallet stones 
must be reset. Many conditions may cause a 
watch to sound out of beat. The most com- 
mon is the hairspring being so situated on 
the staff that when the balance is at rest the 
roller jewel does not point directly toward 
the line of centers. 

When the power is off the watch and the 
balance at rest the roller jewel should point 
directly on the line of centers. (See sketch.) 
If this condition is found to be correct see 
that both bankings are the same. One bank- 
ing pin open too wide will cause the watch 
to sound out of beat. Next examine the let 
off corners of the pallet stones to see that 
neither is chipped. Examine each banking 
pin to see that it is tight in its hole, and 
see that the roller jewel is not spalled. If 
these conditions are right then the escape- 
ment is probably out of line. The best way 
to prove this is to bank to drop, and in 
the examination of any escapement this is a 
good rule to follow. 

To bank to drop close each banking pin 
until the pallet will barely drop off the point 
of the tooth. This should be done on each 
side. After assuring yourself that the stone 
has just room to drop and no more, examine 
the lock on each stone separately, and de- 
termine whether the one which is locked 
deeper should be moved out, or the shallow 
one moved in. This is sometimes rather 
hard to determine, as there is no set rule 
which is infallible, but for the average es- 
capement the lock should be about one and 
one half degrees, but the fit of the escape 
wheel and lever pivots are factors in deter- 
mining the amount the escapement should be 
locked. 

In a well fitted escapement one and one 
half degrees is sufficient, but if the escape 
wheel pivots, or lever pivots, or both be 
rather loose more lock will be required for 
safety due to the give in the pivot holes 
when in actual running. One rule for de- 
termining the amount of lock, but one which 
requires practice, is to mentally divide the 
pallet stone into six equal strips lengthwise. 
After visualizing what one of these strips 
would look like, and how wide it would be, 
mentally set it across the locking face of the 
stone. Thus by taking the nearest related 
object, which of course is the pallet stone it- 
self, we produce a rule, which, when properly 
applied, answers very well. 


(To be continued) 








Daniel Boone: Another “No trespass 
—no hunting” sign! Who puts them all 
up? 
Davy Crockett: There are so many 
of them I’m beginning to suspect the 


rabbits. —Carnegie Puppet. 
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United States Patents 
Issue of Nov. 20, 1928 


1,692,079. AUTOMATIC STRAP TIGHT- 

re ENER. JOHN D’ALO, Providence, R. I., 
assignor to Arthur F. Bernard, Provi- 
dence, R. I. Filed Jan. 19, 1927. Serial 
162,179. 7 claims. 

A strap tightener adapted to be interposed 
in a strap for expanding and contracting the 
length of the strap comprising, a back con- 
nector section having a base and a front con- 
nector section having their inner ends hinged 
together, a connection for one end of said 
strap on the front connector section, and a 
flexible connection for the other strap end 
mounted over and expansible longitudinally 
of the base of the back connector section to 





automatically adjust the length of the strop, 
and means on the outer ends of said connector 
sections to detachably secure them together 
whereby the length of the strap may be in- 
creased when said front connector section 
is pivoted on said back connector section to 
open position. 


1,692,424. CLOCK CRYSTAL. Louis STERN, 
Woodmere, N. Y., assignor to The De 
Luxe Clock & Mfg. Co., Inc., New York. 
Filed Dec. 13, 1927. Serial 239,657. 3 
claims. 

In combination a clock face having a dial, 

a oP a having a center portion, a peripheral 

wall and a marginal portion, said marginal 

portion being substantially parallel to and 





spaced from said center portion by said wall, 
and means for securing said marginal portion 

— to said clock face outside of said 
ial. 


1,692,434. HINGE FOR JEWELRY. Gaston 
CANDAS, Paris, France. Filed March 12, 
1926. Serial 94,207, and in France Jan. 
22,1926. 1 claim. 

A sectional band of rigid material compris- 
ing a plurality of relatively movable sub- 
stantially rectilineal abutting sections having 
oblique end faces, means for permitting the 
band to be opened into a rectilineal line or 





broken into a polygonal configuration, the 
= means comprising an aperture sector of a 
circle secured to one section and projecting 
irom the end thereof and extent substantially 
bar to about one-half of its total length, 
; e inner face of the portion of such section 
Which the sector is secured corresponding 
0 a radius of the circle from which such 
Sector is described and the said projecting 
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portion of the sector having an oblique face 
corresponding to another radius of the same 
circle but projecting to an angle of the 
first mentioned radius, said sector being pro- 
vided with a slot concentric to the circum- 
ference of such circle, and the other section 
having a plurality of concentric arcuate lugs, 
one of which is adapted to travel in the afore- 
said concentric slot and the other of which is 
adapted to ride on the circumference of the 
circle of said sector and a stop member 
projecting from the periphery of said sector 
and adapted to abut the end of the latter lug 
when the aforesaid sections are opened so 
that their outer surfaces are in rectilineal 
alignment with each other. 


1,692,545. CIGARETTE CASE. FRANcIs W. 
CARPENTER, Minneapolis, Minn., assignor 
of one-half to Maurice H. Graham, St. 
Louis Park, Minn. Filed May 9, 1927. 
Serial 189,867. 6 claims. 

In a cigarette case, a body having a dis- 
placeable cover, and a partition in the body 
dividing the same into a supply compartment 
and a reserve compartment, said supply com- 
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partment having a discharge passage and 
being of a width less than that of the length 
thereof, said partition being displaceable to 
permit cigarettes to be moved laterally there- 
under from the reserve compartment to the 
supply compartment. 


DESIGNS 


76,931. SALT OR PEPPER SHAKER OR 
SIMILAR ARTICLE. James W. JEnN- 
NINGS, Providence, R. I., assignor to 





Quaker Silver Co., Attleboro, Mass. Filed 
Aug. 31, 1928. Serial 28,002. Term of 
patent 7 years. 


76,932. SALT OR PEPPER SHAKER OR 
SIMILAR ARTICLE. James W. JEN- 
NINGS, Providence, R. I., assignor to 





Quaker Silver Co., Attleboro, Mass. Filed 
Aug. 31, 1928. Serial 28,003. Term of 
patent 7 years. 


76,946. SPOON OR LIKE ARTICLE. Harry 
A. MALINOWSKI, North Attleboro, Mass., 
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assignor to Frank M. Whiting & Co., 
North Attleboro, Mass. Filed Sept. 19, 





1928. Serial 28,207. Term of patent 14 
years. 


76,949. BROOCH OR SIMILAR ARTICLE. 
BERNAT MBECHLOVITS, New York. Filed 





July 26, 1928. Serial 27,588. Term of 
patent 3% years. 


76,955. PIN OR ARTICLE OF SIMILAR 
NATURE. PerErRRY O. POWELL, Milwau- 





kee, Wis. Filed July 14, 1926. Serial 


18,360. Term of patent 14 years. 


76,960. NECKLACE OR SIMILAR ARTI- 
CLE. Emi. ARTHUR SCHUELKE, Meriden, 
Conn., assignor to The Napier Co., Meri- 








den, Conn. Filed Feb. 9, 1928. Serial 
25,308. Term of patent 7 years. 


United States Trade-Marks 
Issue of Nov. 20, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 














fee of $10 must accompany each notice of 
opposition. 


Ser. 272,338. L. & C. Mayers Co., New York. 
Filed Sept. 13, 1928. 


Ly@uM 


For Watches and Parts Thereof. 
Claims use since about Feb. 1, 1928. 


Ser. 268,325. Tau Kappa EPSILON FRATER- 
NITy, Lombard, Ill. Filed June 19, 1928. 
For Fraternity Badges, Coats of Arms, 
Shields, Lapel Buttons, Finger Rings, Lock- 
ets, Flasks, Bar Pins, Bracelets, Belt Buckles, 
Cuff Links; Watch, Neck, and Pin Chains; 


Charms, Scarf Pins, Lapel and Breast Pins, 
Compact Cases, Favors, Toilet Sets, Table- 
ware Both Flat and Hollow, Pocketknives, 


Tie Clasps, All of Precious Metals. 
Claims use since Jan. 10, 1902. 


Ser. 271,090. TaBer & TIBBITs, INC., Walling- 
ford, Conn. Filed Aug. 15, 1928. 

_Applicant disclaims the right to the exclu- 

sive use of the letters “E P” and “N S” 




































apart from the trade-mark as shown in the 
drawing. 

For Silver-Plated Hollow Ware. 

Claims use since Jan. 1, 1920. 


271,114. B. L. Bousr-GoLpsTeIn Co., 
Chicago. Filed Aug. 16, 1928. 

For Bar Pins, Bracelets, Brooches, Charms, 
Clasps, Cuff Links, Earrings, Lavalliéres, 
Lockets, Pins, Pendants, Finger Rings, 


BC 


Sautoirs, Studs (All Made of Precious 
Metal), and Similar Articles of Precious- 
Metal Jewelry for Personal Wear, but Not 
Including Watches. 

Claims use since June 14, 1928. 


Ser. 272,628. SyNpDIcCATE TRADING Co., New 


York. Filed Sept. 18, 1928. 
No claim is made to the exclusive use of 
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Ser. 















the word “Pearls” apart from the mark 
shown in the drawing. 

For Pearls. 

Claims use since May 3, 1928. 
Ser. 272,806. ApDOLPH GOLDBERG, New York. 





Filed Sept. 22, 1928. 








THE JEWELERS’ 


for Personal Wear, Not Including Watches. 
Claims use since March 1, 1928. 


Ser. 272,565. ALBERT W. Kaprer, Buffalo, 
N. Y. Filed Sept. 17, 1928. 





For Necktie or Scarf Clasps. 
Claims use since Sept. 7, 1928. 


Trade Mark Registrations Granted 
(Act of Feb. 20, 1905) 
Nov. 20, 1928 


249.554. BRACELETS AND WATCH BANDS. 
THE WADSWORTH WATCH CASE Co., Day- 


ton, Ky. 
Filed April 19, 1928. Serial 265,129. PUB- 

LISHED SEPT. 11, 1928. 

249,569. FINGER RINGS, ORNAMENTAL 
PINS, AND OTHER KINDS OF 
JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES. S. M. & 
H. Co., New York. 

Filed April 23, 1928. Serial 265,296. PUB- 

LISHED SEPT. 4, 1928. 

249,582. WATCHES. EMIL BORNSTEIN, INC., 
New York. 

Filed July 3, 1928. Serial 269,014. PUB- 

LISHED SEPT. 4, 1928. 

249,585. FRATERNITY BADGES, LAPEL 
BUTTONS; SCARF, LAPEL, AND 
BREAST PINS; CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMENTAL 
SHIELDS, ALL OF PRECIOUS METAL. 
THETA TAU FRATERNITY, Urbana, IIl. 

Filed July 3, 1928. Serial 269,042. PUB- 

LISHED SEPT. 4, 1928. 








A December Schedule for the Jeweler 
(Continued from page 96) 








In the meantime the salesman can be 
doing what all salesmen should be doing 
in December—selling. 

There are many leaks of precious 
time in most jewelry stores. These leaks 
should be stopped up at Christmas time. 
Most such inefficiency is merely toler- 
ated because it always has existed. But 
the jeweler must quit doing the things 
he has always done, and do things which 
he never did before, just as Piggly 


CIRCULAR 





November 29, 1998 





For Articles of Platinum and Gold Jewelry Wiggly did; as the drug stores are 


doing. 








Direct by Mail Plans 
(Continued from page 100) 


closed card and samples—actual speci- 
mens from which you can easily make 
your choice—will go forward at once, 
Very truly, 
BunveE & UPMEYER Co., 
Stationery Dept. 


Inclosed with the letter was a card 
which the recipient might sign and for. 
ward to the concern for samples. This 
card, by the way, was inclosed in a pre. 
paid business reply envelope. 














Selling More Clocks 
(Continued from page 39) 














of which the public is not familiar with, 
strange as it may seem. It would not 
be amiss to distribute little pamphlets 
illustrating and describing these pieces 
together with their name and price. 


A JEWELER some time ago linked up 
his window display of silver with 
a newspaper announcement which read 
somewhat as follows: 

“Silver—The appreciated gift. The 
memories of Christmas are perpetuated 
throughout the years to come when the 
Christmas gift is of silver. Handed 
down from generation to generation, a 
gift of silver becomes a priceless family 
possession.” 

Showcards should accompany the win- 
dow display unless the display of show- 
ecards is against the policy of the con- 
cern. Suggestions for show window 
ecards are: “Gifts Worthy of Her”; 
“Silver All Will Admire”; “Cheer up 
the Home with New Silver”; “Sterling 
Adds Prestige to the Home.” 








Original Idea for a Christmas 
Window 
(Continued from page 97) 








from a sales point. A spotlight thrown 
on one object preferably one in the rear 
of the display, acts in a very good fash- 
ion in bringing that object to the fore. 
It also tends to make an otherwise dark 
corner the brilliant spot of the window. 

“During the holiday season, an entire 
change of each window is made once & 
week, while the front parts are given 
a second change. By doing only one 
window at a time gives the front parts 
of our windows four changes a week, s¢ 
when the shoppers are out in full force, 
day after day, we always have a fresh 
display to attract their attention. 

“We never think of starting to dress 
a window without a carefully pre 
arranged plan before us, with each de 
tail worked out. 

“When it comes down to really beau- 
tiful windows, to achieve them a man 
must not be so much a window deco- 
rator; he must be a designer with & 
good sense of color harmony, balance, 
and a real knack of knowing how to fit 
things together.” 




















